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Martin & Dave

Martin got in touch b:friend in 2018.
He had recently moved to his village
and due to being visually impaired
he found harder to make new
connections. “I was new to the area,
and I had limited opportunities to
socialise due to my eyesight, and
being in a village. I felt I was missing
out. I was looking for someone to
chat to, to go to a pub quiz with. I am
big pub quiz fanatic!”  
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Martin met his befriender Dave in 2018. Martin said: “This friendship
lightened up my life. It opened up a whole new world of possibilities.  
Dave and I have a lot of fun; we laugh our socks off. We both love music
and enjoy going to gigs together. Connecting with b:friend gave me a
boost, led to me becoming more confident, it led me to new friendships. It
helped me access activities that I thought wouldn’t be available to me. I
could even participate in a local radio project through b:friend and trying
my hand at broadcasting was a lifelong ambition! 

All I can say is thank you...”



As I take a moment to reflect on the past year at b:friend, it’s clear just how far we’ve come.
We’re now firmly rooted in three counties, and the number of people we’ve reached has taken
a real leap forward. But it’s not just about growth—it’s about how we’ve grown. We’ve
continued to refine our model, listen carefully to those we support, and explore new, creative
ways to tackle loneliness in our communities.

In communities across South Yorkshire, Derbyshire and Nottinghamshire, older neighbours
who were once isolated are now laughing over a cuppa at one of our social clubs, chatting
with their befriender each week, or getting involved with a project where they can share their
experiences and thoughts with their community. These are the moments that matter—and
they’re only possible thanks to the incredible dedication of our volunteers, the belief of our
supporters, and the resilience of our team.

2023/24 has been a year of meaningful growth. We’ve launched new clubs, explored new
ways of connecting people through digital, intergenerational and volunteer-led work, and
welcomed more older neighbours into our community than ever before. We’ve also faced
some real challenges, especially around income generation—but we’ve met those head-on
with creativity and collaboration.

Looking ahead, the need for our work is only increasing. With funding cuts looming and the
cost of living crisis continuing to hit hard, it’s never been more important to build strong, local
communities where no one feels forgotten.
 

Cheers,

Colette Bunker, Chief Executive Officer of b:friend

A message from our CEO
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Loneliness sucks, and we want to help end it. For older people, loneliness is something
that doesn’t happen overnight, it creeps up on you. It’s influenced by life events such as
deteriorating health, decreased mobility and the passing away of partners and friends.
Having no family close by and having to stop driving (from health or confidence issues) can
also lead to an older person spending more time alone in their home. 42% of people over
65 live alone. This is set to rise to over 50% by 2041 (ONS data).

Loneliness can lead to depression, coronary disease, weaker immune systems and
dementia – it’s as bad for your health as smoking 15 cigarettes a day. Not only do we want
older people to live longer and healthier lives, we want them to have fun! So we don’t take
life too seriously and we make sure to challenge stereotypes when it comes to ageing. We
also believe that society is missing out on the stories and experiences that older people
have to offer. Reconnecting isolated people with their community can lead to younger
generations gaining insights and wisdom from their older neighbours.

Vision

At b:friend, our vision is a world where all older neighbours
can connect, laugh and inspire others every day.

Vision Mission
Values
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We want to reignite that spark of joy in older people that they
may have lost along the way, something that only true friendships
can do. So we’re not time-limited and we never charge for
friendship. That way, both older neighbours and befrienders know
that their connection is genuine and long lasting. Real friendship
and social connection can create a sense of self-worth, build
confidence and resilience and improve mental and physical
wellbeing. In many cases, friendship really can save lives.

Values

Mission

Our mission? To facilitate meaningful friendships and
enjoyable connections between people and communities

Vision Mission
Values
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Our values are at the heart of everything
we do.

We are…
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No two weeks are the same with b:friend. We
celebrate later years and we know from experience
that being old in body doesn’t mean being old in
mindset. Mental wellbeing is our priority, having
something to look forward to and having a good old
giggle should be something everyone can enjoy.

FUN

We challenge the stigma around ageing; bingo is banned at
b:friend. We’d much rather be cheerleading, boxing or exploring
exotic cultures. We never sit still, we are constantly thinking up
new, innovative ideas and ways of making older people’s lives
richer.

BOLD

We are firmly rooted in the local community and everything we
do is with a strong sense of place. Being led by our community
anchors us to our purpose. You’ll see no fancy business speak
here, we say what we mean and we mean what we say. 

