




























 

 

Section A Reference and administration details 

Anwar Akhtar 

  

 
 

Charity name 
 

Other names charity is known by 
 

Registered charity number (if any) 

Charity's principal address 

 
 
 
 

Names of the charity trustees who manage the charity 
 
 

1 
2 
3 
4 
5 
9 

19 
20 

Names of the trustees for the charity, if any, (for example, any custodian trustees) 
 

Name Dates acted if not for whole year 
  
  
  

 
Names and addresses of advisers (Optional information) 
Type of adviser Name Address 

 
 
 
 
 

Name of chief executive or names of senior staff members (Optional information) 

Trustees' Annual Report for the period 
 
 
 

From 

Period start date  
 
 
To 

Period end date 
31 03 2020 31 03 2021 

 

1165245 

The Samosa 

The Samosa Media Limited 

First Floor Menier Chocolate Factor 51 Southwark Street 
London, England 

 

Postcode SE1 1RU 
 

Trustee name Office (if any) Dates acted if not for whole 
year 

Name of person (or body) entitled 
to appoint trustee (if any) 

John Pandit  appointed 23 May 2015  

Graham Hitchen  appointed 23 May 2015  

Sonia Raja  appointed 22 June 2015  

    

    

    

    

    

 

   

   

   

   

 



 

 

Section B Structure, governance and management 
 
Description of the charity’s trusts 

Type of governing document 
(eg. trust deed, 
constitution) 

Articles of association 

How the charity is constituted 
(eg. trust, association, 
company) 

Association 

Trustee selection methods 
(eg. appointed by, elected 
by) 

Elected by the members 

Additional governance issues (Optional information) 

You may choose to include 
additional information, where 
relevant, about: 

• policies and procedures 
adopted for the induction and 
training of trustees; 

• the charity’s organisational 
structure and any wider 
network with which the charity 
works; 

• relationship with any related 
parties; 

• trustees’ consideration of 
major risks and the system 
and procedures to manage 
them. 

 

 
Section C Objectives and activities 
 
 
 
 
 
 
 
 
Summary of the objects of the 
charity set out in its 
governing document 

To encourage the advancement of education of British Pakistanis and 
other communities through raising awareness of issues such as identity, 
politics, multiculturalism, human rights and development in Pakistan, 
Britain and elsewhere through the arts and media communication and 
other recognised scholarly subjects and the provision of global forums 
and democratic and participatory exchange, either free of charge or 
subject to charge; 

 
• to advance the Arts for the benefit of the general public and the 

British-Pakistani population of the United Kingdom by promoting 
inter-faith and cross-cultural work by artists in the fields of  
theatre, visual arts, film, literature and music in such ways as the 
trustees shall from time to time think fit, including by: 

 
o collaborating with theatres, cinemas, cultural centres and 

other venues in the United Kingdom to produce plays  and 
films and organise exhibitions, film screenings and other 
events   that  showcase  British   Pakistani  and  Pakistani 



 

 

artists and art forms to a high standard; and 
 

o working with British and international organisations to 
develop arts and culture programmes for the wider British 
community that also showcase work by British Pakistani 
and Pakistani artists; 

 
• the promotion of equality and diversity for the public benefit by: 

 
o the elimination of discrimination on the grounds of race, 

gender, disability, sexual orientation or religion; 
 

o advancing education and raising awareness in equality 
and diversity; 

 
o promoting activities to foster understanding between 

people from diverse backgrounds; 
 

o conducting or commissioning research on equality and 
diversity issues and publishing the results to the public; 
and 

 
o cultivating a sentiment in favour of equality and diversity. 

• to provide people, organisations and businesses in the United 
Kingdom and Pakistan with a means of presenting themselves 
directly without mediation by government, established media or 
political or religious institutions; 

 
• to promote and publish magazines, articles and all forms of 

publications and broadcasting especially on the internet in pursuit 
of the above objects; 

 
• to encourage and promote research and discussion, in particular 

in relation to the above objects; and 
 

• such other objects as are charitable under the laws of England 
and Wales as the Trustees shall at their absolute discretion 
determine. 



