WATER SMART FOUNDATION

England & Wales - Charity number 1176405

Details
Other names WSF
Status Registered
Legal form ClO
Registered 2017-12-20
Register View on the Charity Commission register
Contact
Address The Sail Loft
8la Endell St
London
WC2H 9DX
Phone 01727 884588
Email sophie.edmonds@watersmartfoundation.org
Website www.watersmartfoundation.org
Activities

Objects: TO PROMOTE FOR THE BENEFIT OF THE PUBLIC IN ALL PARTS OF THE WORLD THE
“SMART™ USE OF WATER AS A SUSTAINABLE LIFE-GIVING RESOURCE FOR: 1. THE ADVANCEMENT
OF PUBLIC HEALTH2. THE CONSERVATION, PROTECTION AND IMPROVEMENT OF THE PHYSICAL
AND NATURAL ENVIRONMENT BY THE REDUCTION OF GLOBAL POLLUTION CAUSED BY CURRENT
METHODS OF PRODUCTION, STORAGE AND DISTRIBUTION OF WATER, AND IN PARTICULAR, BUT
WITHOUT PREJUDICE TO THE GENERALITY OF THE FOREGOING BY:A. REDUCTION OF THE USE
OF PLASTIC BOTTLES WHICH CAUSE ENVIRONMENTAL POLLUTION IN LANDFILL SITES AND THE
WORLD’S OCEANS B. REDUCTION OF THE CARBON FOOTPRINT CAUSED BY THE PRODUCTION
METHODS, AND UNNECESSARY TRANSPORTATION, OF WATER IN PLASTIC BOTTLES 3. THE
ADVANCEMENT OF EDUCATION IN:A. TECHNIQUES TO MAXIMISE THE SUSTAINABILITY OF
EXISTING SUPPLIES, AND DEVELOPMENT OF NEW SUPPLIES OF CLEAN WATERB. THE PROVISION,
STORAGE, DISTRIBUTION AND USE OF CLEAN WATER*'SMART" USE OF WATER REFERS TO
MAKING EFFICIENT USE OF WATER BY NOT WASTING IT, REUSING IT AND CLEANING IT TO A HIGH
LEVEL SO THAT IT DOES NOT POLLUTE, AS SUCH, ADDRESSING WATER SCARCITY ISSUES.

Activities: To promote for the benefit of the public the smart use of water as a sustainable life-giving
resource for human health and the environment. Activities include providing alternative means of providing
water which reduce carbon emissions and plastic pollution. The Water Smart Foundation supports partner
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charities in their activities according to our aims.

Classification

How: Makes Grants To Organisations, Provides Other Finance, Provides Advocacy/advice/information,

Sponsors Or Undertakes Research

What: Education/training, The Advancement Of Health Or Saving Of Lives,
Environment/conservation/heritage

Who: Other Charities Or Voluntary Bodies, The General Public/mankind

Geography

.

Cyprus
France

Italy

Kenya
Monaco
Spain

United States

Throughout England And Wales

Finances
Period end Income Expenditure Employees
2025-07-31 £0 £0 -
2024-07-31 £543 £0 -
2023-07-31 £0 £0 -
2022-07-31 £152 £640 -
2021-07-31 £1,530 £0 -
2020-07-31 £1,726 £0 -
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Trustees

Name Role Appointed
ANNA ZUCCHI 2017-10-13
CLARE STEWART MUNN 2017-12-20
Dodo Cunningham-Reid 2021-06-15
KSENIA TARASENKO 2017-12-20
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Water Smart Foundation

Trustees' Annual Report and Accounts
Financial Period: 01/08/2024 — 31/07/2025

1. Aims and Objectives

During the period covered by this report, the Water Smart Foundation continued to build on
its established identity and partnerships, shifting its focus towards advocacy and public
awareness. Rather than fundraising or grant activity, the Foundation concentrated on
embedding its voice within relevant industry conversations, most notably through the
hospitality sector, as a means of driving systemic change around plastic reduction and water
stewardship.

Our mission remains to highlight the critical issues of marine litter, microplastics, and the
broader environmental crises, including water scarcity driven by climate change. The
Foundation's overarching goal is to increase public consciousness regarding these urgent
challenges, which threaten wildlife, ecosystems, and the common good.

The Water Smart Foundation is committed to achieving the following objectives:

« Enhancing access to clean drinking water for public benefit

» Addressing environmental challenges posed by single-use plastic bottles by reducing
their necessity

* Providing donations to water charities working on the ground and in oceans

« Collaborating with water charities to offer expertise, funding, and the installation of
water fountains

« Installing water fountains in state schools

« Developing educational programmes focused on the SMART use of water, including
topics such as water scarcity, waste management, and sanitation

The trustees have continued to actively discuss strategies to leverage their networks and
skills to realise these goals.

2. Objectives and Activities

The core objective of our work is to advance public health and environmental protection
globally by:

* Reducing the use of plastic bottles for water storage and distribution

» Lowering the carbon footprint associated with the manufacture and transportation of
plastic bottles

* Minimising plastic waste in landfills and oceans, thus protecting marine life from
pollution

« Expanding reach into the hospitality sector through direct engagement and public
speaking

e Maintaining and deepening the Foundation's partnership with World Vision

Partnership with World Vision

The Foundation's strategic partnership with World Vision, the global humanitarian
organisation dedicated to working with children, families, and communities to overcome
poverty and injustice, has continued throughout this period. The partnership focuses on



charitable initiatives and fundraising activities, and on leveraging Water Smart's water
technology expertise to support World Vision's projects on the ground.