DOWN-TO-EARTH

Friendship is for everyone and everyone is welcome at
b:friend. We strive to break down divisions created by age,
heritage, digital skills and social norms and make sure people
feel comfortable to be themselves.

EMBRACING

PASSIONATE
The cause drives us and we believe in it whole heartedly. We always
have the voice and the best interests of our older neighbours in mind,
but you’ll never hear us use the word ‘beneficiary’. Our older
neighbours give as much joy and value back to their befrienders and
their communities as they receive.



35,280

14

603

241

709 Active friendships (That’s 36,868 cuppas!)

2,891

272

WHAT WE DO
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A year in numbers

Volunteering hours

older neighbours per weekSocial Clubs benefiting 

Social Club sessions where no two weeks are the same (that’s over
1200 hours of graffiti art, axe throwing, cheerleading, curling, learning
morse code, Mardi Gras, and armchair travels to Mexico, China, Peru
and Croatia ...plus hundreds more fun sessions!)

Friendships created since inception

New pairings 

by the end of FY 23/24 we have delivered…
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WHAT WE DO
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A year in numbers

older neighbours engaging on a weekly basis 



Our focus for 23/24

This year, our strategic priorities were:
expanding into Nottinghamshire, embedding
greater sustainability across our work, and
enhancing the volunteer experience. We took
a more data-led approach to our work than
ever before, with feedback and insight
shaping our decisions through:
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New surveys for older neighbours, volunteers and supporters
Quarterly consultation meetings with our Friends of B:friend group
Improved digital data monitoring via Google Analytics and other tools
Support from a PhD student who joined us as a summer intern

We also commissioned an independent evaluation of our befriending model. The results not only affirmed
the strength of our approach but gave us valuable ideas for future improvement.

Growth into Nottinghamshire
Thanks to the incredible £145,000 raised by Strata during their Charity of the Year partnership with
us, we were able to expand our work into Nottinghamshire. After careful analysis of loneliness,
deprivation, and service provision data across multiple regions, we identified Nottinghamshire as an
area where our support was both needed and wanted. We had already begun receiving referrals
and volunteer applications from the area, and our reputation gave us a strong starting point.

We began by recruiting a local Befriending Coordinator and developing
relationships in the Mid-Notts area. While initial progress was slow—
volunteers were mostly coming from Nottingham City while referrals stemmed
from Mid-Notts—we focused our efforts on raising awareness across both areas
to create more balance. By the end of the year, we’d made 49 new pairings and
launched a new social club in Kimberley.



Our focus for 23/24
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Sustainability

Sustainability took centre stage this year—both in how we deliver services and how we fund them.
While our befriending model is low-cost and effective, it still requires staff time and isn't infinitely
scalable. To address this, we trialled more volunteer-led social clubs. These require staff support
to oversee but not to deliver, and they offer a lighter-touch model for areas where we want to
expand reach without increasing staff hours.

We created two new volunteer-led clubs in 2024: one launched in Clay Cross by an existing
volunteer, and another in Balby which transitioned from staff-led to volunteer-led. Both have
thrived, with up to 13 attendees each week. We plan to build on this in 2025 and develop a
replicable model that others can use.

On the financial side, we focused on diversifying
our income in preparation for the end of our
Lottery funding in June 2024. With our
Fundraising Manager now fully embedded, the
year was about laying solid foundations—
building relationships, planning campaigns,
refining donor journeys, and improving internal
tracking. Everyone across the team played a
part, and we’re proud to say this whole-team
approach helped secure two key multi-year
grants: a renewal from The National Lottery and
a new award from the Henry Smith Charity.
We’re incredibly grateful for both.



Volunteer recruitment has been an ongoing challenge since the pandemic, so this year we
invested more time in understanding and supporting our volunteers. We launched a
volunteer experience survey, which gave us insights into who our volunteers are, when
they’re most likely to sign up, how they find us, and what motivates them to get involved.

We also tested new and untried marketing methods—bus ads, beer mats, billboards, and local
magazine features among them. With more robust tracking, we now know which channels are
worth our time and budget. The results speak for themselves: by year-end, 735 new
volunteers had signed up—far surpassing our target of 510.

Survey feedback from longer-serving volunteers revealed a desire for more proactive check-
ins. While our team is always available, we recognised that scheduled, intentional check-ins
could be helpful. We’ve now formalised three touchpoints throughout the first year of the
volunteer journey, including short surveys where volunteers can reflect on their experience
and the impact of their friendship.

