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Annual Report 2024-2025 
 

Our Mission: 
Life’s a Beach is a charitable initiative founded by ProCook, a leading kitchenware retailer, with the 
mission to combat single-use plastics on British beaches and promote sustainable living through 
reusable alternatives. The charity was established by ProCook owner Daniel O’Neill, who was 
inspired to take meaningful action for a more sustainable future. 
 
Plastic pollution is an escalating crisis. According to the Surfers Against Sewage Marine Litter Report 
(2014-2020), single-use plastics account for an average of 49% of beach litter. 
Moreover, a plastic bottle discarded today could persist for 450 years in the marine 
environment (Seas at Risk, 2017). 
 
Life’s a Beach is dedicated to tackling the plastic pollution crisis through three core objectives to act, 
educate, and encourage. 

 
ACT EDUCATE ENCOURAGE 
We achieve this mission through: 
• Clean-Up Events: Organizing beach clean-ups in partnership with corporate groups, 
schools, universities, and like-minded organisations. 
• Education: Supporting schools in eliminating single-use plastics by providing 
educational resources and Life’s a Beach products. 
• Collaborations and Outreach: Partnering with key organisations to amplify our 
message and collectively drive positive change. 
• Sustainable Product Range: Promoting reusable products through the Life’s a Beach 
range to reduce dependence on single-use plastics. 

 

Funding: 
The main source of funding continues to be via royalties on Life's A Beach products sold by 
ProCook since inception. We have also diversified funding by charging a booking fee to corporate 
group cleans.  

2025 Progress: 
This year has marked another incredible chapter for Life’s a Beach as we expanded our reach, impact, and 

internal capacity. We welcomed a new team member, strengthening our ability to deliver meaningful 

projects and support our growing efforts. Our volunteer network has continued to flourish, driving 

significant growth not only in the number of beach cleans but also in the scale of our educational projects, 

empowering more young people to become environmentally conscious. 

We also advanced our nationwide efforts, making a measurable difference along coastlines through 

increased clean-ups and engagement in new locations. Additionally, we strengthened existing partnerships 

and formed new collaborations with like-minded organisations, amplifying our shared commitment to 

protecting and preserving the natural environment. 
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Activity: 
In 2025, Life’s a Beach achieved remarkable progress, continuing its trajectory of year-on-year growth: 

• We conducted 51 clean-up events, engaging three and a half times the number of volunteers compared 

to 2024. 

• There were increases in both the number of bags, and kilograms of litter collected, showing a 

significant step forward in our efforts. 

• Increased focus on our educational projects also saw us conduct almost three and a half times more 

educational group visits compared to last year.  

 

 

 

 
 

 

Social media reach has grown in all areas, with increased visitors to the website and improvements across 

all social media channels. These channels are vital to our mission of education and outreach, raising 

awareness about single-use plastic and the charity’s goals.  
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As we look ahead to 2026, we are confident in our ability to build upon our impressive figures with a focus 

on increasing not only our corporate clean-up events but also our educational efforts to inspire the next 

generation. 

 

Our events are designed to bring together people from all cultures, ages, and backgrounds. Through these 

initiatives, we have strengthened collaborations with like-minded organisations, including Sea Keepers 

International, DXC, CDW, Forest Green Rovers Community, and others. By nurturing these partnerships 

year on year, we aim to extend our impact on the plastic pollution crisis and further raise awareness of this 

pressing environmental issue.  

 

We have massively expanded our educational schools programme this year, hosting a series of talks and 

workshops focused on raising awareness about single-use plastics and recycling. To enhance accessibility, 

we have invested in additional educational resources and adapted our current offering where appropriate to 

be more inclusive to all. To date, we have completed twenty-nine school visits and partnered with twenty 

children’s extra-curricular groups to deliver these initiatives to 5766 children. As part of our efforts, we 

provide reusable water bottles to every school we visit, helping to reduce reliance on single-use plastic 

bottles. 

 

In line with our outreach and education mission, we have also engaged with colleges and universities 

nationwide. To date, we have conducted twenty-one clean-up events, reaching an additional 1,319 

students. With an increased focus on engaging community groups, schools, educational societies, and 

corporate volunteers, we are fulfilling our charitable objective to educate and inspire action. Together, we 

will work towards a future free from single-use plastics and protect our environment for generations to 

come. 

In Conclusion: 
The charity is in excellent standing, showing sustained growth and notable success in fulfilling its ongoing 

mission. Our continuing efforts to educate and engage communities highlight our commitment to reducing 

single-use plastics and promoting sustainable practices. With the addition of new staff resources, we are 

well-positioned to reach new heights, expanding our impact even further. As we look toward 2026, we 

remain dedicated to building upon this strong foundation. With clear objectives and unwavering focus, we 

are confident in our ability to thrive and achieve even greater progress toward our goals in the coming year. 






