3. Achievements and Performance

Key Achievements

« Empty Glass Initiative: Formally launched the Empty Glass Initiative, a campaign
targeting the UK hospitality sector to reduce single-use plastic water bottles and
promote clean tap water access in restaurants and venues

* Chef's Awards Engagement: CEO Sophie Edmonds began speaking at the Chef's
Awards, bringing the Foundation's advocacy directly into professional culinary
networks and opening new channels for industry-wide behaviour change

e Advocacy Positioning: The Foundation continued its shift towards an advocacy-led
model, building influence within the hospitality industry as a long-term driver of plastic
reduction at scale

* Social Media Presence: Maintained and developed the Foundation's presence
across social media channels to support awareness and campaign visibility

» World Vision Partnership: Continued to develop the charitable collaboration with
World Vision, identifying further opportunities to deploy water technology solutions in
crisis zones

4. Volunteers

Sophie Edmonds, the CEO, continues to serve on a voluntary basis. Our ambassadors
likewise volunteer their time and networks to raise awareness for the Foundation's mission.

5. Structure, Governance, and Management

The Water Smart Foundation is managed by its trustees and CEO, Sophie Edmonds.
Decision-making remains open, transparent, and democratic. The Foundation maintains a
Conflict of Interest Policy to ensure the integrity of its decision-making processes and the
confidence of its stakeholders.

The Foundation has established a protocol for assessing funding applications and allocating
resources to partner charities, based on the following criteria:

» Community engagement

* Non-reliance on fossil fuels
e Strength of management

e Sustainability

As the Foundation continues in its early fundraising stages, it does not currently have funds
available to hire staff.

6. Administrative Information
Registered Address: The Sail Loft, 81a Endell Street, London WC2H 9DX

Trustees:

e Clare Munn

* Anna Zucchi

* Ksenia Tarasenko

e Dodo Cunningham-Reid



Financial Period: 01/08/2024 to 31/07/2025

The trustees have determined that neither an audit nor an independent examination is
required for this period under Section 43(2) of the Charities Act 1993.

7. Future Plans and Strategies

Objectives for 2025-2026

Continue to develop the Empty Glass Initiative across the UK hospitality sector, with
a focus on restaurant and venue partnerships

Deepen engagement with the culinary and food service industry through the Chef's
Awards and related platforms

Launch a restaurant donation model to raise funds for clean water projects globally
Continue to work towards a water system installation in a partner community in
Kenya

Collaborate with Clean Seas on a joint education project

Expand the schools fountain programme

Continue to work on a major NGO partnership to extend reach into crisis and conflict
zones

Section A: Receipts and Payments
For the period 01/08/2024 to 31/07/2025

Al Receipts: Nil

A2 Asset and investment sales: Nil

Total receipts: £0

A3 Payments: Nil

A4 Asset and investment purchases: Nil

Total payments: £0

Net of receipts/(payments): £0

Section B: Statement of Assets and Liabilities at 31/07/2025
B1 Cash funds:

Restricted funds: £543
Unrestricted funds: Nil
Endowment funds: Nil
Total cash funds: £543

B2 Other monetary assets: Nil

B3 Investment assets: Nil



B4 Assets retained for the charity's own use: Nil

B5 Liabilities: Nil

Trustee Signatures

Signed by two trustees on behalf of all trustees:

Signature:

A¢ ;M
Date of approval: 31/05/2026

Crmeinn

Signature:

Date of approval: 31/05/2026

Print Name: Anna Zucchi

Print Name: Clare Munn



WATER SMART FOUNDATION
England & Wales - Charity number 1176405

Accounts




Trustees' Annual Report and Accounts

Water Smart Foundation

Financial Period: 01/08/2023 - 31/07/2024

1. Aims and Objectives

During the period covered by this report, the Water Smart Foundation focused primarily on
consolidating its identity, forming strategic partnerships, and raising public awareness about the
environmental hazards of plastics and microplastics in oceans worldwide. The focus was on
forming partnerships rather than fundraising or grant activity. Our mission is to highlight the
critical issues of marine litter, microplastics, and the broader environmental crises, including
water scarcity driven by climate change. The Foundation's overarching goal is to increase public
consciousness regarding these urgent challenges, which threaten wildlife, ecosystems, and the
common good.

The Water Smart Foundation is committed to achieving the following objectives:

o Enhancing access to clean drinking water for public benefit

e Addressing environmental challenges posed by single-use plastic bottles by reducing
their necessity

e Providing donations to water charities working on the ground and in oceans

o Collaborating with water charities to offer expertise, funding, and the installation of water
fountains

o Installing water fountains in state schools

o Developing educational programs focused on the SMART use of water, including topics
such as water scarcity, waste management, and sanitation

The trustees have actively discussed strategies to leverage their networks and skills to realize
these goals.

2. Objectives and Activities

The core objective of our project is to advance public health and environmental protection
globally by:

e Reducing the use of plastic bottles for water storage and distribution

o Lowering the carbon footprint associated with the manufacture and transportation of
plastic bottles

e Minimizing plastic waste in landfills and oceans, thus protecting marine life from
pollution



o Continuing to build relationships with key sectors, particularly in hospitality, despite
disruptions caused by lockdowns and government restrictions

e Maintaining relationships with hospitality partners and building the concept of a donation
model for restaurants

Partnership with World Vision
The Foundation formed a strategic partnership with World Vision during this period.

e World Vision is a global humanitarian organisation dedicated to working with children,
families, and communities to overcome poverty and injustice

e Water Smart Foundation is committed to providing innovative water technology
solutions and expertise to support plastic reduction and sustainable water management

Purpose of Partnership: To establish collaboration on charitable initiatives, fundraising
activities, and to leverage Water Smart's water technology solutions and expertise to support
World Vision's projects.

