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England & Wales · Charity number 1155107

Details

Status Registered

Legal form Charitable company

Company number 08532455

Registered 2013-12-20

Register View on the Charity Commission register

Contact

Address 15 Osbaldeston Road
London
N16 7DJ

Phone 02082111020

Email esther@goldcreative.co.uk

Website https://goldstarcreative.org/

Activities

Objects: (I)TO DEVELOP THE CAPACITY AND SKILLS OF THE MEMBERS OF SOCIALLY AND
ECONOMICALLY DISADVANTAGED COMMUNITIES IN SUCH A WAY THAT THEY ARE BETTER ABLE
TO IDENTIFY AND HELP MEET THEIR NEEDS AND TO PARTICIPATE MORE FULLY IN SOCIETY.(II)TO
PROMOTE ANY OTHER EXCLUSIVELY CHARITABLE OBJECTS AND PURPOSES AS THE TRUSTEES
SEE FIT, PROVIDED THAT THEY ARE REGARDED AS CHARITABLE BY THE LAW OF ENGLAND AND
WALES.

Activities: To identify potential and develop the skills of members of the Jewish Community who are socially
and economically disadvantaged. Our goal is to empower young people to have better chances in life, with
access to training and development to improve their life skills leading to good employment prospects.
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Classification

• How: Makes Grants To Individuals, Makes Grants To Organisations, Provides Human Resources,
Provides Services, Provides Advocacy/advice/information

• What: General Charitable Purposes, Education/training, The Advancement Of Health Or Saving Of Lives,
Disability, The Prevention Or Relief Of Poverty, Economic/community Development/employment

• Who: Children/young People, Elderly/old People, People With Disabilities, Other Charities Or Voluntary
Bodies, The General Public/mankind

Geography

• Throughout England

Finances

Period end Income Expenditure Assets Employees

2025-05-31 £364,363 £318,110 - -

2024-05-31 £351,437 £363,630 - -

2023-05-31 £195,162 £204,606 - -

2022-05-31 £219,311 £178,172 - -

2021-05-31 £176,809 £136,659 - -

Trustees

Name Role Appointed

SARAH HINDA WEISS Chair 2013-11-05

EVA LEA FELDMAN 2013-11-05

Gita Lieberman 2023-05-03

Pery Margolis 2018-01-08

RUTH ERBLICH 2014-10-01

Riva Stern 2018-01-15

Toby Feldman 2021-10-25
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Restricted 
Funds
2025

Unrestricted 
Funds
2025

Total 
Funds
2025

Total 
Funds
2024

Note £ £ £ £

Income from:

Donations and legacies 3 153,721 210,642 364,363 351,437

Total income 153,721 210,642 364,363 351,437

Expenditure on:

Raising funds 4 - 16,016 16,016 9,155

Charitable activities 5 131,015 171,079 302,094 354,475

Total expenditure 131,015 187,095 318,110 363,630

Net movement in funds 22,706 23,547 46,253 (12,193)

Reconciliation of funds

Total funds brought forward 28,906 68,089 96,995 109,188

Net movement in funds 22,706 23,547 46,253 (12,193)

Total funds carried forward 51,612 91,636 143,248 96,995

2025 2024

Note £ £

Fixed Assets

Tangible assets 8 2,875 3,834

2,875 3,834

Current assets

Debtors 9 119,385 52,251

Cash at bank and in hand 31,211 56,229

150,596 108,480

Current liabilities

Creditors: amounts falling due 
within one year 10 (10,223) (15,319)

Net movement in funds

Net current assets 140,373 93,161

Total assets less current liabilities 143,248 96,995

Total net assets 143,248 96,995

Charity funds

Restricted funds 11 51,612 28,906

Unrestricted funds 11 91,636 68,089

Total funds 143,248 96,995

The Statement of financial activities includes all gains and losses recognised in the 

year.

The notes on pages 23 to 29 form part of these financial statements.
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Restricted 
Funds
2025

Unrestricted 
Funds
2025

Total 
Funds
2025

Total 
Funds
2024

£ £ £ £

Grants

The Tudor Trust - - - 60,000

Reaching Communities Fund - - - 44,450

Rosa Fund - - - 38,400

Awards for All - - - 20,000

Henry Smith Charitable Trust 52,500 - 52,500 35,000

The City Bridge Trust - Propel 48,750 - 48,750 -

The City Bridge Trust 38,950 - 38,950 38,950

Subtotal 140,200 - 140,200 236,800

Donations - 179,642 179,642 114,637

Grants 13,521 31,000 44,521 -

153,721 210,642 364,363 351,437

Unrestricted 
Funds
2025

Total 
Funds
2025

Total 
Funds
2024

£ £ £

Fundraising expenses 16,016 16,016 9,155

Restricted 
Funds
2025

Unrestricted 
Funds
2025

Total 
Funds
2025

Total 
Funds
2024

£ £ £ £

Closing the Divide - 49,285 49,285 72,683

Employment Support 131,015 25,687 156,702 49,366

Goldstar Skills Program - 88,170 88,170 201,212

Healthy Relationships - 5,375 5,375 5,258

Skills Fusion - 2,562 2,562 8,642

Grants payable - - - 17,314

131,015 171,079 302,094 354,475

2025 2024

£ £

Fees payable to the Company’s independent examiner for the 
independent examination of the Company’s annual accounts 1,000 1,000

Fees payable to the Company’s independent examiner in respect of:
All other services not included above 1,500 3.000
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Fixtures and
fittings

Office
equipment Total

£ £ £

Cost or valuation

At 1 June 2024 1,042 9,600 10,642

At 31 May 2025 1,042 9,600 10,642

Depreciation

At 1 June 2024 935 5,873 6,808

Charge for the year 27 932 959

962 6,805 7,767

Net book value

At 31 May 2025 80 2,795 2,875

2025 2024

£ £

Due within one year

Other debtors 67,772 12,513

Grants receivable 51,613 39,738

119,385 52,251

2025 2024

£ £

Trade creditors 7,213 6,361

Other taxation and social security 172 -

Other creditors 2,598 2,598

Accruals and deferred income 240 6,360

10,223 15,319

Balance at 1
June 2024 Income Expenditure

Transfers
in/out

Balance at
31 May 2025

£ £ £ £ £

Unrestricted funds

Designated Funds - - - 50,000 50,000

General Funds 68,089 210,642 (187,095) (50,000) 41,636

Restricted funds

Restricted Funds 28,906 153,721 (131,015) - 51,61

Total of funds 96,995 364,363 (318,110) - 143,248

Designated funds have been set aside to finance the charity’s mentoring and training 

programme during the next financial year.
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Chair’s Letter
I am delighted to present our 2023-2024 Annual Report. This past year, 
Goldstar has experienced remarkable growth, and through our support and 
interventions, hundreds of young women are now on track to building a brighter 
future with strong financial prospects.

At Goldstar, we identified a critical gap where young Charedi women transition 
from classroom learning to the broader world, often requiring practical 
guidance to stay on course. To address this, we have invested time, effort, and 
expertise into developing a robust network of training and workplace support. 
This journey has been one of exciting opportunities and progress.

Over the past year, we have been extremely active, setting new foundations. 
We launched a post-education programme designed to assist young people 
as they move from education to the workplace, and we have significantly 
expanded our mentoring base. Hundreds of young women have benefitted 
from one-on-one tailored support, helping them to develop customised 
pathways to success. Additionally, we introduced a Healthy Relationships 
programme, equipping young people with the essential soft skills to stay safe in 
both educational and professional settings. We also initiated a major research 
project to assess the unique needs of our target group, which will guide future 
planning and support strategies.