Our focus for 23/24
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The Volunteer Journey

We learned that some volunteers were
occasionally struggling with boundary-setting over
time. In response, we added new content to our
induction training focusing specifically on healthy
boundaries. We created a simple, accessible leaflet
for volunteers and older neighbours to refer to if
expectations start to shift. We also introduced a
formal offboarding process to support friendships
continuing in a lighter-touch way, while ensuring
everyone understands the change and feels
comfortable. 

Alongside this, we have reviewed and created more
induction materials that are accessible in different
ways - now besides the pdf volunteer handbook we
also have the induction slides with videos vols
receive after the induction interview.



32%

85%+

30%

510
Volunteers to be

recruited, creating ...

12,168 volunteering hours

735

75/25

HOW DID WE DO?
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Increase achieved (1071
older neighbours engaging

on a weekly basis

increase in older
neighbours supported
(1090 older neighbours
engaging on a weekly

basis)

Volunteers recruited
creating...

% split between trusts &
foundations (75%) and

other income (25%) 

AIM OUTCOME

improvement in
befriended older

neighbours’ wellbeing
after 6 months

83%
improvement in

befriended older
neighbours’ wellbeing

after 6 months achieved

16,796 volunteering hours

79/21
79% trusts &
foundations

21% other

We are happy with the results against our 23/24 delivery targets, but there is
more work to do. Our efforts in volunteer recruitment have really paid off this
year but this doesn’t necessarily translate to long-term volunteering, which
may be what’s affecting the number of older neighbours supported. Next year
we will focus more on recruiting and retaining the right volunteers. 

Although our general income split is moving in the right direction, more work is
needed in building other income streams.



HIGHLIGHTS
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Intergenerational Connections

This year, we reimagined our much-loved b:heard model to create something brand new: b:heard in
schools. Traditionally, b:heard has focused on celebrating the stories and experiences of older
neighbours with a paying audience, but this time, that audience was a classroom of primary school
children in Chesterfield.

We explored what could happen when generations come
together, and the results were amazing. Our older
neighbours shared memories of their schooldays—
chalkboards, school milk, and all—while the children
introduced them to the classrooms of today. They even
danced together during a ‘brain break’. The experience was
moving, joyful, and enlightening for all involved. The
children gained insight into older people’s lives, and our
neighbours got the chance to feel seen and celebrated.
We’ll definitely be doing more of this in the future.

I enjoyed dancing with you. 
Please come back and show us more!

Pupils’ comments via feedback forms



Following the buzz of our Coronation Party earlier in the year—where many new
friendships were formed—we ended 2023 with a spectacular Christmas Party for 180
older neighbours. For many of our older friends, Christmas can be a difficult time,
especially for those facing it alone. The party offered a fun and affordable celebration, full
of music, dancing and laughter.

“This has been my Christmas, this party, because
I'll be at home on my own on the day.”

 “It was great that everyone could dance all
together, even those in a wheelchair. It was lovely
to see. I really appreciated the fact that all the
transport was organised—it made it a lot easier.”

Our social clubs continue to go from strength to strength,
with four new ones added this year:

Clay Cross (volunteer-led)
Bolsover
Kimberley

HIGHLIGHTS
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New Clubs

A Very Merry Christmas

Our first digital club,
connecting people
online from across the
region



HIGHLIGHTS
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Connecting through heritage

This year, we were thrilled to join forces with Doncaster and Barnsley
Museums to explore how local heritage can help combat isolation and
spark meaningful conversations. Together, we introduced new
opportunities for older neighbours to connect with their local history—
and each other.

As part of the project, our social clubs enjoyed
special outings to local heritage sites, while
‘museum in a box’ kits brought fascinating
artefacts right into club settings for hands-on
exploration. The partnership even extended into
our one-to-one friendships, where befrienders
were encouraged to use museum objects as
conversation starters—unlocking memories,
stories, and new perspectives.

We’re grateful to the museums for including
us in such a thoughtful and imaginative
project. It reminded us just how powerful
shared history can be in building connection
and belonging.



Miriam, a brave volunteer at our
Mexborough club (and 72 years
young!), leapt 15,000 feet from a plane
to raise over £500.

This year, we’ve been blown away by the efforts of some
truly inspirational fundraisers:

HIGHLIGHTS

10

Amazing Fundraisers

Becky, one of our trustees, and her husband
Simon walked the West Highland Way in
memory of Becky’s older neighbour, Brian—
raising over £1,000.