3. Achievements and Performance

Key Achievements

o Empty Glass Campaign: Launched in partnership with World Vision and the hospitality
industry

e Social Media Expansion: Increased presence across social media channels

e Public Speaking: CEO Sophie Edmonds spoke at various events to raise awareness
about plastic pollution issues

e Monaco Yacht Show: Raised awareness among attendees to avoid single-use plastic
drinking water bottles for the duration of the show

o International Crisis Zones: Collaborated with Ahbstra Engineering to identify crisis
zones internationally where water systems can be donated, including refugee centres and
hospitals

4. Volunteers

Sophie Edmonds, the CEO, continues to serve on a voluntary basis. Additionally, our
ambassadors volunteer their time and networks to raise awareness for the Foundation's mission.

5. Structure, Governance, and Management

The Water Smart Foundation is managed by the trustees and CEO, Sophie Edmonds.

While the Foundation does not currently have a formal trustee training procedure, our decision-
making process remains open, transparent, and democratic. The Foundation has a Conflict of



Interest Policy to ensure the integrity of its decision-making processes and maintain the
confidence of our stakeholders.

We have established a protocol for assessing funding applications and allocating resources to
partner charities, based on criteria such as:

o Community engagement

e Non-reliance on fossil fuels
o Strength of management

o Sustainability

As the Foundation is still in its early fundraising stages, it does not currently have funds
available to hire staff.

6. Administrative Information
Registered Address: The Sail Loft, 81a Endell Street, London WCl1
Trustees:
e (Clare Munn
e Anna Zucchi
e Ksenia Tarasenko
e Dodo Cunningham-Reid
Financial Period: 01/08/2023 to 31/07/2024

The trustees have determined that neither an audit nor an independent examination is required for
this period under Section 43(2) of the Charities Act 1993.

7. Future Plans and Strategies

Objectives for 2025-2026

o Continue to work on a partnership with a major NGO to increase reach into crisis areas
o Launch the restaurant campaign to raise funds for clean water projects globally

o Install systems in more schools

e Collaborate with Clean Seas on an education project

o Install a clean water system in a slum in Kenya

Past Achievements (Historical Context)
e Designed and launched the Foundation's website and social media channels

o Established the charity's identity
o Launched the charity at a Chelsea Football Club event, supported by a media campaign



e Secured media coverage in a major broadsheet

e Hosted dinners to engage ambassadors and major donors

e Maintained a partnership with ZSL (Zoological Society of London)

o Established relationships with MASEF, Estée Lauder, and other corporations for potential
future donations

COVID-19 Impact and Adaptations
Despite most activities being postponed due to COVID-19, progress included:

e Development of a "Tree That Lasts" auction series

o Established relationships with CBRE for potential future donations

o Installed fountains at the Monaco Yacht Show

o Participated in the Solar Impulse Foundation program

e Organized fundraising activities and events

e Made a donation to one partner charity

o [Initiated the schools' fountain program with an accompanying educational curriculum

The Water Smart Foundation remains dedicated to raising awareness and knowledge about the
SMART use of water. Our future efforts will focus on promoting better water management
practices and expanding our impact through strategic partnerships and innovative solutions.



) cHariTY commissionEC€eIPts and payments accounts CC16a
w FOR ENGLAND AND WALES‘e period
| from 1/8/22 To 31/7/23
Section A Receipts and
payments
Unrestricted Restricted Endowment
funds funds funds Total funds Last year
to the nearest to the nearest to the nearest to the nearest
£ £ £ to the £
nearest £
A1 Receipts
Sub total(Gross income for 0 0 0 0 180
AR) | - - - = =

A2 Asset and investment
sales, (see table).

Sub total | -

Total receipts - - - - .

A3 Payments




Sub total 0 0 0 0

A4 Asset and investment
purchases, (see table)

Sub total )

Total payments

Net of 0 0 0
receipts/(payments) - - -

A5 Transfers between
funds - - -
A6 Cash funds last year
end - - -

Cash funds this year end

0 1576

Section B Statement of assets and liabilities at the end of the

period

Unrestricted Restricted Endowment
funds funds funds
to nearest £ to nearest £
to nearest
£

B1 Cash funds
- 543




B2 Other monetary
assets

B3 Investment assets

B4 Assets retained for
the charity’s own use

Total cash funds

(agree balances with receipts and
payments account(s))

- 543

Unrestricted Restricted Endowment
funds funds funds
to nearest £ to nearest £
) to nearest
Details £
Fund to which Cost Current value
Details asset belongs (optional) (optional)
Fund to which Cost Current value
Details asset belongs (optional) (optional)




B5 Liabilities

Signed by one or two trustees on

behalf of all the trustees

Fund to which Amount due When due
Details liability relates (optional) (optional)
. , Date of
Signature Print Name approval
AnnaEZucchi Anna Zuchi 31/8/2024
Ml/mn/ Clare Munn

31/8/2024
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Trustees' Annual Report and Accounts: Water Smart Foundation (01/08/2022 - 31/07/2023)

1. Aims and Objectives

During the period covered by this report, the Water Smart Foundation focused primarily on
consolodating its identity, forming strategic partnerships, and raising public awareness
about the environmental hazards of plastics and microplastics in oceans worldwide. The
focus was on forming partnerships rather than fundraising or grant activity. Our mission is
to highlight the critical issues of marine litter, microplastics, and the broader
environmental crises, including water scarcity driven by climate change. The Foundation’s
overarching goal s to increase public consciousness regarding these urgent challenges,
which threaten wildlife, ecosystems, and the common good.

The Water Smart Foundation is committed to achieving the following objectives:
- Enhancing access to clean drinking water for public benefit.

- Addressing environmental challenges posed by single-use plastic bottles by reducing
their necessity.

- Providing donations to water charities working on the ground and in oceans.

- Collaborating with water charities to offer expertise, funding, and the installation of water
fountains.

- Installing water fountains in state schools.

- Developing educational programs focused on the SMART use of water, including topics
such as water scarcity, waste management, and sanitation.