The ongoing Cost of Living Crisis remains a significant challenge for young 
people, heightening demand for our services. More than ever, young people 
seek stability and employment opportunities, yet barriers to accessing 
further education and training persist. To address this, we now offer multiple 
training tracks to meet diverse needs, and I am proud to report that over 800 
young people participated in our flagship Employment & Soft Skills training 
programmes over the past year.

I would like to extend my sincere thanks to our dedicated staff, trainers, and 
volunteers, whose passion and skills drive our mission forward. Special thanks 
also to our invaluable funders, who make our achievements possible, as well 
as to our partners and fellow Trustees for their unwavering support. Each of 
your contributions and belief in our mission has propelled Goldstar forward, 
allowing us to reach milestones we once thought unattainable.

Creating pathways for success is not only about paving the way; it’s about 
fostering a new mindset and direction, bridging current service gaps, and 
opening new possibilities. We look forward to a future where young people 
can thrive, knowing we are here to support them on their journey, helping them 
realise their goals and reach their full potential.

With gratitude,

S. Weiss
Goldstar Trustee



Goldstar is committed to building the capacity and skills of young women from economically and 
socially disadvantaged backgrounds within the Charedi Jewish community, empowering them to 
recognise and meet their own needs. Our goal is to enhance their life opportunities by providing 
access to essential training and employment pathways. We strive to bridge the gap between 
education, employment, and the broader world, positioning them for success as individuals, spouses, 
mothers, and professionals.

We accomplish this by teaching transferable skills and offering practical and emotional guidance 
for navigating the workplace. Our programmes foster confidence, initiative, and self-awareness, 
equipping young women with a strong understanding of workplace ethics and the tools for 
professional success, all while upholding their values and traditions. With a proven track record, we 
help them transform latent talents into tangible achievements.

Our approach is powered by a network of mentors, trainers, trainees, and professionals, encouraging 
growth through collaboration and learning from others. Rather than creating new frameworks, 
we focus on filling existing gaps, empowering young people to reach their fullest potential within 
established, supportive pathways.

Goldstar operates primarily across London, with plans to extend our impact even further in the future.

Our Values
Empowerment

Resilience

Community

Integrity

Sustainability

Our Mission
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Our Values
Empowerment

Resilience

Community

Integrity

Sustainability
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organisations participated in our 
apprenticeship programme, leading to 
the training of 15 new workers.

young women took part in our 
mentoring partnership with Ingeus.

young women enrolled in our post-
education programme.

young women participated in our 
training programmes in 2023-24.

of graduates gained employment 
within three months of completing 
their training.

community volunteers joined our 
community mentoring initiative.

Goldstar’s training was delivered in 
6 London seminaries, 2 Manchester 
seminaries, and 4 community venues.

new trainers earned accreditation through 
our “Train the Trainers” programme.

of graduates maintained employment 
nine months after completing training.
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Projects & Programmes
Employability & Soft Skills Training
Goldstar provides accredited training to support young women from low-income backgrounds 
as they prepare to enter the workforce. Our flagship initiative, the Goldstar Skills Programme, 
offers an ATHE Level 3 qualification. Tailored to young women aged 16-25 in post-secondary 
educational and community settings across London and beyond, this programme has gained 
endorsement from community leaders and impacted over 800 participants in the last year. 
Training modules cover vital areas such as self-awareness, job exploration and preparation, 
communication, workplace ethics and values, teamwork, stress management, and customer 
service.

This training programme remains central to our mission, and we now offer it either as individual 
modules or a comprehensive year-long course, allowing participants the flexibility to choose 
a track that best suits their needs. Continuous improvements to the content are made in 
response to feedback from participants and accredited facilitators.

Post-Education Support
Ahead of the 2023 academic year, we launched an awareness campaign to broaden our reach, 
extending our services beyond seminaries and educational providers. This led to the creation 
of our Post-Education Programme, which saw an impressive 56 young women join its inaugural 
intake. Many participants began or intended to start part-time employment, allowing them to 
balance work with ongoing training modules. The programme is also open to young women 
who are NEET, offering networking opportunities with peers and supporting pathways to 
employment by applying newly acquired skills to enhance employability.

Train the Trainers
In recognition of the unique needs of the Charedi community, we ensure our training is 
delivered by facilitators with lived experience of these cultural dynamics. Our “Train the 
Trainers” programme equips local women to become accredited Goldstar facilitators, creating 
a mutually beneficial opportunity by bringing skilled employment to the community while 
providing relatable role models for our learners. Recently, we streamlined this training, making 
it more efficient and accessible. This past year, we trained four additional facilitators, bringing 
our total to 24 accredited trainers.

Facilitator Development
Goldstar offers ongoing guidance, support, and continued professional development (CPD) 
to our facilitators. We hold regular meetings to share updates, progress, and feedback and 
continuously optimise trainer deployment to enhance learner outcomes.

Pre- and In-Employment Mentoring
In partnership with Ingeus (London), a provider under the Department for Work & Pensions 
(DWP), we support young women in job-seeking and employment transitions. This initiative 
began as a pilot for 20 young women and has since expanded to reach 60 participants this 
year.
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Community Volunteer Mentoring Scheme
Responding to demand for mentorship, our Community Volunteer Mentoring Scheme 
connects young women with experienced community mentors, including employers, 
business owners, and seasoned professionals. To date, 78 women have joined as mentors, 
offering guidance and expertise across various fields.

Apprenticeship & Hotdesking
Our informal apprenticeship programme partners with five organizations to provide training 
to new employees, with an emphasis on empowering young women. Additionally, we offer 
hot-desking opportunities at our offices, supporting young women who are starting their 
careers. Over the past year, 15 participants have benefited from these opportunities.

Healthy Relationships Curriculum
Over the last 18 months, we developed a curriculum aimed at teenagers, building on our soft 
skills modules to promote positive relationships, communication, empathy, and assertiveness. 
Launched in April 2024, the curriculum includes lesson plans, activities, and presentations 
and is currently being piloted in three schools.

Research
With funding from the GLA’s Propel - New Deal for Young People, we launched a research 
project to address gender poverty affecting young Charedi women. Our Research Worker, 
appointed in June 2023, has gathered insights underscoring the need to expand our mentorship 
programmes to address these challenges effectively.

Community & Networking
Goldstar collaborates with various community organsations, seminaries, and local authorities, 
particularly Hackney Council. We are building partnerships with other councils, including 
Haringey, Barnet, and Salford. Our involvement in the London Youth Forum, the GLA’s Adult 
Education Budget initiatives, and the Building Stronger Communities Programme enhances our 
reach and influence. Our partnership with Ingeus, and our plans to connect with organsations 
like Maximus, Reed in Partnership, and Serco, align with our commitment to 
support young people’s employment pathways.

In setting up a comprehensive mentoring programme, we have joined 
the London Youth network, gaining support in developing a 
Mentoring Framework and securing training resources. With 
Propel’s assistance, we are collaborating with IVAR (The 
Institute for Voluntary Action Research) and ILM (Institute 
of Leadership & Management) to strengthen mentor training 
and certification. Regular engagement with representatives 
from the education, employment, business, and welfare 
sectors helps us ensure that our programmes are grounded 
in the community and aligned with stakeholder needs.
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In June 2023, we convened 
with 45 employers to explore 

strategies for supporting young, 
first-time employees in adapting 

to workplace culture and 
routines.

In November 2023, we 
brought together 55 head 

teachers from Jewish schools 
across Hackney and Haringey, 

representing approximately 
6,000 students. This 

collaborative event provided 
critical insights into the needs 

of our target community.

In December 2023, 
our ‘Kindle Connections’ 

event brought together 60 
young women in their first year of 

employment. This unique experience 
combined soft skills training with the 
performing arts (song and dance) in 
celebration of Chanukah, fostering 

both personal and professional 
growth.