Sol & James, long-time supporters, took
on the ultimate banger rally challenge—
driving an old car from England to
Croatia with multiple stops and surprises
along the way. They raised almost
£2,000.



Pink & Purple Day
During Befriending Week, we invited our
corporate supporters to hold pink and purple-
themed events—and they delivered! Four
fantastic partners took part, dressing up,
decorating offices, and raising vital funds.

As part of our ongoing work to diversify income and raise
awareness, we ran several successful campaigns of our own:

HIGHLIGHTS
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Community Fundraisers & Creative
Campaigns

The b:friend Cookbook
 Part of our mission is to highlight the value and
wisdom older people bring to their communities. This
year, we brought that to life through our first-ever
cookbook—a beautiful collection of recipes and
personal stories from our older neighbours. We were
supported by a brilliant volunteer publisher, a kind-
hearted illustrator, and a generous photographer, all of
whom donated their time and talent. Nearly 200 copies
were sold!

Boosting efficiency through MS365

Thanks to the generous support of our corporate partner eSynergy, we made a big leap in
digital transformation this year by migrating to Microsoft 365. This upgrade has significantly
improved collaboration across our team, enhanced data security, and streamlined many of our
day-to-day processes—helping us work smarter and support more people.

And finally...



CHALLENGES
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The Lottery Countdown

              2023/24 marked the final year of our three-year National Lottery Community Fund grant
              for our work in South Yorkshire—funding that has been absolutely vital in helping us 
        grow and reach more older neighbours. While we were actively working on a reapplication
and exploring other potential sources, there was no guarantee that the gap this funding would
leave could be filled.

Despite our focus on income diversification, the size of the Lottery grant meant its loss would
have a significant impact. So, even as we gratefully received new support from Strata to help us
expand, we carried a sense of uncertainty about the future of our work in South Yorkshire.
But one of our core values is to be Bold, and we stuck to that. We carried on delivering as though
nothing would change—continuing to grow, to innovate, and to connect more people—while
quietly hoping we’d find the funding to sustain it all. It wasn’t an easy mindset to manage, but we
were open with each other, kept the faith, and morale remained strong.

Thankfully, our optimism paid off. Not only were we successful in securing renewed Lottery
funding for 2025, but we also received a transformational three-year grant from The Henry Smith
Charity to support our core work—a huge moment for us, and a testament to the strength and
impact of what we’re building together.

Building a Culture of Individual Giving

As ever, the year came with its share of challenges. 

One of our ongoing priorities is diversifying income—and individual giving continues to be a
tough nut to crack.

Historically, we haven’t done much asking. Apart from the occasional challenge event, we’ve
been fairly reserved in encouraging regular or one-off donations. This year, we decided to
change that. With help from our partners at Strata, we released a powerful short film
highlighting the impact of loneliness at Christmas, and launched a campaign encouraging people
to become monthly donors. We also encouraged support through a new paper newsletter .
Unfortunately, both campaigns fell flat.

The cost of living crisis may have played a part, but we also recognised we needed to learn
more. What motivates someone to give to b:friend? What might hold them back? Off the back of
this, we created and distributed a survey to better understand our supporters' views on giving—
and this insight will shape our approach going forward.



CHALLENGES
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Tackling Digital Inclusion

              Digital exclusion continues to affect many of our older neighbours. In the past we’ve 
              trialled various projects aimed at improving digital skills, but without sustained funding,
        it’s been difficult to create long-lasting change.

This year, we took a different approach. Rather than delivering digital skills training ourselves, we
focused on what we do best—creating social connections. We launched a new digital social club,
giving older people a chance to come together online, connect with others, and build confidence
with digital tools in a relaxed, friendly space.

We partnered with organisations already doing excellent work in digital inclusion to receive
referrals and opened the club to isolated older neighbours we couldn’t support in person. While
there’s been strong interest, regular attendance has been low. Still, we believe it’s a valuable
addition to our offering, especially for those who may not be able to access in-person support.
We’ll continue running the club and work on increasing awareness and reducing barriers to
participation.

As ever, the year came with its share of challenges. 



Our plans for 24/25
Looking ahead, our strategic objectives for the year are rooted in
four key focus areas:
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We’ll continue to respond to local demand
—whether that means more out-of-area
pairings, exploring telephone or video
befriending, or piloting new ways of
delivering our services. Whatever the
format, our target is to increase:

Social club attendance by 33%
Befriending pairings by 13%

Growing Where Needed Maintaining Service Quality

Even as we grow, we’re committed to the
high quality of delivery that b:friend is known
for. We’ll closely monitor processes and
feedback, and introduce new volunteer roles
to help enhance the experience for both our
older neighbours and our volunteers.