The trustees have actively discussed strategies to leverage their networks and skills to
realize these goals.

2. Objectives and Activities

The core objective of our project is to advance public health and environmental protection
globally by:



- Reducing the use of plastic bottles for water storage and distribution.

- Lowering the carbon footprint associated with the manufacture and transportation of
plastic bottles.

- Minimizing plastic waste in landfills and oceans, thus protecting marine life from
pollution.

- Continuation of building relationships with key sectors, particularly in hospitality, despite
disruptions caused by lockdowns and government restrictions.

- Maintaining relationships with hospitality partners and building the concept of a donation
model for restaurants

- Establishing a relationship with the Kate Powers Foundation, a charity in Monaco with
similar aims to the Water Smart Foundation.

3. Achievements and Performance

- Strengthened our partnership with the hospitality industry.

- Advanced our collaboration with Cromwell Hospital in London to support their plastic
reduction initiatives.

- Donated a drinking fountain to Hampden Gurney PTA, a state school and registered
charity in London.

- Launched a campaign exploring donations via digital currencies and the feasibility of
utilising blockchain for project implementation.

- Received donations through the platform Work For Good.
- Expanded our presence on social media channels.

- CEO Sophie Edmonds spoke at a Kate Powers Foundation event alongside Prince Albert of
Monaco

- The foundation raised awareness at the Monaco Yacht Show for attendees to not drink
from single use plastic drinking water bottles for the duration of the show

4.\Volunteers



Sophie Edmonds, the CEO, continues to serve on a voluntary basis. Additionally, our
ambassadors volunteer their time and networks to raise awareness for the Foundation’s
mission.

5. Structure, Governance, and Management
The Water Smart Foundation is managed by the trustees and CEO, Sophie Edmonds.

While the Foundation does not currently have a formal trustee training procedure, our
decision-making process remains open, transparent, and democratic. The Foundation has
a Conflict of Interest Policy to ensure the integrity of its decision-making processes and
maintain the confidence of our stakeholders.

We also have a protocol in place for assessing funding applications and allocating
resources to partner charities, based on criteria such as community engagement, non-
reliance on fossil fuels, strength of management, and sustainability. As the Foundation is
still in its early fundraising stages, it does not currently have funds available to hire staff.

6. Administrative Information

The Water Smart Foundation operates from:

Wedgnock Industrial Estate, Units 3 & 4 Welton Road, Warwick, Warwickshire, CV34 5PZ
Trustees:

Annabelle Illingworth resigned from her trusteeship due to her focus on her environmental
tech platform. Dodo Cunningham-Reid has taken up the position with the view of using her
netowork to install water systems in slums in Kenya.

- Clare Munn

- Anna Zucchi

- Ksenia Tarasenko

- Dodo Cunningham-Reid

Financial Period: 01/08/2022 to 31/07/2023

The trustees have determined that neither an audit nor an independent examination is
required for this period under Section 43(2) of the Charities Act 1993.

7. Future Plans and Strategies



Objectives for 2023 - 2024:

- Establish a partnership with a majoy NGO to increase reach into crises areas

- Launch the restaurant campain to raise funds for clean water projects globablly
- Install a system in more schools

- Collaberate with Clean Seas on an educaiton project

- Putaclean water system into a slum in Kenya

Past Acheivments

- Designed and launched the Foundation’s website and social media channels.

- Established the charity's identity.

- Launched the charity at a Chelsea Football Club event, supported by a media campaign.
- Secured media coverage in a major broadsheet.

- Hosted dinners to engage ambassadors and major donors.

- Maintained a partnership with ZSL.

- Established relationships with MASEF, Estee Lauder, and other corporations for potential
future donations.

- Despite most activities being postponed due to COVID-19, progress included:
- Development of a “Tree That Lasts” auction series.
- Established relationships with CBRE for potential future donations.
- Installed fountains at the Monaco Yacht Show.
- Participated in the Solar Impulse Foundation program.
- Continued delays due to COVID-19.
- Organized further fundraising activities and events.
- Made a donation to one partner charity.

- Initiated the schools’ fountain program with an accompanying educational curriculum.

The Water Smart Foundation remains dedicated to raising awareness and knowledge about
the SMART use of water. Our future efforts will focus on promoting better water
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Section A Receipts and
payments

Unrestricted Restricted Endowment

funds funds funds Total funds Last year
to the nearest to the nearest to the nearest to the nearest
£ £ £ to the £
nearest £
A1 Receipts
Sub total(Gross income for 0 0 0 0 180
AR) | - - - -
A2 Asset and investment
sales, (see table).
0 0 0 0 0
Sub total | -
Total receipts - - - .

A3 Payments




Sub total 0 0 0 0

A4 Asset and investment
purchases, (see table)

Sub total )

Total payments

Net of 0 0 0
receipts/(payments) - - -

A5 Transfers between
funds - - -
A6 Cash funds last year
end - - -

Cash funds this year end

0 1576

Section B Statement of assets and liabilities at the end of the

period

Unrestricted Restricted Endowment
funds funds funds
to nearest £ to nearest £
to nearest
£

B1 Cash funds




B2 Other monetary
assets

B3 Investment assets

B4 Assets retained for
the charity’s own use

Total cash funds

(agree balances with receipts and
payments account(s))

Unrestricted Restricted Endowment
funds funds funds
to nearest £ to nearest £
) to nearest
Details £
Fund to which Cost Current value
Details asset belongs (optional) (optional)
Fund to which Cost Current value
Details asset belongs (optional) (optional)
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Signed by one or two trustees on

behalf of all the trustees

Fund to which Amount due When due
Details liability relates (optional) (optional)
. , Date of
Signature Print Name approval
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Trustees’ Annual Report and accounts: Water Smart Foundation 01/08/2021 - 31/07/2022

1 Aim and purposes

The principal activity of the Water Smart Foundation in the period of this report was to continue to
establish the identity of the foundation, seek out partnerships, and increasing public awareness
through media activity around plastics and micro plastics in oceans around the world to promote
environmental protection. The Water Smart Foundation aims to draw the focus on public attention
on marine litter, microplastics and the environmental crises including water scarcity caused by
climate change. The Water Smart Foundation’s purpose is to increase attention to these pertinent
issues for wildlife the ecosystem and public good.