Employers’
Focus
Group 

Kindle
Connections

Event

Headteachers’
Focus
Group
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In April 2024, 
we launched our new 

curriculum for teens, focused 
on communication, empathy, and 
assertiveness in building healthy 

relationships. This curriculum, 
designed with full lesson plans and 
interactive materials, is now being 

piloted in three schools and 
is set to reach an even 

broader audience.

February 2024 saw our 
‘Bake-Off’ event, where 

60 young women from our 
programmes participated in 
a challenge that tested and 
showcased the social skills 

they’ve acquired through the 
Goldstar Programme.

In July 2023, we 
hosted a seminar for 

young women preparing to 
transition from education to the 

workforce. This included discussions 
on job-hunting and networking, and 

an introduction to our mentoring 
support. A panel of four local 
employers led a symposium, 

followed by an engaging 
Q&A session.

Healthy
Relationships 

Curriculum

Seminar for
Education

Leavers

Bake-Off
Event
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Facilitators say...

Other Stakeholders say...

Feedback

“I am learning more about myself and the 
opportunities ahead of me. Thank you, 
Goldstar, for giving us this chance.”

— Post-Education Programme Participant

“The Bake-Off event was amazing—
it allowed me to use my strengths in 
a whole new way.”

— Bake-Off Event Participant

“Our young women often lack essential tools to thrive in the workplace. The Goldstar 
Soft Skills Programme provides comprehensive preparation for both professional and 
personal life challenges. Its modules are thoughtfully designed, tackling real-world 
scenarios young women will face in the workplace, from managing time responsibly to 
understanding employer expectations. This foundational course promises to benefit its 
participants, their future families, and employers, setting them up for long-term success.”

“It’s hard to grasp the amount of thought 
and detail invested in this programme. It’s 
meticulous, professional, and impactful.”

“I feel so supported; Goldstar 
is always there for me—from 
CPD to lesson planning.”

“Having a mentor has been life-changing. 
Goldstar has given me confidence and 
instilled a sense of purpose for the future.” 

— Post-Education Programme Participant

“After completing the 
Goldstar course, I’m 
rethinking my career goals.”

 — Student

“The resources are always so well-prepared 
and inspiring—they’ve become a source of 
ideas for my own teaching.”

— Seminary Student

Seminary Head Teachers:



Facilitators say...

Participants say...
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“For years, our company struggled with helping first-time employees adapt 
to the professional setting. Goldstar’s Soft Skills Programme addresses 
this directly, instilling in participants a professional attitude and practical 
workplace etiquette that should be a requirement for all new employees. 
We’ve seen remarkable changes in our young hires who’ve been through the 
programme—they’re confident, positive, and well-prepared for their roles.”

“The modules are not only professional 
but also highly interactive and 
accessible for all learners.”

“I am grateful for the opportunity 
to broaden my own career horizons 
through Goldstar’s training.”

“After completing the 
Goldstar course, I’m 
rethinking my career goals.”

 — Student

“Leaving education felt daunting. Goldstar 
workshops helped me connect with others 
and keep social bonds strong.”

— Kindle Event Participant

“The resources are always so well-prepared 
and inspiring—they’ve become a source of 
ideas for my own teaching.”

— Seminary Student

Business Owners:



New Frontiers
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Expanding to the North West
Building on our initial presence in Salford, we plan to expand our 
impact by training local facilitators and establishing a regional office.

Employment Charter
Our work with local businesses has highlighted the need for an 
Employment Charter. This charter would formalise a commitment 
among employers to uphold certain standards, ensuring a culturally 
aware and supportive environment for employees.

Employment Hub & Training Center
We envision an expanded facility that serves as a hub for start-ups and 
independent professionals. This space would offer office infrastructure 
and networking opportunities, along with on-site training and 
apprenticeship facilities.

Employment Bureau
To streamline job placement within the community, we aim to establish 
a bureau that connects individuals with local opportunities and provides 
targeted career support.



Thanks to our Funders
YOUR SUPPORT KEEPS OUR STORY ON TRACK
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THANK YOU FOR BEING THE
CONDUCTORS OF CHANGE!



Goldstar Creative Marketing
Trustees’ Report
For the Year Ended 31 May 2024

The Trustees present their Annual Report together with the financial statements of Goldstar 
Creative Marketing for the year 1 June 2023 to 31 May 2024. The Annual Report serves the purposes 
of both a Trustees’ Report and a Directors’ Report under company law. The Trustees confirm that 
the Annual Report and financial statements of the charitable company comply with the current 
statutory requirements, the requirements of the charitable company’s governing document 
and the provisions of the Statement of Recommended Practice (SORP) applicable to charities 
preparing their accounts in accordance with the Financial Reporting Standard applicable in the UK 
and Republic of Ireland (FRS102) (effective 1 January 2019).

Since the Company qualifies as small under section 382 of the Companies Act 2006, the Strategic 
report required of medium and large companies under the Companies Act 2006 (Strategic Report 
and Directors’ Report) Regulations 2013 has been omitted.

Objectives and activities
a. Policies and objectives

In setting objectives and planning for activities, the Trustees have given due consideration to 
general guidance published by the Charity Commission relating to public benefit, including the 
guidance ‘Public benefit: Running a Charity (PB2)’.

Achievements and performance
a. Main achievements of the Company

The charity was able to obtain funds and to promote its objectives by carrying out its various 
learning and development programmes.

The fundraising environment has been challenging this year - with various funders in this space 
closing down or consolidating. The Trustees have put in a lot of effort to identify further suitable 
funders, and have received firm intentions of interest for future funding.

Financial review
a. Going concern

After making appropriate enquiries, the Trustees have a reasonable expectation that the Company 
has adequate resources to continue in operational existence for the foreseeable future. For this 
reason, they continue to adopt the going concern basis in preparing the financial statements. 
Further details regarding the adoption of the going concern basis can be found in the accounting 
policies.

16



Goldstar Creative Marketing
Trustees’ Report

For the Year Ended 31 May 2024 (continued)

b. Reserves policy

The Trustees aim to hold free reserves at a level sufficient to protect services and ensure adequate 
cashflow for the organisation’s needs. The future plan is for the organisation to hold a minimum of 
six months of the organisation’s core running costs in unrestricted reserves to ensure continuity of 
service of the charity’s unrestricted operating costs.

c. Principal risks and uncertainties

The Trustees actively review the major risks which the charity faces on a regular basis and believe 
that maintaining reserves at current levels combined with an annual review of the controls over key 
financial systems, will provide sufficient resources in the event of adverse conditions. The Trustees 
have also examined other operational and business risks faced by the charity and confirm that they 
are satisfied.

Structure, governance and management
a. Constitution

Goldstar Creative Marketing is registered as a charitable company limited by guarantee and is 
governed by its memorandum and articles of association.

17



Goldstar Creative Marketing
Trustees’ Report

For the Year Ended 31 May 2024 (continued)

Statement of Trustees’ responsibilities
The Trustees (who are also the directors of the Company for the purposes of company law) are 
responsible for preparing the Trustees’ Report and the financial statements in accordance with 
applicable law and United Kingdom Accounting Standards (United Kingdom Generally Accepted 
Accounting Practice).

Company law requires the Trustees to prepare financial statements for each financial year. Under 
company law, the Trustees must not approve the financial statements unless they are satisfied 
that they give a true and fair view of the state of affairs of the Company and of its incoming 
resources and application of resources, including its income and expenditure, for that period. In 
preparing these financial statements, the Trustees are required to:

● select suitable accounting policies and then apply them consistently;

● observe the methods and principles of the Charities SORP (FRS 102);

● make judgments and accounting estimates that are reasonable and prudent;

● state whether applicable UK Accounting Standards (FRS 102) have been followed, subject to  
any material departures disclosed and explained in the financial statements;

● prepare the financial statements on the going concern basis unless it is inappropriate to presume 
that the Company will continue in business.