 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Summary of the main 
activities undertaken for the 
public benefit in relation to 
these objects (include within 
this section the statutory 
declaration that trustees have 
had regard to the guidance 
issued by the Charity 
Commission on public 
benefit) 

  
THE SAMOSA MEDIA LIMITED REPORT OF THE TRUSTEES 
Year ended 31 March 2021 
 
New curriculum and arts projects commenced that we partnered, led or 
contributed to this year include: 
 

• St Gabriel’s School Camberwell language, identity and integration 
workshops, with mainly groups of young Londoners with South 
American Heritage. 

 
• Manchester Youth films and education programme supported by 

Dulverton Trust.  
 

• A series of education and heritage workshops, that brought together 
Manchester Museum and Lahore Museum. 

 
• An education and heritage project working with PK Porthcurno 

Museum and Exeter University to engage students remotely with PK 
Porthcurno’s archive.  

 
We have delivered a significant body of media work that empowers British 
young people with South Asian heritage, establishing a range of positive 
programmes of work that inspire and bring communities together with 
shared heritage and shared narratives.  This work helps young people gain 
confidence in communication, critical thought and social issues, and helps 
tackle the poverty, cultural and social isolation experienced by many young 
BAME people in the UK. Our programme of work was adapted to the 
impact of Covid; much more activity moved on line as we faced the 
consequences of school and campus closures - and, as they re-open, 
shrinking extra-curricular activity and reduced off-campus activities in 
youth, community centres and summer camps  
www.thesamosa.co.uk/2020/02/18/schools-colleges-and-universities/ 
 
Pakistan’s best kept Secret - the story of Lahore Museum, made as a 
curriculum resource across South Asian, Muslim, Sikh, Hindu studies, 
Commonwealth History and British Asian history, continues to have 
audience impact on campuses. Online it has now reached an audience of 
over 3 million. It has been featured on many educational websites, and 
used by multiple schools, colleges and universities as a curriculum 
resource. 
 
We are delivering structured programmes of education work with the 
University of East London, Westminster University, Stepney Redcoats 
School, St Gabriel’s School Camberwell and Manchester Museum. 
 
We delivered and continue to deliver curriculum resources and programme 
work into a range of other educational institutions and community 
organisations. 
 
 
Our work with school students is recognised as helping to build confidence, 
and contributes towards their interest in further and higher education. Our 
work with working class, mainly BAME, university students has supported 
them to gain confidence in communication and critical thought. 
 
Our partnership with University of East London Journalism school to 
support working class and students from BAME backgrounds has now 



 

 

entered its sixth year.  
 
Our Sixth form Question Time film programme and skills workshops 
programme continues with Stepney School, with Anwar Akhtar also invited 
to give assembly talks to the full Sixth form of 200 students on 15th October 
2020, to launch our workshop programme at the school, on ‘The 
importance of education and the arts to working class young people’. 
 
All the above work is now catalogued and available to access as teaching 
materials from the www.thesamosa.co.uk  website and is now being shared 
and promoted as a curriculum resource for schools, colleges and 
universities across the UK. This resource includes material created with the 
Royal Society of Arts, Commerce and Manufacturing (RSA) to develop the 
Pakistan Calling catalogue, https://pkcalling.com/. We have produced and 
curated over 60 films looking at education, culture, health, development, 
conflict resolution, women, tolerance and minority rights issues in Pakistan 
and the UK. The film platform is a curriculum resource. All films are in 
English or subtitled.  
 
The Samosa Media has previously delivered two very high profile arts 
productions. We co- produced DARA, a play originally performed by 
Pakistani human rights theatre group Ajoka, bringing it to the London stage 
at the National Theatre in 2015. In May 2016, we co-produced Laal and 
Asian Dub Foundation concert at The Royal Festival Hall. We continue to 
develop work with our partners in Pakistan. 
 
The Samosa Media continues to deliver a wide programme of workshops 
and out-of-hours educational activity across UK Secondary schools, Further 
and Higher Education making use of a rich body of content generated by 
our work.  Building confidence and introducing students to key aspects of 
the creative industries, our work provides an important contribution to 
curriculum development in subject areas such as Media Studies, History, 
Religious Studies and Citizenship.  Using resources such as the Pakistan 
Calling film catalogue and our experience as co- producers of the DARA 
play, these workshops explore topical issues relevant to young people 
today, such as racism, religious tensions, immigration, social change and 
women’s rights. The engagement work helps promote cultural diversity, 
bridging understanding and connecting communities in the UK. 
 