The Water Smart Foundation is working towards it’s aims which are;
* Increase access to clean drinking water for benefit to the general public
* Tackle environmental challenges caused by single use plastic bottles by reducing the need for
them
* Make donations to water charities who are on the ground or in the oceans
*  Partner with water charities to offer support in the form of expertise, funds or fountains
* Install water foundations in state schools

* Create education programs about the SMART use of water. Topics will include water scarcity,
waste management and sanitation

The trustees have met and discussed all of the above and how they can utilize their networks and
skills to make this happen.

Objectives and Activities

Fundamental to the project is its focus on advancement of public health and environmental
protection around the world from:

* The reduction in use of plastic bottles for storage and distribution of water,
* The reduction of the carbon footprint resulting from the manufacture and transport of fewer
plastic bottles; and

* The reduction of plastic waste in landfill sites and polluting the world’s oceans and killing
marine life.

Our activities this year working towards these objectives were;
* Due to the Covid19 Pandemic, activities were badly effected. Meetings with target industries
elite sports, hospitality and events are industries impacted by lockdowns and government
measures

Achievements and Performance

* The Charities team at Pitmans Law Firm continue to donate on a repeat basis in the year to
follow.

*  The Water Smart Foundation Donated to Jump towards clean water projects for school
children

* Developing a EHP relationship with the Cromwell Hospital, London to support their plastic
reduction initiatives there

* Donations have been received by platform Work For Good

* Social media channels have been populated



Volunteers

Sophie Edmonds, the CEO is currently engaged in a voluntary basis. Ambassadors volunteer their time
and networks to raise awareness.

Structure, governance and management

The Water Smart Foundation is overseen by the trustees and the CEO Sophie Edmonds. The trustees
met remotely due to Covid19 restrictions.

The Water Smart Foundation does not currently have a procedure in place for the training of
trustees, however their ideas and contribution to the foundation are open, transparent and
democratic.

The Water Smart Foundation has a ‘conflict of interest policy’ in place. The purposes of this policy is
to protect the integrity of the Organisation's decision-making process, to enable our stakeholders to
have confidence in our integrity, and to protect the integrity and reputation of volunteers, staff and
committee members.

The Water Smart Foundation also has in place a protocol for fund criteria and allocating monies and
resources to partner charities when it has funds in place to allocate. Applications will be assessed
based on the following criteria: community engagement, creation of commerce, non-reliance on
fossil fuels, the strength of the management team, and demonstration of ongoing sustainability.

At this stage, the foundation is early stage fundraising and it is premature to anticipate any further
specific arrangements with structure and staff as it does not currently have funds available to pay
staff.

Administrative information
The Water Smart Foundation is based out of Wedgnock Industrial Estate, Units 3 & 4 Welton Road

Warwick, Warwickshire, CV34 5PZ

The trustees are:
Clare Munn

Anna Zucchi

Ksenia Tarasenko
Annabelle Illingworth



The Charity’s Financial period start date: 01/08/2021, Financial period end date: 31/07/2022 is
£1576 the charity's trustees consider that an audit is not required for this year (under section 43(2)
of the Charities Act 1993 (the Act) ) or that an independent examination is needed.

What the foundation will do

* Increase access to clean drinking water for benefit to the general public

* Tackle environmental challenges caused by single use plastic bottles by reducing the need for
them

* Make donations to water charities who are on the ground or in the oceans

*  Partner with water charities to offer support in the form of expertise, funds or fountains

* Install water foundations in state schools

* Create education programs about the SMART use of water. Topics will include water scarcity,
waste management and sanitation

Current achievements and plans for future periods
3 year Objectives and strategy

Year 1 —achieved
*  Website and collateral designed and social media set up
*  Established identity of the charity
* The charity was launched at a Chelsea Football Club lunch with an associated media
campaign
*  The Water Smart Foundation has appeared in a major broadsheet
* Dinners have been organized to gather ambassador and major donor support
* Maintained partnership with ZSL
*  Establish a relationship with MASEF, Estee Launder and other corporates for the potential of
future donations
Year 2 — achieved
Most target Activity put on hold due to Covid19
* ATree That Lasts auction event series conceived and worked on
* Relationships established with CBRE for potential future donations
* Installed fountains at the Monaco Yacht Show
*  Participate in the Solar Impulse Foundation program
Year 3 — acheived
*  Most target Activity put on hold due to Covid19
*  Further fundraising activities and event
* Make a donation to one partner charity
*  Begin the schools fountains program with accompanying education program.

The Water Smart Foundation is working towards an increase in awareness and knowledge of the
SMART use of water. To facilitate and educate better practices in the way that water is treated,
managed and is available, and to reduce the need for single use plastic bottles and microplastics that
are polluting the earth and oceans in alarming quantities. The Water Smart Foundation has had a
fantastic first year establishing it’s identity and is now ready to embark on fundraising activities to
achieve it’s objectives for public benefit.