The Trustees are responsible for keeping adequate accounting records that are sufficient to 
show and explain the Company’s transactions and disclose with reasonable accuracy at any time 
the financial position of the Company and enable them to ensure that the financial statements 
comply with the Companies Act 2006. They are also responsible for safeguarding the assets of 
the Company and hence for taking reasonable steps for the prevention and detection of fraud and 
other irregularities.

Approved by order of the members of the board of Trustees and signed on their behalf by:

Mrs R Erblich

Date: 24/11/2024
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Goldstar Creative Marketing
Independent Examiner’s report

For the Year Ended 31 May 2024

Independent examiner’s report to the Trustees of Goldstar Creative Marketing (‘the Company’)

I report to the Charity Trustees on my examination of the accounts of the Company for the year 
ended 31 May 2024.

Responsibilities and basis of report

As the Trustees of the Company (and its directors for the purposes of company law) you are 
responsible for the preparation of the accounts in accordance with the requirements of the 
Companies Act 2006 (‘the 2006 Act’).

Having satisfied myself that the accounts of the Company are not required to be audited under Part 
16 of the 2006 Act and are eligible for independent examination, I report in respect of my examination 
of the Company’s accounts carried out under section 145 of the Charities Act 2011 (‘the 2011 Act’). In 
carrying out my examination I have followed the Directions given by the Charity Commission under 
section 145(5)(b) of the 2011 Act.

Independent examiner’s statement

Since the Company’s gross income exceeded £250,000 your examiner must be a member of a 
body listed in section 145 of the 2011 Act. I confirm that I am qualified to undertake the examination 
because I am a member of the ACCA, which is one of the listed bodies.

I have completed my examination. I confirm that no matters have come to my attention in 
connection with the examination giving me cause to believe:

1. accounting records were not kept in respect of the Company as required by section 386 of the 
2006 Act; or

2. the accounts do not accord with those records; or

3. the accounts do not comply with the accounting requirements of section 396 of the 2006 Act 
other than any requirement that the accounts give a ‘true and fair’ view which is not a matter 
considered as part of an independent examination; or

4. the accounts have not been prepared in accordance with the methods and principles of the 
Statement of Recommended Practice for accounting and reporting by charities [applicable to 
charities preparing their accounts in accordance with the Financial Reporting Standard applicable 
in the UK and Republic of Ireland (FRS 102)].

I have no concerns and have come across no other matters in connection with the examination 
to which attention should be drawn in this report in order to enable a proper understanding of the 
accounts to be reached.

This report is made solely to the Company’s Trustees, as a body, in accordance with Part 4 of the Charities 
(Accounts and Reports) Regulations 2008. My work has been undertaken so that I might state to the 
Company’s Trustees those matters I am required to state to them in an Independent Examiner’s report 
and for no other purpose. To the fullest extent permitted by law, I do not accept or assume responsibility 
to anyone other than the Company and the Company’s Trustees as a body, for my work or for this report.

Signed: 							       Dated: 22/11/2024

Esther Royde 						      FCCA
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Goldstar Creative Marketing
Statement of financial activities

(incorporating income and expenditure account)
For the Year Ended 31 May 2024

Note

Restricted
funds
2024 

£

Unrestricted
funds
2024

£

Total
funds
2024

£

Total
funds
2023

£

Income from:

Donations and legacies 3 176,800 174,637 351,437 195,162

Total income 176,800 174,637 351,437 195,162

Expenditure on:

Raising funds 4 - 9,155 9,155 -

Charitable activities 5 205,005 149,470 354,475 204,606

Total expenditure 205,005 158,625 363,630 204,606

Net movement in funds (28,205) 16,012 (12,193) (9,444)

Reconciliation of funds:

Total funds brought forward 57,111 52,077 109,188 118,632

Net movement in funds (28,205) 16,012 (12,193) (9,444)

Total funds carried forward 28,906 68,089 96,995 109,188

The Statement of financial activities includes all gains and losses recognised in the year.

The notes on pages 22 to 27 form part of these financial statements.
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Goldstar Creative Marketing
Balance Sheet

As at 31 May 2024

Note
2024 

£
2023

£

Fixed assets

Tangible assets 8 3,834 5,113

3,834 5,113

Current assets 9

Debtors 52,251 59,724

Cash at bank and in hand 56,229 57,634

108,480 117,358

Creditors: amounts falling due 
within one year 10 (15,319) (13,283)

Net current assets 93,161 104,075

Total assets less current liabilities 96,995 109,188

Total net assets 96,995 109,188

Charity funds

Restricted funds 11 28,906 57,111

Unrestricted funds 11 68,089 52,077

Total funds 96,995 109,188

The Company was entitled to exemption from audit under section 477 of the Companies Act 
2006. The members have not required the company to obtain an audit for the year in question in 
accordance with section 476 of Companies Act 2006.

The Trustees acknowledge their responsibilities for complying with the requirements of the Act with 
respect to accounting records and preparation of financial statements. The financial statements 
have been prepared in accordance with the provisions applicable to entities subject to the small 
companies regime.

The financial statements were approved and authorised for issue by the Trustees and signed on 
their behalf by:

Mrs R Erblich

Date: 24/11/2024
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Goldstar Creative Marketing
Notes to the financial statements

For the Year Ended 31 May 2024

1. General information
Goldstar Creative Makerting is a charitable trust registered in England and Wales under the Charities 
Act.

The address of the registered office is given on the on the back cover of this report.

2. Accounting policies
2.1 Basis of preparation of financial statements

The financial statements have been prepared in accordance with the Charities SORP (FRS 102) 
- Accounting and Reporting by Charities: Statement of Recommended Practice applicable to 
charities preparing their accounts in accordance with the Financial Reporting Standard applicable 
in the UK and Republic of Ireland (FRS 102) (effective 1 January 2019), the Financial Reporting 
Standard applicable in the UK and Republic of Ireland (FRS 102) and the Companies Act 2006.

Goldstar Creative Marketing meets the definition of a public benefit entity under FRS 102. Assets 
and liabilities are initially recognised at historical cost or transaction value unless otherwise 
stated in the relevant accounting policy.

2.2 Income

All income is recognised once the Company has entitlement to the income, it is probable that 
the income will be received and the amount of income receivable can be measured reliably.

Grants are included in the Statement of financial activities on a receivable basis. The balance of 
income received for specific purposes but not expended during the period is shown in the relevant 
funds on the Balance Sheet. Where income is received in advance of entitlement of receipt, its 
recognition is deferred and included in creditors as deferred income. Where entitlement occurs 
before income is received, the income is accrued.

2.3 Expenditure

Expenditure is recognised once there is a legal or constructive obligation to transfer economic 
benefit to a third party, it is probable that a transfer of economic benefits will be required in 
settlement and the amount of the obligation can be measured reliably. Expenditure is classified 
by activity. The costs of each activity are made up of the total of direct costs and shared 
costs, including support costs involved in undertaking each activity. Direct costs attributable 
to a single activity are allocated directly to that activity. Shared costs which contribute to 
more than one activity and support costs which are not attributable to a single activity are 
apportioned between those activities on a basis consistent with the use of resources. Central 
staff costs are allocated on the basis of time spent, and depreciation charges allocated on the 
portion of the asset’s use.
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Goldstar Creative Marketing
Notes to the financial statements

For the Year Ended 31 May 2024 (continued)

Expenditure on charitable activities is incurred on directly undertaking the activities which 
further the Company’s objectives, as well as any associated support costs.

Grants payable are charged in the year when the offer is made except in those cases where the 
offer is conditional, such grants being recognised as expenditure when the conditions attaching 
are fulfilled. Grants offered subject to conditions which have not been met at the year end are 
noted as a commitment, but not accrued as expenditure.

All expenditure is inclusive of irrecoverable VAT.

