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f one person were to spread a message to ten people in one day and the next day those ten people 
each told ten more, it would only take ten days for the whole world to have been inspired.
Bray
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Letter from the founder

This year has been a year of consolidation, building foundations for growth and starting to roll out our Power 
of 10 project across the country.

Thanks to our generous donors, we have been able to launch the Power of 10 app and realise our vision of 
growing nationally, in line with our new 3 year strategy. Several projects in the making have launched this 
year, including a new brand and look throughout our websites and social media, our Power of 10 movement, 
Translating Science project, podcast, workshops and more. 

We summarise the year in our impact report on page 4, but for more details, please see our full impact report.

We were delighted to grow our income yet again this year, enabling us to welcome new full time team 
members as well as bring our projects to life. The first year we ran our Big Green Give campaign, we were 
delighted with the response from our supporters who came together to run events, fundraisers and 
crowdfunding to raise over £40,000. New and exciting partnerships are enabling us to reach new audiences, 
and our model is now allowing us to expand into new regions throughout the UK. 

Looking forward

We started 2024 with a huge bang! The Power of 10 festival was an inspiring event for 200 young people and it 
was amazing to see our Cumbrian community of young people rise up to take action. 

Next year, we will see festivals happen in regions across the country, as well as communities of young people 
nationally come together on the app. We will unite organisations across the environmental movement to 
engage young people in building skills to take climate action. In addition, our impact and engagement with 
young people is going to increase massively, running workshops and attending events nationally. We will be 
running campaigns to highlight the challenges young changemakers are facing, and advocate for better 
communication of climate issues and action in the curriculum.

We will continue to build on our work engaging the public in the latest science and inspiring changes in hearts 
and mindsets. Our sights are set on growth and increased impact, now we have laid solid foundations. 

I am very grateful to our donors and the team who have made all this possible. I am excited to continue finding 
Another Way for society to live alongside nature together with you.

With hope,
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Summary of the Chair of the Board 

 

 

During the last year I have been delighted to see Another Way strengthen and deepen in many ways.  

It has been a pleasure to see Amy and her team both evolve and grow with new team members coming on 
board who are adding immeasurable value to the organisation. With experienced skills focused on school 
outreach, fundraising and digital marketing the charity has seen an underpinning and expansion of reach 
across those functions. 

An ambitious programme of work has been delivered over the past year with much focus on the Power of 10 
movement and community. The Another Way Power of 10 team has added reems, digital of course, of content 
to the online hub enabling all the young changemakers to feel equipped and able to make 
changes in their own way. We are fully aware of the passion young people have for the environment and their 
futures, equally the challenges they face in taking action. Another Way is here to support and provide the 
space and resources for them to feel comfortable and safe in pursuing the life they want and deserve.  

Reinforcing the work the Another Way team is delivering are a host of volunteers who contribute to many of 
rogramme, Workshops, Digital Awareness 

Packs for Teachers and the newly launched Power of 10 Podcast for example. A huge amount of gratitude goes 
out to all volunteers who are helping the charity achieve its goals and aims. 

We have a significant number of funders, partners and advisors, a list too long to mention but they know 
exactly who they are. They are providing Amy with unprecedented input and endless valuable opportunities all 
of which are contributing to the development, growth and maturing of Another Way. This support and the 
dedicated team at Another Way are empowering young people across the country, and further afield, to 
encourage people towards care for others and protecting our precious planet. 

Finally, I would like to thank the board of trustees which has also expanded this year. This team is providing a 
level of knowledge and guidance to Amy that is absolutely reflected in both the furthering of the charity and 
the development of Amy herself. Amy is an astonishing leader who is inspiring many many people to follow 
her lead, a lead that is embedded in passion, compassion and kindness. 

I look forward to the year ahead with great anticipation of bigger, better and bolder things coming from 
Another Way. 

Helen Ratcliffe 
Chair of the Board 
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The charity is a Charitable Incorporated Organisation whose governing document is a CIO foundation.  The 
purpose of the charity is education for the conservation and protection of the physical and natural 
environment.  The trustees are aware of and follow the charity commission guidance on public benefit.  
Trustees are appointed by existing trustees according to an agreed plan of the skills required on the trustee 
board. 

Trustees of Another Way (at 31.01.2025) 

Chris Bray  Treasurer  

Emma Bray 

Sara Chadran 

Ceri Holman 

Ros Serelli 

Seth Campbell 

Free reserves at year end are £131,720 (2024 £29,900), of which £15,000 is restricted and £116,720 is 
unrestricted (2024 all unrestricted). 
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Income and expenses

Summary charts

Income and expenses in the year to 31.01.25

Income Source GBP
Grants and foundations 219,492
Fundraising events 44,211
Individual donations 6,096
Services 3,002
Membership 620
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Notes

1. Income

We are delighted to have almost doubled our income this year, in line with our growth 
trajectory. We extend our gratitude to all our supporters this year, including our trusts and 
foundation partners, members and corporate supporters. This was the first year we took part in 
the Big Give Green Match Fund, and we were thrilled with the response, raising a total of 
£44,000 through over 210 donations. 
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2. Core Salaries 

Our paid staff increased to 6 this year, including the CEO, the Power of 10 project manager, our 
Youth Engagement Lead, Fundraising Officer, Science Communication Officer and Digital 
Marketing Lead.  

3. App development costs 

We are really enjoying working closely with Etch and Zap (https://www.etchuk.com/) on the 
continued development of the Power of 10 web app. The team is closely aligned to our mission 
and our work is collaborative and inspiring.  

In this year we had a continued development phase, working on an agile software development 
basis. 

See https://www.another-way.org.uk/power-of-10 for more details about the app. 

4. Power of 10 project 
Remaining our largest project, a large proportion of expenditure was on delivering workshops to 
3,500 young people, supporting 500 young people to take planet-positive action through the 
app, developing our podcast and running our Regional Rep programme.  
 

5. Marketing costs 

This balance represents the upkeep of our website, social media adverts, our media agency costs 
and event travel. 

6. Social media 
This includes a social media freelancer as well as paid ad costs, and has resulted in a significant 
increase in our reach this year.  
 

7. Events 
This year we held some impactful events, including our Power of 10 festival, Science Storytelling 
for Change and a Tree Health Survey, as well as attending New York Climate Week for the first 
time to forge important collaborations.  
 

8. Research 
In collaboration with Bath University, we are researching the perceptions of young people on 
common climate myths and narratives.  
 

9. IT and admin 

This balance includes the hosting and maintenance of the app, as well as the re-development of 
the main Another Way website.  
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10. Bank balance 

financial commitments (salaries etc.). This year we have succeeded in reaching this goal and 
maintaining it over the upcoming financial year.  

11. Our accounts 

This year our accounts have been booked by our Treasurer, and reviewed by Dodd & Co 
accountants.  

 

 

 






