CHARITY COMMISSION
FOR ENGLAND AND WALES

@)

Receipts and payments accounts

For the period
from
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Section A Receipts and payments

Restricted funds

Unrestricted
funds
to the nearest £

to the nearest £

Endowment
funds
to the nearest £

Total funds

to the nearest £

A1 Receipts
29.84 29.84
500 500
1000 1000
46
Sub total(Gross income for AR) 1576 1576
A2 Asset and investment sales,
(see table).
Sub tota 5 - .
Total receipts| 1576 | | -1 | -1 | 1576
A3 Payments
Sub tota - -
A4 Asset and investment
purchases, (see table)
Sub tota - - -
Total payments| -1 -1 -1 -
Net of receipts/(payments) 1576 - 1576
A5 Transfers between funds - - - -
A6 Cash funds last year end - - - -
Cash funds this year end| 1576 - 1576
CCXX R1 accounts (SS) 1 17/06/22



Section B Statement of assets and liabilities at the end of the period

Unrestricted Restricted funds
funds
to nearest £ to nearest £
B1 Cash funds 180 -
Total cash funds -
(agree balances with receipts and payments
account(s))
Unrestricted Restricted funds
funds
Details to nearest £ to nearest £
B2 Other monetary assets - -
Fund to which asset .
Details belongs Cost (optional)
B3 Investment assets -
Fund to which asset .
Details belongs Cost (optional)
B4 Assets retained for the -
charity’s own use B
Fund to which Amount due
Details liability relates (optional)
B5 Liabilities .
Signed by one or two trustees on behalf . .
of all the trustees Signature Print Name
CMM/VWV Clare Munn
. Anna Zucchi
ArnnalEZucctu

CCXX R2 accounts (SS) 2 17/06/22
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Trustees’ Annual Report and accounts: Water Smart Foundation 01/08/2020 - 31/07/2021

1 Aim and purposes

The principal activity of the Water Smart Foundation in the period of this report was to continue to
establish the identity of the foundation, seek out partnerships, and increasing public awareness
through media activity around plastics and micro plastics in oceans around the world to promote
environmental protection. The Water Smart Foundation aims to draw the focus on public attention
on marine litter, microplastics and the environmental crises including water scarcity caused by
climate change. The Water Smart Foundation’s purpose is to increase attention to these pertinent
issues for wildlife the ecosystem and public good.

The Water Smart Foundation is working towards it’s aims which are;
* Increase access to clean drinking water for benefit to the general public
* Tackle environmental challenges caused by single use plastic bottles by reducing the need for
them
* Make donations to water charities who are on the ground or in the oceans
*  Partner with water charities to offer support in the form of expertise, funds or fountains
* Install water foundations in state schools

* Create education programs about the SMART use of water. Topics will include water scarcity,
waste management and sanitation

The trustees have met and discussed all of the above and how they can utilize their networks and
skills to make this happen.

Objectives and Activities
Fundamental to the project is its focus on advancement of public health and environmental
protection around the world from:

* The reduction in use of plastic bottles for storage and distribution of water,

* The reduction of the carbon footprint resulting from the manufacture and transport of fewer
plastic bottles; and

* The reduction of plastic waste in landfill sites and polluting the world’s oceans and killing
marine life.

Our activities this year working towards these objectives were;
* Due to the Covid19 Pandemic, activities were badly effected. Meetings with target industries
elite sports, hospitality and events are industries impacted by lockdowns and government
measures

Achievements and Performance

* The Charities team at Pitmans Law Firm continue to donate on a repeat basis in the year to
follow.

*  Formed a partnership with Oceanic Global, a US based charity working on the reduction of
plastic in similar industries

*  The Water Smart Foundation and Oceanic Global engaged in a series of meetings forming a
strategy for when the elite sports industry reopened

* Donations have been received by platform Work For Good

* Social media channels have been populated



Volunteers

Sophie Edmonds, the CEO is currently engaged in a voluntary basis. Ambassadors volunteer their time
and networks to raise awareness.

Structure, governance and management

The Water Smart Foundation is overseen by the trustees and the CEO Sophie Edmonds. The trustees
met remotely due to Covid19 restrictions.

The Water Smart Foundation does not currently have a procedure in place for the training of
trustees, however their ideas and contribution to the foundation are open, transparent and
democratic.

The Water Smart Foundation has a ‘conflict of interest policy’ in place. The purposes of this policy is
to protect the integrity of the Organisation's decision-making process, to enable our stakeholders to
have confidence in our integrity, and to protect the integrity and reputation of volunteers, staff and
committee members.

The Water Smart Foundation also has in place a protocol for fund criteria and allocating monies and
resources to partner charities when it has funds in place to allocate. Applications will be assessed
based on the following criteria: community engagement, creation of commerce, non-reliance on
fossil fuels, the strength of the management team, and demonstration of ongoing sustainability.

At this stage, the foundation is early stage fundraising and it is premature to anticipate any further
specific arrangements with structure and staff as it does not currently have funds available to pay
staff.

Administrative information
The Water Smart Foundation is based out of 51 Bathurst Mews, London W2 2SB

The trustees are:
Clare Munn

Anna Zucchi

Ksenia Tarasenko
Annabelle lllingworth



The Charity’s Financial period start date: 01/08/2020, Financial period end date: 31/07/2021 is
£1576 the charity's trustees consider that an audit is not required for this year (under section 43(2)
of the Charities Act 1993 (the Act)) or that an independent examination is needed.