2.4 Tangible fixed assets and depreciation

Tangible fixed assets costing £NIL or more are capitalised and recognised when future economic 
benefits are probable and the cost or value of the asset can be measured reliably.

Tangible fixed assets are initially recognised at cost. After recognition, under the cost model, 
tangible fixed assets are measured at cost less accumulated depreciation and any accumulated 
impairment losses. All costs incurred to bring a tangible fixed asset into its intended working 
condition should be included in the measurement of cost.

Depreciation is charged so as to allocate the cost of tangible fixed assets less their residual value 
over their estimated useful lives, .

Depreciation is provided on the following basis:

Fixtures and fittings - 25%

Office equipment - 25%

2.5 Liabilities and provisions

Liabilities are recognised when there is an obligation at the Balance Sheet date as a result of a 
past event, it is probable that a transfer of economic benefit will be required in settlement, and 
the amount of the settlement can be estimated reliably.

2.6 Financial instruments

The Company only has financial assets and financial liabilities of a kind that qualify as basic 
financial instruments. Basic financial instruments are initially recognised at transaction value 
and subsequently measured at their settlement value with the exception of bank loans which are 
subsequently measured at amortised cost using the effective interest method.

2.7 Fund accounting

General funds are unrestricted funds which are available for use at the discretion of the Trustees 
in furtherance of the general objectives of the Company and which have not been designated 
for other purposes.

Restricted funds are funds which are to be used in accordance with specific restrictions imposed 
by donors or which have been raised by the Company for particular purposes. The costs of 
raising and administering such funds are charged against the specific fund. The aim and use of 
each restricted fund is set out in the notes to the financial statements.
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4. Expenditure on raising funds

Goldstar Creative Marketing
Notes to the financial statements

For the Year Ended 31 May 2024 (continued)

Restricted
funds
2024 

£

Unrestricted
funds
2024

£

Total
funds
2024

£

Total
funds
2023

£

Grants

The Tudor Trust 60,000 60,000

The City Bridge Trust 38,950 38,950

Reaching Communities Fund 44,450 44,450

Rosa Fund 38,400 38,400

Henry Smith Charitable Trust 35,000 35,000

Awards for All 20,000 20,000

Subtotal 176,800 60,000 236,800

Donations 114,637 114,637 195,162

176,800 174,637 351,437 195,162

Costs of raising voluntary income

Unrestricted
funds
2024

£

Total
funds
2024

£

Total
funds
2023

£

Fundraising expenses 9,155 9,155 -

3. Income from donations and legacies
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5. Analysis of expenditure on charitable activities

6. Independent examiner’s remuneration

7. Trustees’ remuneration and expenses

Goldstar Creative Marketing
Notes to the financial statements

For the Year Ended 31 May 2024 (continued)

Summary by fund type

Restricted
funds
2024 

£

Unrestricted
funds
2024

£

Total
2024

£

Total
2023

£

Closing the Divide 49,900 22,783 72,683 9,978

Employment Support 46,400 2,966 49,366 8,760

Goldstar Skills Programme 108,705 92,507 201,212 185,868

Healthy Relationships - 5,258 5,258 -

Skills Fusion - 8,642 8,642 -

Grants payable - 17,314 17,314 -

205,005 149,470 354,475 204,606

2024
£

2023
£

Fees payable to the Company’s independent examiner for the 
independent examination of the Company’s annual accounts 1,000 6,000

Fees payable to the Company’s independent examiner in respect of:
All other services not included above 3,000 -

During the year, no Trustees received any remuneration or other benefits (2023 - £NIL).
During the year ended 31 May 2024, no Trustee expenses have been incurred (2023 - £NIL).
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Goldstar Creative Marketing
Notes to the financial statements

For the Year Ended 31 May 2024 (continued)

8. Tangible fixed assets

9. Debtors

Costs of raising voluntary income

Fixtures and
fittings

£

Office
equipment

£
Total

£

Cost or valuation

At 1 June 2023 1,042 9,600 10,642

At 31 May 2024 1,042 9,600 10,642

Depreciation

At 1 June 2023 899 4,630 5,529

Charge for the year 36 1,243 1,279

At 31 May 2024 935 5,873 6,808

Net book value

At 31 May 2024 107 3,727 3,834

2024
£

2023
£

Due within one year

Trade debtors 12,513 1,857

Prepayments and accrued income - 1,311

Grants receivable 39,738 56,556

52,251 59,724
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Goldstar Creative Marketing
Notes to the financial statements

For the Year Ended 31 May 2024 (continued)

10. Creditors: Amounts falling due within one year

11. Statement of funds

2024
£

2023
£

Trade creditors 6,361 4,331

Other creditors 2,598 2,598

Accruals and deferred income 6,360 6,354

15,319 13,283

Statement of funds - current year

Balance at 1
June 2023 

£
Income

£
Expenditure

£

Balance at
31 May 2024

£

Unrestricted funds

General Funds - all funds 52,077 174,637 (158,625) 68,089

Restricted funds

Restricted Funds - all funds 57,111 176,800 (205,005) 28,906

Total of funds 109,188 351,437 (363,630) 96,995



The journey continues, 
thanks to you.

Trustees:
Mrs E Feldman
Mrs S Weiss
Mrs R Erblich
Mrs P Margolis
Mrs R Stern
Mrs S Friedman
Mrs T Feldman
Mrs G Lieberman
appointed 03 May 2023

Auditor:
Accshire Accountancy LLP
Chartered Certified Accountants
Rear Entrance
123 Clapton Common 
London E5 9AB

Registered Office:
15 Osbaldeston Road
London
N16 7DJ

Bankers: 
Barclays Bank UK PLC
1 Churchill Place
London E14 5HP

GOLDSTAR CREATIVE MARKETING
Company Number 08532455  | Charity Number 1155107

www.goldstarcreative.org  | 0208 211 1020

he
llo

@
cr

ea
tit

st
ud

io
.c

om



GOLDSTAR CREATIVE MARKETING
England & Wales  -  Charity number 1155107

Accounts



Goldstar Creative Marketing
Limited by Guarantee

Company Number 08532455 (England and Wales)
Charity Number 1155107

Trustees’ Report and
Financial Statements

Year Ended 31 May 2023

����������������������
����
�����	�����
���
��
���
�������



Letter

A Message
from Our Chair

Report of
the Trustees

Statement of
Financial Activities

Balance
Sheet

Notes to the
Financial
Statements

Independent
Examiner’s
Report

             TA B L E  O F  C O N T E N T S

2 3

����������������������
����
�����	�����
���
��
���
�������



Goldstar is dedicated to developing the capacity and 
skills of young women who are socially and economically 
disadvantaged members of the Charedi Jewish community, 
so that they are better able to identify and meet their 
needs. We aim to ensure that they have improved chances 
in life, enabling them access to training and employment 
opportunities. We seek to bridge the gaps between 
education, employment and the real world, empowering 
them to be successful individuals, wives, mothers and 
employees.

We do this by teaching transferrable skills and providing 
guidance on how to navigate the workplace practically 
and emotionally. We build young women’s confidence, 
initiative and self-awareness, teaching them the ethics of 
the workplace and how to be successful whilst retaining 
their values and ethos. We help them actualise their 
potential- bridging their latent talents to reality.

Our bridges connect people, mentors, trainers, trainees and 
professionals, as we encourage networking and learning 
from others. We do not aim to revolutionize anything or 
create anything new. We are merely filling what is missing- 
bridging a gap- in order to build young women to be the 
best they can possibly be within the boundaries that keep 
us safe.

Our work takes place primarily across London and we intend 
to expand further afield in the future.

Empowerment

Resilience

Community

Integrity

Sustainability

6 Trustee 
meetings

9 Trainers are delivering (or 
have delivered) our programme.

4 endorsement 
letters received 
from leading 
Rabbis and 
educators.