Team Sucess

Our team is the heart of b:friend—and we
want to keep it thriving. This year, we’ll
focus on sustaining a positive culture,
encouraging development, and creating
regular opportunities for staff feedback
and involvement in new initiatives.

Fundraising & Financial
Resiliance

Diversifying our income remains critical. For
2024/25, we’ve set an ambitious fundraising
target, aiming for a 75/25 split between
trusts & foundations and other income. We’ll
continue strengthening existing corporate
partnerships and building new ones that are
aligned with our mission and values.



76%

18%

1%

Staffing

Project Costs

Marketing

2% Professional fees

3% Rent & Insurance

FINANCE
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How we spent £1

The majority of our costs are on staffing who deliver our
befriending project across the region, support volunteers
and older neighbours and make local connections. 

The full cost of running a weekly social club for 1 year =
£5,533

The full cost of setting up a befriending pairing for 1 year =
£230



OUR IMPACT
Here’s a few lovely comments from our befriended
older neighbours this year:
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It seems like I've known her ages, all we did was laugh. She's a
lovely girl

I can’t believe it’s been 2 years! She’s so lovely, she’s been a real good friend to me. I’m so
grateful to you (b:friend) you know. I don’t know what I’d do without Sam.

We went to the theatre and it's the first time I have done anything like this in a
long time

We have good conversation, we are friends. I feel the befriending enlarges my world.

I don't see anyone. The visits are a cornerstone in a way that  it's the only certainty in a
week socially. It's a pleasant addition to what I've got which is very sparse



OUR IMPACT

It seems like I've known her ages, all we did was laugh. She's a
lovely girl

And here’s a few from our amazing volunteers...
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Sandra is lovely person. When I come to her she always greets me with a smile. We have
many topics to talk about😊. I am very pleased to be paired with Sandra who has become
my new friend🥰

We've chatted about families, pets, past relationships, gardening, price of coffee
and tv. Helen’s funny and I'm looking forward to building the friendship

We’re building a lovely bond with each other and I feel that I’m really making a difference
to her quality of life. We have such a lovely time together… I take cream cakes, which we

both enjoy, and we share memories together. We both laugh together too, which is just
wonderful

I don't see anyone. The visits are a cornerstone in a way that  it's the only certainty in a
week socially. It's a pleasant addition to what I've got which is very sparse



OUR IMPACT

 “It’s very much a two-way street.  We get as much out of it as they do.  There’s
a huge age gap between me and my neighbour, you might think what on earth
do you have in common.  I know I find it as uplifting as she does”.
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At the 6 month mark we are asking
more in-depth questions about the
volunteers’ experiences:

86% say they feel their life has become richer
since being involved with b:friend
71% strongly agree and 29% agree that being
involved with b:friend gives them a sense of
purpose
57% strongly agree and 43% agree that being
involved with b:friend gives them a sense of
community connection



OUR IMPACT
SOCIAL CLUBS
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It's changed my Mum's life this club. And it makes me so proud
when I see her photo (online) doing all the different things

(Daughter of a club member)

I can't remember what we did at my first session I just remember laughing because it was
the first time I'd laughed in months

It really helped. I’d miss it if I didn’t come. It’s ever so good, I really enjoy it. You
know, most of us there are widows or widowers, and it is something to look
forward to, it makes you feel happier. When I go home after a session, I think
about it. It’s made a big difference to me. I enjoy the crafts, and the activities are
interesting. Everybody’s friendly to each other. I’d recommend it to others
because we all get on and we always have a good laugh!

I'm making loads of new friends through the group. It makes my day meeting up with all
the new friendly people here

There is a different activity each week. My mum goes to this club and loves it. She says
that it is the highlight of her week; she always comes away happy.

(Daughter of a club member)



John & Trevor
When John had to take time off from work due to a heart condition, he started
to look for volunteering opportunities he would enjoy to boost his well-being. 
John said, “I just got in a rut. After being an engineer for 25 years, I was stuck at
home all day, doing nothing. I just needed something to do, so I volunteered for
a few things. 

“b:friend introduced me to Trevor about six months ago, and it’s been brilliant.
It helps me as much as it helps him. I enjoy his company; he has some great
stories to tell. It’s like talking to my granddad.”

CASE STUDIES

17

“It helps me as much as it helps him”.