What the foundation will do

* Increase access to clean drinking water for benefit to the general public

* Tackle environmental challenges caused by single use plastic bottles by reducing the need for
them

* Make donations to water charities who are on the ground or in the oceans

*  Partner with water charities to offer support in the form of expertise, funds or fountains

* Install water foundations in state schools

* Create education programs about the SMART use of water. Topics will include water scarcity,
waste management and sanitation

Current achievements and plans for future periods
3 year Objectives and strategy

Year 1 —achieved

*  Website and collateral designed and social media set up

*  Established identity of the charity

* The charity was launched at a Chelsea Football Club lunch with an associated media

campaign

*  The Water Smart Foundation has appeared in a major broadsheet

* Dinners have been organized to gather ambassador and major donor support

* Maintained partnership with ZSL

*  Establish a relationship with MASEF, Estee Launder and other corporates for the potential of

future donations

Year 2 — achieved
Most target Activity put on hold due to Covid19

* ATree That Lasts auction event series conceived and worked on

* Relationships established with CBRE for potential future donations

* Installed fountains at the Monaco Yacht Show

*  Participate in the Solar Impulse Foundation program
Year 3 —

*  Most target Activity put on hold due to Covid19

*  Further fundraising activities and event

*  Make a donation to two partner charities

* EmployaCEO

*  Begin the schools fountains program with accompanying education program.
The Water Smart Foundation is working towards an increase in awareness and knowledge of the
SMART use of water. To facilitate and educate better practices in the way that water is treated,
managed and is available, and to reduce the need for single use plastic bottles and microplastics that
are polluting the earth and oceans in alarming quantities. The Water Smart Foundation has had a
fantastic first year establishing it’s identity and is now ready to embark on fundraising activities to
achieve it’s objectives for public benefit.



CHARITY COMMISSION
FOR ENGLAND AND WALES

@)

Receipts and payments accounts

For the period
from

To

Section A Receipts and payments

Restricted funds

Unrestricted
funds
to the nearest £

to the nearest £

Endowment
funds
to the nearest £

Total funds

to the nearest £

A1 Receipts
29.84 29.84
500 500
1000 1000
46
Sub total(Gross income for AR) 1576 1576
A2 Asset and investment sales,
(see table).
Sub tota 5 - .
Total receipts| 1576 | | -1 | -1 | 1576
A3 Payments
Sub tota - -
A4 Asset and investment
purchases, (see table)
Sub tota - - -
Total payments| -1 -1 -1 -
Net of receipts/(payments) 1576 - 1576
A5 Transfers between funds - - - -
A6 Cash funds last year end - - - -
Cash funds this year end| 1576 - 1576
CCXX R1 accounts (SS) 1 17/06/21



Section B Statement of assets and liabilities at the end of the period

Unrestricted Restricted funds
funds
to nearest £ to nearest £
B1 Cash funds 180 -
Total cash funds -
(agree balances with receipts and payments
account(s))
Unrestricted Restricted funds
funds
Details to nearest £ to nearest £
B2 Other monetary assets - -
Fund to which asset .
Details belongs Cost (optional)
B3 Investment assets -
Fund to which asset .
Details belongs Cost (optional)
B4 Assets retained for the -
charity’s own use B
Fund to which Amount due
Details liability relates (optional)
B5 Liabilities .
Signed by one or two trustees on behalf . .
of all the trustees Signature Print Name
CMM/VWV Clare Munn
. Anna Zucchi
ArnnalEZucctu

CCXX R2 accounts (SS) 2 17/06/21
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Trustees’ Annual Report and accounts: Water Smart Foundation 01/08/2019 - 31/07/2020

1 Aim and purposes

The principal activity of the Water Smart Foundation in the period of this report was to continue to
establish the identity of the foundation, seek out partnerships, and increasing public awareness
through media activity around plastics and micro plastics in oceans around the world to promote
environmental protection. The Water Smart Foundation aims to draw the focus on public attention
on marine litter, microplastics and the environmental crises including water scarcity caused by
climate change. The Water Smart Foundation’s purpose is to increase attention to these pertinent
issues for wildlife the ecosystem and public good.

The Water Smart Foundation is working towards it’s aims which are;

* Increase access to clean drinking water for benefit to the general public

* Tackle environmental challenges caused by single use plastic bottles by reducing the need for
them

*  Make donations to water charities who are on the ground or in the oceans

*  Partner with water charities to offer support in the form of expertise, funds or fountains

* Install water foundations in state schools

* Create education programs about the SMART use of water. Topics will include water scarcity,
waste management and sanitation

The trustees have met and discussed all of the above and how they can utilize their networks and
skills to make this happen.

Objectives and Activities
Fundamental to the project is its focus on advancement of public health and environmental
protection around the world from:

* The reduction in use of plastic bottles for storage and distribution of water,

* The reduction of the carbon footprint resulting from the manufacture and transport of fewer
plastic bottles; and

* The reduction of plastic waste in landfill sites and polluting the world’s oceans and killing
marine life.

Our activities this year working towards these objectives were;

* Connecting with corporations to offer sustainability consulting

*  Engage with corporations and schools about the CapOnPlastic campaign

* Continue to establish our foundation as a stakeholder in marine conservation issues and
environmental solutions

* Continue to establish relationships with high profile ambassadors who are passionate about
plastic pollution to raise awareness about the issue.

*  Continue to form relationships with elite sports clubs such as Chelsea Football Club and
Newcastle Football club who are actively reducing or banning the single use plastic the public
consume

Achievements and Performance

* In depth meetings with Estee Lauder and CBRE to offer sustainability consulting and for them
to participate in the campaign

*  Worked on an auction program and formed relationships with hospitality partners for
project ‘A tree that lasts’ with Ambassador Marie Moatti. Sustainable designers had agreed
to offer their work for auction

*  The plastic challenge Cap On Plastic, has been shared further, this is a social media campaign
to raise awareness and funds for the Water Smart Foundation and projects selected by the
trustees as per the objects of charity.



*  Prince Albert Foundation has shared information about our Plastic Audit and campaign with
corporations and schools in Monaco

*  Participated in the Solar Impulse Foundation program

* Donations have been received by platforms such as justgiving, Virgin Money and Work For
Good now have Water Smart Foundation accounts to facilitate donations.

* Set up fountains at Monaco Yacht show in September 19 and gave out 5000 reusable wheat
straw bottles

* Social media channels have been populated

*  The Charities team at Pitmans Law Firm continue to donate on a repeat basis in the year to
follow.