280 young 
women graduated the 
first cohort of Goldstar 
Skills Programme, in 
July 2022.

344 young 
women partook 
in our training 
programmes 
between 2022-23.

60% of Goldstar graduates 
entered active employment within 3 
months of completing the training.

Goldstar Skills
Programme was
delivered in

5 seminaries and

2 community
settings.

69 community volunteers 
undertook to be part of the 
mentorship programme.

50 women attended 
the employees’ event to 
gain insight and guidance 
from successful Charedi 
employers.

26 local 
businesses and 
other employers are 
currently engaging 
with Goldstar.

“Numbers don’t just count; 
they bridge gaps, connecting 
progress to outcomes.”
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Critical Thinking

Decision Making

Team Working

Assertiveness

Communication

Life Skills of Trainers  Improved
by Participation in Course (Scale of 0-10)

0                    2                     4                    6                     8                    10

Mean Average Mode

Participation Outcomes
by Percentage
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Participation
significantly

raised
aspirations

Participation
greatly

improved
resilience to

life challenges

Participation
increased

understanding
of career

opportunities

Participation
increased

understanding
of workplace

skills

Participation
increased

confidence to
gain and keep
employment

Comparison of confidence and abilites before and after being 
introduced to Goldstar’s Soft Skills Programme (Scale of 0-10)

10

8

6

4

2

0
Strength of 

life skills
Confidence in 

abilities
Likelihood to take on

leadership role

Prior to Goldstar involvement Currently

1. Employability & Soft Skills Training
We deliver accredited training to support low-income young women in preparation for 
the workplace. Our primary programme is the Goldstar Skills Programme which is offered 
as both a long-course and short-course version to young women aged 16-25 in seminaries 
and community settings across London. The programme has received endorsements 
from significant Rabbis and leading educators and is currently implemented across 5 
different seminaries and 2 community settings, benefitting nearly 350 participants in the 
year 2022/23. Topics covered include self-awareness, job exploration and preparation, 
communication, ethics & values, transitioning to work and remote working.

We are regularly reviewing and updating the course content to meet the feedback of 
students, seminaries, trainers and local educators. Feedback to date has acted as a 
catalyst for the Mentorship Programme (see below).

2. Awards for Training and Higher Education Accreditation
The Goldstar Skills Training programme received official accreditation by the ATHE as 
an Ofqual qualification (Level 3 Diploma in Employability and Soft Skills) in September 
2022. This was a major milestone as it provided us with credibility and recognition.

Furthermore, obtaining accreditation was a means to securing funding from the 
Education & Skills Funding Agency (ESFA). Unfortunately, however, we learnt that the 
Department for Education has put a moratorium on approval of new accreditations at 
this level. Without this approval, ESFA funding for students towards the accreditation 
is not forthcoming. This has been a significant blow to Goldstar. Our operational model 
was designed to benefit from ESFA funding, to support students from low-income 
backgrounds who cannot afford the high price tag of the course.

To combat this, we exerted much effort to secure funding from alternative sources 
and successfully obtained funds from City Bridge Trust, Reaching Communities 
(National Lottery), and Henry Smith Charity, amongst others.

3. Healthy Relationships Course
Following requests from Goldstar Trainers and local schools, we have developed a course 
targeting students in upper secondary education, as an offshoot of existing modules in 
the Goldstar Skills Programme. The course covers topics such as communication, healthy 
boundaries, empathy and more. The course is due to go live in the coming academic year.

6 7
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4. Train the Trainers
The Charedi community is a hard-to-reach niche community. We recognise that in order for training 
to be effective, it must be delivered by local people who have lived experience of the challenges faced 
by these young people, and who understand the cultural nuances of this community. To this end, we 
offer training programmes for local women where they are able to train to become accredited Goldstar 
Facilitators. This is a win-win project. It provides Goldstar with a team of well-trained, motivated facilitators 
who are able to best connect to the learners, and it helps bring more jobs to the local community. We 
are currently working on developing a more compact version of this training programme, over a 
shorter timeframe, to ensure maximum efficiency. 

5. Developing our Facilitators
We offer regular guidance, support and continued professional development to facilitators of the 
Goldstar Skills Programme. We hold regular meetings to share progress, updates and feedback. 
We have also explored how best to deploy our trainers/facilitators in order to improve our learners’ 
experience. This includes rotating trainers so that a given group benefits from the expertise of 
varied trainers. The changes also provide for flexibility and efficiency, as we can now quickly 
replace a trainer who cannot attend a given session.

6. Department for Work and Pensions (DWP)
This year we were privileged to partner with Ingeus, one of the UK’s main lead providers contracted 
by the DWP to help unemployed people into jobs. With their support, we ran a pilot programme 
to help young women secure a sustainable job within 6 months of graduation. A key worker 
was recruited to offer one-on-one focused support and tailored signposting to 20 graduates 
of the Goldstar Programme. We were wildly successful with 80% of the cohort currently in 
employment. Ingeus has committed to establishing a long-term relationship with Goldstar.

We are cultivating relationships with businesses and employers to secure work placements, 
apprenticeships, and interview commitments for our graduates, thus ensuring that our work is a 
long-term solution to sustainability and self-sufficiency.

7. Greater London Authority
We laid the groundwork for a new initiative in which we will provide personalised mentoring to 
support graduates in their employment pursuits. This follows the success of an ‘Employees Event’ 
organised by Goldstar in Nov 2022, where a number of Charedi employers were invited to address, 
mingle and share experiences with 50 recent graduates.

We are in the process of establishing a group of community mentors comprising employers and 
successful business owners, who could be approached on an ad-hoc basis to support young women 
with advice and guidance through their employment journey. We currently have 69 local business 
women who have committed to volunteer as mentors, based on their field of expertise and have 
attended an orientation event to introduce the programme. We plan to review how well this initiative is 
working halfway through 2023-24. This is supported by the Greater London Authority.

The programme gave 
me much awareness 

and confidence which will 
definitely help me in the future. 

I really enjoyed the various 
activities and interactive 

elements which made
the lessons engaging

and memorable.

I must 
congratulate 

Goldstar on producing 
a course that is quite 
literally one of a kind. 

Soft skills have never been 
addressed in our seminary 
before and I can honestly 

see the change the 
course has made.

It gave 
me a different 

outlook at my goals 
and myself in general. I 

feel so much more positive 
about working out which 

jobs would best suit me and 
my chances of actually 

getting them.

I currently have an 
employee who shared 

that she completed some 
Goldstar training workshops. 

I have to admit, she came 
across so much more 

confident, positive and 
prepared for the job than 

other job applicants.

Thank you for 
such an enriching 
programme- I am 

learning so much every 
single week. I feel so 
much more confident 

about entering the 
workplace.

Goldstar 
has made such a 

difference to the girls 
in my seminary. They’ve 

become significantly more 
self-aware and confident 
and ready to take on the 

job market which can
be so daunting.

The course 
encouraged me to re-

think things and I realised 
how I’d never really been 

properly aware of my own 
qualities and what I was capable 

of achieving. It’s been life-
changing honestly, and I’m 
excited to share this with 
young learners and help 

them realise their 
potential.

This programme 
made such a difference 
to me in my relationship 

with young people. I 
feel much more able 
to understand their 

viewpoints and respond 
appropriately.

8 9
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First graduation
Young women graduate 
the first cohort of the 
full length programme 
which was piloted in 
2021-22.

Short course
A short course version 
of the programme is 
launched.

Programme Review
Major review of the 
programme based 
on the feedback and 
comments of first 
cohort graduates.

Enrolment
In the academic year of 
2022/23, young women 
enroll in both the short 
and longer training 
programmes.

Endorsements
Official endorsements 
received from key 
community leaders and 
educators.

Delivery
Goldstar Skills 
Programme is delivered 
across various locations.