We are learning and measure impact as we go on all our projects, 
collecting information through questionnaires and surveys involving young 
people attending our workshops, event, debates and discussions.  We 
have developed an evaluation impact framework with BOP Consulting  
http://bop.co.uk/  to help us fully quantify the impact achieved and to inform 
our future planning and development work with our partners and donors. 
 



 

 

 

Additional details of objectives and activities (Optional information) 



 

 

You may choose to include 
further statements, where 
relevant, about: policy on 
grantmaking; 

• policy programme related 
investment; 

• contribution made by 
volunteers.

Section D Achievements and performance 
Summary of the main 
achievements of the charity 
during the year 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
The Samosa Media Limited works to challenge bigotry and extremism by  
promoting a shared space for young people, in particular young British  
Muslims and other young people from BAME (Black and Minority Ethnic)  
communities to share their experiences and pursue their ambitions.  
It does this by running a national programme of talks, events, films and  
workshop-based programmes in schools colleges and universities, using film  
and the arts, providing spaces for young people to talk about their  
experience of different cultures, religions and their own British identity,  
through a series of mentoring and leadership workshops.  
We run arts and media projects, in which the young people present, develop  
their skills and confidence- through film, spoken word, debating events, as  
part of a curriculum support programme. Our core mission involves  
curriculum enhancement focussing on diversity, segregation in schools,  
social mobility, youth mentoring and challenging extremism through  
education.  
We facilitate debate and critical thinking amongst the young participants. 
• We provide working class and BAME young people with an intense  
series of educational programmes, such as our film club workshop  
and discussion series, which helps them gain the cultural & social  
capital middle class children often have 
• Our work encourages enquiry, critical thinking, debate and academic  
development in.  
• In the 12 months March 2020 – March 2021, 647 students took part in our school 
workshops 593 students participated in our university / campus film workshops 
including online tutorials 
 
Our social media educational impact (Website, Facebook and Twitter combined) 
was greatly assisted by our film Pakistan's Best Kept Secret - Lahore Museum gone 
viral, over 3.5 million views on Facebook and has been used as an educational 
resource both in UK and Internationally.  
 
Please see below www.salzburgglobal.org/news/latest-news/article/pakistans-best-
kept-secret-lahore-museum  
 
This has enabled wider online engagement with all our over online curriculum 
resources such as those curated here - www.thesamosa.co.uk/2020/02/18/schools-
colleges-and-universities/  
 
• We deliver leadership programmes to working class and BAME  
young people, giving them the skills to become community and 
business leaders 
• We help develop the next generation of diverse leaders and change  
makers in areas such as the arts, politics, journalism and business 
• We offer opportunities for corporate volunteers & mentors to  
contribute, support and learn from our work by participating & leading  
some of our work with young people 
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Section F Other optional information 

Section G Declaration 

Section E Financial review 
 
 
Brief statement of the 
charity’s policy on reserves 

As a relatively new charity only entering its fifth full year of trading, the 
company is currently in the process of growing reserves to an acceptable 
level for the management of company business and contingency policy. 
A long term reserves fund of £50,000 is targeted, that figure being 
approximately equal to 6 months of company full annual operational 
costs, that include staffing, overheads and programme management 
costs.  

Details of any funds materially 
in deficit 

 

Further financial review details (Optional information) 

You may choose to include 
additional information, where 
relevant about: 
• the charity’s principal 

sources of funds (including 
any fundraising); 

• how expenditure has 
supported the key objectives 
of the charity; 

• investment policy and 
objectives including any 
ethical investment policy 
adopted. 

Total Annual Income was £138,900 which represented a very strong 
endorsement and investment in our diversity in arts, education and heritage 
programme work, alongside our focus on young people and curriculum 
diversity. Funding included Portal Trust £35,000, Arts Council Culture 
Recovery fund £80,000 and Dulverton Trust  £20,000. 

The company is in a stable operational and trading situation and also scaling 
up it educational and arts programme delivery work with more schools, 
colleges, universities, new cultural / arts partners and in new locations 

 
 
 

The trustees declare that they have approved the trustees’ report above. 
 
Signed on behalf of the charity’s trustees 
 

Signature(s) 
 
 
 
 

Full name(s) 
Position (eg Secretary, Chair, 

etc

 

 

 

 

Graham Hitchen  

Chair  
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