Sadly all campaigns and projects were stopped due to Covid19 from March onwards. Many of
our partners were in the hospitality industry and the event series were cancelled not allowing
us that fundraising opportunity.

When fundraising has taken place, grants will be made to other charity and foundations according to
our ‘grant making policy’.

Volunteers

Sophie Edmonds, the CEO is currently engaged in a voluntary basis. Ambassadors volunteer their time
and networks to raise awareness.

Structure, governance and management

The Water Smart Foundation is overseen by the trustees and the CEO Sophie Edmonds. The trustees
met informally several times through the year and formally once in person and remotely. The Water
Smart Foundation began it’s fundraising in August 2019 and raised £1725.94 in the accounting year.

The Water Smart Foundation does not currently have a procedure in place for the training of trustees,
however their ideas and contribution to the foundation are open, transparent and democratic.

The Water Smart Foundation has a ‘conflict of interest policy’ in place. The purposes of this policy is
to protect the integrity of the Organisation's decision-making process, to enable our stakeholders to
have confidence in our integrity, and to protect the integrity and reputation of volunteers, staff and
committee members.

The Water Smart Foundation also has in place a protocol for fund criteria and allocating monies and
resources to partner charities when it has funds in place to allocate. Applications will be assessed
based on the following criteria: community engagement, creation of commerce, non-reliance on fossil
fuels, the strength of the management team, and demonstration of ongoing sustainability.

At this stage, the foundation is early stage fundraising and it is premature to anticipate any further
specific arrangements with structure and staff as it does not currently have funds available to pay
staff.

Administrative information
The Water Smart Foundation is based out of 51 Bathurst Mews, London W2 2SB

The trustees are:
Clare Munn

Anna Zucchi

Ksenia Tarasenko
Annabelle lllingworth



The Charity’s Financial period start date: 01/08/2019, Financial period end date: 31/07/2020 is
£1725.94 the charity's trustees consider that an audit is not required for this year (under section 43(2)
of the Charities Act 1993 (the Act)) or that an independent examination is needed.

What the foundation will do

* Increase access to clean drinking water for benefit to the general public

* Tackle environmental challenges caused by single use plastic bottles by reducing the need for
them

*  Make donations to water charities who are on the ground or in the oceans

*  Partner with water charities to offer support in the form of expertise, funds or fountains

* Install water foundations in state schools

* Create education programs about the SMART use of water. Topics will include water scarcity,
waste management and sanitation

Current achievements and plans for future periods
3 year Objectives and strategy

Year 1 —achieved
*  Website and collateral designed and social media set up
*  Established identity of the charity
*  The charity was launched at a Chelsea Football Club lunch with an associated media
campaign
*  The Water Smart Foundation has appeared in a major broadsheet
* Dinners have been organized to gather ambassador and major donor support
* Maintained partnership with ZSL
*  Establish a relationship with MASEF, Estee Launder and other corporates for the potential of
future donations
Year 2 — achieved
Most target Activity put on hold due to Covid19
* ATree That Lasts auction event series conceived and worked on
* Relationships established with CBRE for potential future donations
* Installed fountains at the Monaco Yacht Show
*  Participate in the Solar Impulse Foundation program
Year 3 —
*  Further fundraising activities and event
* Make a donation to two partner charities
* EmployaCEO
* Begin the schools fountains program with accompanying education program.

The Water Smart Foundation is working towards an increase in awareness and knowledge of the
SMART use of water. To facilitate and educate better practices in the way that water is treated,
managed and is available, and to reduce the need for single use plastic bottles and microplastics that
are polluting the earth and oceans in alarming quantities. The Water Smart Foundation has had a
fantastic first year establishing it’s identity and is now ready to embark on fundraising activities to
achieve it’s objectives for public benefit.



CHARITY COMMISSION
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Receipts and payments accounts

For the period
from

To

Section A Receipts and payments

Unrestricted
funds
to the nearest £

Restricted funds

to the nearest £

Endowment
funds
to the nearest £

Total funds

to the nearest £

A1 Receipts
1150 1.150
500 500
30 30
46 46
Sub total(Gross income for AR) 1.726 1.726
A2 Asset and investment sales,
(see table).
Sub tota 5 - .
Total receipts| 1.726| | -1 | -1 | 1.726
A3 Payments
Sub tota - -
A4 Asset and investment
purchases, (see table)
Sub tota - - -
Total payments| -| | -1 -1 i
Net of receipts/(payments) 1.726 - 1.726
A5 Transfers between funds - - - -
A6 Cash funds last year end - - - -
Cash funds this year end| 1.726 - 1.726
CCXX R1 accounts (SS) 1 17/06/21



Section B Statement of assets and liabilities at the end of the period

Unrestricted Restricted funds
funds
to nearest £ to nearest £
B1 Cash funds 180 -
Total cash funds 180 -
(agree balances with receipts and payments
account(s))
Unrestricted Restricted funds
funds
Details to nearest £ to nearest £
B2 Other monetary assets - -
Fund to which asset .
Details belongs Cost (optional)
B3 Investment assets -
Fund to which asset .
Details belongs Cost (optional)
B4 Assets retained for the -
charity’s own use B
Fund to which Amount due
Details liability relates (optional)
B5 Liabilities .
Signed by one or two trustees on behalf . .
of all the trustees Signature Print Name
CMUWWV Clare Munn
. Anna Zucchi
AnnalEZucctu

CCXX R2 accounts (SS) 2 17/06/21



CCXX R3 accounts (SS)

CC16a

Last year

to the nearest £

17/06/21



Endowment

funds
to nearest £

Endowment
funds

to nearest £

Current value
(optional)

Current value
(optional)

When due
(optional)

Date of approval

01/09/20

01/09/20

CCXX R4 accounts (SS) 4 17/06/21
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