Mentor
Mentor appointed 
to support first year 
employees who have 
completed  the Goldstar 
programme.

Employees Event
Event arranged for 
Goldstar graduates and 
friends, in preparation for 
the workforce.

Mentor Programme
Planning a mentorship 
programme, where 
successful business 
owners will guide and 
advise Goldstar graduates.

Mentor Programme
Community volunteers 
identifed to join the 
mentor programme as 
representatives in their 
field of  business.

Mentor Programme
Plans in place to launch 
officially, inlcuding 
training for mentors and 
spreading awareness of 
the programme.

Employer Engagement
Links are developed 
with local employers to 
generate employment 
opportunities for Goldstar 
graduates.

Funds Secured
Funding secured to 
create the Healthy 
Relationships course 
for students in upper 
secondary education.

Development
Steering group 
established to develop 
content and review 
material.

Implementation
Goldstar trainers and 
local schools express 
interest in the course, 
which will go live in the 
next academic year.

Continuing
Professional 
Development
CPD session given 
to Goldstar Trainers, 
covering topics of 
mentoring and coaching.

Meeting
Meeting with all working 
trainers to review 
progress and renew 
commitment.

Rotation Group
Initiation of trainers’ 
rotation group, where 
each trainer offers 
support in their area of 
expertise.

Plans
Plans to strategically 
train a new cohort 
of trainers within a 
shorter timespan, to be 
commenced in June 
2023.

Hackney Council
Networking and lobbying 
Hackney Council for 
government support and 
recognition.

Ingeus Partnership
Ingeus, contracted 
with the DWP, shows 
interest in our work and 
establishes a partnership 
with us.

Ingeus Partnership
Pilot programme 
launched in partnership 
with Ingeus, to support 
Goldstar graduates 
in transitioning to 
employment.

Ingeus Partnership
Following the 
programme’s wild 
success, plans are in place 
to extend the contract 
and support more people.

City Bridge Trust 
City Bridge Trust agrees 
to fund our core costs 
over a  period of 5 years.

Propel
Funding secured from 
Propel to support 
collaberations within the 
community to tackle 
work poverty.

Application
Application and quality 
assurance checks in 
preparation to become 
an ATHE recognised 
centre.

Registered centre
Goldstar becomes an an 
ATHE registered centre.

Endorsement
Pilot programme 
launched in partnership 
with Ingeus, to support 
Goldstar graduates 
in transitioning to 
employment.

Qualification 
In Sept 2022. Goldstar 
becomes formally 
accredited by the ATHE, 
as Ofqual recognised 
Level 3 Diploma.

Training 
Goldstar undertakes 
ATHE training on 
compliance.

Marketing
Marketing strategies 
are reviewed to target 
different audiences.

Premises
Moved to larger 
premises to cope with 
the growth. Still no 
training suite so this is a 
short-term solution.

Fundraising 
Regular meetings with 
fundraising consultant to 
secure adequate funds.

Qualification 
In Sept 2022, Goldstar 
becomes formally 
accredited by the ATHE, 
as Ofqual recognised 
Level 3 Diploma.

New Trustee
Appointment of 
additional Trustee- 
Mrs G Lieberman.

10 11
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Goldstar Skills Programme
We plan to expand our programme to support 
more women in 2023/24, with plans to implement 
the training in additional community settings and 
seminaries.

Upcoming Programmes
The Healthy Relationships course will continue 
to undergo thorough review and is due to kick-
off in the coming academic year. The Mentorship 
Programme will launch in 2024.

Ingeus Partnership
Following our successful pilot programme 
supported by Ingeus, (in which 90% of participants 
secured jobs with the help of a focused key 
worker), we plan to offer this programme to 60 
young women in the coming year, by running 
three groups of 20 women each.

Expansion of Opportunities
We are constantly on the lookout to offer new 
opportunities and innovative programmes based 
on the feedback from our beneficiaries including 
leadership initiatives and entrepreneurial support 
for aspiring young women seeking to start their 
businesses.

Reaching further afield
We currently have some activity up North 
(in Manchester), but in order to expand 
in a sustainable way we have to focus on 
consolidation. We recognise that we would need 
a local office in locations further afield. 

Premises
We have had to move due the growth and expansion, 
however we do not yet have our own training 
suites. We are actively looking to relocate yet again 
because the lack of training suites is an impediment 
to our growth and the breadth of our reach.

‘IT TAKES BOTH SIDES TO BUILD A BRIDGE’ 
                                                                                      - Fredrik Nael
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TRUSTEES’ REVIEW

ORGANISATION

The charity is managed by a committee of the trustees.

INVESTMENT POWERS AND RESTRICTIONS

The trustees have wide-ranging investment powers to invest the Charity’s assets as they 
see fit in the furtherance of the Charity’s objectives.

REVIEW OF FINANCIAL ACTIVITIES AND AFFAIRS

The financial statements for the period show a deficit of £9,444, (2022 – surplus - £41,139). 
The trustees consider the financial position of the charity to be satisfactory.

The financial statements conform to current statutory requirements and comply with the 
Charity’s governing documents.

RESERVES POLICY

The trustees aim to hold free reserves at a level sufficient to protect services and ensure 
adequate cashflow for the organisation’s needs. The future plan is for the organisation 
to hold a minimum of six months of the organisations core running costs in unrestricted 
reserves to ensure continuity of service of the Charity’s unrestricted operating costs.

RISK MANAGEMENT

The trustees actively review the major risks which the charity faces on a regular basis and 
believe that maintaining reserves at current levels combined with an annual review of the 
controls over key financial systems, will provide sufficient resources in the event of adverse 
conditions. The trustees have also examined other operational and business risks faced by the 
charity and confirm that they are satisfied.

REVIEW OF DEVELOPMENTS, ACTIVITIES AND ACHIEVEMENTS

The charity was able to obtain funds and to promote its objectives.

THE TRUSTEES

The trustees who served the charitable company during the year were:
Mrs E L Feldman
Mrs S Weiss
Mrs R Erblich
Mrs P Margolis
Mrs R Stern
Mrs S Friedman
Mrs T Feldman
Mrs G Lieberman (appointed 03 May 2023)

TRUSTEES’ REVIEW (CONTINUED)

RESPONSIBILITIES OF THE TRUSTEES

The director and trustees of Goldstar Creative Marketing (Limited by Guarantee) for the 
purposes of company law are responsible for preparing the Trustees Annual Report and the 
financial statements in accordance with applicable law and United Kingdom Accounting 
Standards (United Kingdom Generally Accepted Accounting Practice).

Company law requires the trustees to prepare financial statements for each financial year 
which give a true and fair view of the state of affairs of the charitable company and of the 
incoming resources and application of resources, including the income and expenditure, 
of the charitable company for that period. In preparing these financial statements, the 
trustees are required to:

●�Select suitable accounting policies and then apply them consistently;

●�Observe the methods and principles in the Charities SORP;

●�Make judgments and estimates that are reasonable and prudent;

●�State whether applicable UK Accounting Standards have been followed, subject to 
any material departures disclosed and explained in the financial statements;

●�Prepare the financial statements on the going concern basis unless it is inappropriate 
to presume that the charitable company will continue in operation.

The trustees are responsible for keeping proper accounting records that disclose with 
reasonable accuracy at any time the financial position of the charitable company and enable 
them to ensure that the financial statements comply with the Companies Act 2006. The 
trustees are also responsible for safeguarding the assets of the charitable company and 
hence for taking reasonable steps for the prevention and detection of fraud and other 
irregularities.

SIGNED ON BEHALF OF THE TRUSTEES:

…………………………………………………

R ERBLICH – TRUSTEE

Dated 15 February 2024
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STATEMENT OF FINANCIAL ACTIVITIES
FOR THE YEAR ENDED 31 MAY 2023

There were no recognised gains and losses for 2023 other than those included in the above 
Statement of Financial Activities.