Trevor, who suffered a stroke, said catching up with John every week had been a welcomed
change as he can’t get out as much as he used to. He said, “It’s like a bit of fresh air. It’s a fresh
perspective. We get to talk about different subjects. It’s been great.”

John added, “It’s been good for us both. Just seeing Trevor for an hour a week has really helped
my mental health as well. If I’m passing, I pop in to see if he’s alright. We’re getting beef
sandwiches tomorrow!”



CASE STUDIES
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Tony & Shaunagh

Tony was referred to b:friend as his wife was moved to a care home,
and suddenly living alone and struggling with mobility issues left him
feeling isolated. He was looking for a social outlet and a way to make
new friends. 

They quickly bonded over shared experiences and jokes. Shaunagh even started to take Tony out
for breakfast on the weekends, as due to his reduced mobility he missed going out. 
Tony said: “Shaunagh is a lovely young lady with a bubbly personality. I see her every week, we
often have breakfast together. It's been really nice chatting to her. We became good friends.”
There have been some changes over the months. Tony lost his wife and has been dealing with
bereavement, but their weekly catchups over a meal or a coffee continued. Shaunagh even
introduced Tony to her partner.

Shaunagh said Tony was becoming more positive as the weeks went by, and Tony felt joyful about
connecting with someone and making new friends. The world opened up a bit, and they were both
proud to call each other friends. “He's a part of my life now and I genuinely look forward to seeing
him every weekend. We both get on really well and it's a pleasure getting to know him and call
him my friend,” Shaunagh said.  “I often forget about it being through b:friend, now it's like I've
always known Tony and me seeing him every week is part of my routine, like visiting my mum or
dad to catch-up.”

“I often forget about it being through b:friend,
now it's like I've always known Tony ”

Tony and Shaunagh connected through b:friend three years ago. They found they had some
unexpected things in common at their first meeting. Tony used to work for the Navy, and Shaunagh's
partner was in the army. As Tony's wife was moved to a care home and Shaunagh's partner often
worked away from home, they could both relate to coping with not seeing a loved one for longer
periods. 



CASE STUDIES
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Janet & Laura

Older neighbour Janet and befriender Laura connected
through b:friend over two years  months ago.
Janet used to be very active, with a busy social life. She
was a keen walker in her free time and always valued her
independence.
As her mobility reduced and the pandemic slowed life
down, she started to spend more time at home alone.
Although she had a supportive family, her friends lived
away and could only stay in touch over the phone, which
made her feel isolated.

When she first heard about befriending, Janet was apprehensive as she wasn’t sure if it was
for her. Meeting Laura quickly changed this.

“It’s been smashing, Laura is lovely, Janet said. “I find it works two ways, we chat about local
history that she finds interesting, as she is not from around here. It is surprising, but we
actually both benefit from the chats, and it makes me feel better that I can contribute. I know
I’ve got family and some friends, but they are all older. She is outside of that circle and brings
a different perspective. She is like a bit of fresh air. 

“Laura is a proper friend now. We have a good conflab about everything; it’s lovely.”

Laura said: “I have thoroughly enjoyed the time I have spent getting to know Janet! We have
lots of the same interests and I have definitely learned a lot about baking, walking, and the
city.

“It has been particularly fascinating to hear about her experiences living in the area for a
number of years and better understand the history of where I now live. She has been able to
recommend new places to eat that I would never have known about without her!
“It is a lovely part of my day when I get to spend time visiting Janet, and I always leave with a
smile. I would recommend befriending to anyone.” 

“She’s like a breathe of fresh air”



Our partners
We'd like to extend thanks to the awesome
organisations that partner with our project.
Their commitment to reducing isolation is
significant & we're able to achieve huge impact
as a result of their belief in a more connected
society.
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Our partners
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Our People: The Team

Colette Bunker, 
Chief Executive Officer
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Karen Booker,
Befriending Coordinator

Rach Beavon-Baldwin,
Befriending Coordinator

Rachael Mullen,
Befriending Coordinator

Maryanne Wylde, 
Project Officer

Rayella Broomhead,
Programme Manager

Jenny Pitman,
Programme Manager

Sara Kopecsni,
Senior Communications Officer

Helen Twelves,
Fundraising Manager

Mollie West, 
Befriending Coordniator



Our People: 
The Board of Trustees

Simon Moxon, 
Chair of the Board of Trustees
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Clare Legg, 
Treasurer

Becky Marlor Matthew Lollar

b:friend is a charity registered in the UK with registered Charity Number 1171148.

Let’s end loneliness together, let’s b:friend!


