The notes form part of these accounts

2023 
£

2023 
£

2023 
£

2022 
£

Unrestricted 
Funds

Restricted 
Funds

Total
Funds

Total 
Funds

Note

GENERAL FUND

Income And Expenditure

Incoming Resources

Skills Programmes 2 163,337 29,025 192,362 208,172

Social Welfare Programme - - - 3,400

Smaller Grants – General 1,500 1,300 2,800 7,739

164,837 30,325 195,162 219,311

Resources Expended

Direct Charitable Expenditure 3 159,684 37,839 197,523 176,249

Governance Costs

Accountancy 6,000 6,000 1,923

Professional 1,083 1,083 -

7,083 7,083 1,923

Total Resources Expended 166,767 37,839 204,606 178,172

Net Incoming Resources (1,930) (7,514) (9,444) 41,139

Net Incoming Resources B/f 54,008 64,625 118,633 77,494

Net Incoming Resources C/f 52,078 57,111 109,189 118,633

2023 2022

£ £ £ £
Fixed Assets 4 5,113 5,113

Current Assets

Debtors 5 59,725 7,967

Cash at Bank 57,634 110,665

117,359 118,632

Creditors payable within one Year 6 (13,283) 104,076 (5,112) 113,520

Net Current Assets/(Liabilities) 109,189 118,633

Net Assets    109,189    118,633 

REPRESENTED BY

Unrestricted Funds 52,078 54,008

Restricted Funds 57,111 64,625

TOTAL CHARITY FUNDS    109,189    118,633 

The trustees are satisfied that the charity is entitled to exemption from the provisions of 
the companies Act 2006 (the Act) relating to the audit of the financial statements for the 
period by virtue of section 477, and that no member or members have requested an audit 
pursuant to section 476 of the Act.

The trustees acknowledge their responsibilities for:

(i) ensuring that the charity keeps adequate accounting records which comply with 
section 386 of the Act and,

(ii) preparing financial statements which give a true and fair view of the state of 
affairs of the charity as at the end of the financial year and of its profit or loss for the 
financial year in accordance with the requirements of sections 394 and 395, and which 
otherwise comply with the requirements of the Act relating to financial statements, 
so far as applicable to the charity.

The financial statements were approved by the trustees on 15 February 2024 and signed 
on its behalf by:

…………………………………………………

R Erblich
Director
Company Registration Number: 08532455

BALANCE SHEET
AS AT 31 MAY 2023
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NOTES TO THE FINANCIAL STATEMENTS
FOR THE YEAR ENDED 31 MAY 2023

1. ACCOUNTING POLICIES

Accounting convention
The financial statements have been prepared under the historical cost convention and in accordance 
with the Financial Reporting Standard for Smaller Entities (effective January 2005) and comply 
with the Statement of Recommended Practice 2005 ‘Accounting and Reporting by Charities’.

Fund Accounting
General funds are unrestricted funds which are available for use at the discretion of the 
trustees in furtherance of the general objectives of the Charity and which have not been 
designated for other purposes.

Incoming resources
All incoming resources are included in the SOFA when the charitable company is legally 
entitled to the income and the amount can be quantified with reasonable accuracy.

Resources expended
All expenditure is accounted for on an accruals basis and has been classified under headings that 
aggregate all costs related to the category. Where costs cannot be directly attributed to particular 
headings they have been allocated to activities on a basis consistent with the use of resources.

2. SOFT SKILLS PROGRAMME

Grants for the above programme were received as follows;

THE HACKNEY COMMUNITY FUND 10,000

PADDINGTON DEVELOPMENT FUND 6,000

GROUNDWORK LONDON 300

RISE FUND/ROSA 20,000

ROCKET SCIENCE 9,000

THE NATIONAL LOTTERY COMMUNTIY FUND 57,476

THE CITY BRIDGE TRUST 59,637

Total Grants Included in Income 162,413

2023 2023 2023

£ £ £

Unrestricted
Funds

Restricted
Funds

Total
Funds

3. DIRECT CHARITABLE EXPENDITURE
Closing the Divide 2,340 555 2,895

Employment Support 7,082 1,678 8,760

Goldstar Skills and Skills Fusion 31,463 7,456 38,919

Support Costs 118,798 28,151 146,949

159,684 37,839 197,523

18

4. FIXED ASSETS Fixtures & 
Fittings

Office
Equipment

Total

Cost £ £ £

As at 1 June 2022 1,042 9,600 10,642

Additions - 0

As at 31 May 2023 1,042 9,600 10,642

Depreciation 
As at 1 June 2022 899 4,590 5,529

Charge                                                                          0 

As at 31 May 2023 899 4,590 5,529

As at 31 May 2023 143 5,010 5,113 

As at 31 May 2022 143 5,010 5,113 

NOTES TO THE FINANCIAL STATEMENTS
FOR THE YEAR ENDED 31 MAY 2023
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INDEPENDENT EXAMINER’S REPORT TO THE 
TRUSTEES OF GOLDSTAR CREATIVE MARKETING

I report on the financial statements of the Trust for the year ended 31 May 2023 which are 
set out on pages 16-20.

RESPECTIVE RESPONSIBILITIES OF TRUSTEES AND EXAMINER

The trustees (who are also the directors of the company for the purposes of company law) 
are responsible for the preparation of the accounts. The trustees consider that an audit is not 
required for this year under section 144(2) of the Charities Act 2011 (the 2011 Act) and that an 
independent examination is requested by the trustees. The charity’s gross income was £219,311 
and I am qualified to undertake examination by being a qualified member of the I.C.A.E.W.

Having satisfied myself that the charity is not subject to audit under company law and is 
eligible for independent examination, it is my responsibility to:

●�Examine the accounts under section 145 of the 2011 Act;
●�To follow the procedures laid down in the general Directions given by the Charity 

Commission under section 145 (5)(b) of the 2011 Act; and
●�To state whether particular matters have come to my attention.

BASIS OF INDEPENDENT EXAMINER’S REPORT

My examination was carried out in accordance with the General Directions given by the 
Charity Commissioners. An examination includes a review of the accounting records kept 
by the charity and a comparison of the accounts presented with those records. It also 
includes consideration of any unusual items or disclosures in the accounts, and seeking 
explanations from you as trustees concerning any such matters. The procedures undertaken 
do not provide all the evidence that would be required in an audit, and consequently no 
opinion is given as to whether the accounts present a “true and fair view” and the report is 
limited to those matters set out in the statement below.

INDEPENDENT EXAMINER’S STATEMENT

In connection with my examination, no matter has come to my attention:
(1) Which gives me reasonable cause to believe that in any material respect the 
requirements to keep accounting records in accordance with Section 386 of the 
Companies Act 2006; and to prepare accounts which accord with the accounting 
records, comply with the accounting requirements of section 396 of the Companies 
Act 2006 and with the methods and principles of the Statement of Recommended 
Practice: Accounting and Reporting by Charities have not been met; or

(2) to which, in my opinion, attention should be drawn in order to enable a proper 
understanding of the accounts to be reached.

…………………………………………………

B OLSBERG
B OLSBERG & CO
CHARTERED ACCOUNTANTS
3 MIDDLETON RD M8 5DT                                                                                 15 February 2024
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NOTES TO THE FINANCIAL STATEMENTS
FOR THE YEAR ENDED 31 MAY 2023

2023 2023 2023 2022

£ £ £ £

Unrestricted
Funds

Restricted
Funds

Total Total

5. DEBTORS
Trade 1,857 1,857 -

Income Accrued 56,557 56,557 6,656

Loan 144 144 144

Other 1,167 1,167 1167

59,725 59,725 7,967

6. CREDITORS
Trade 4,331 4,331 -

Sundry 6,354 6,354 2,514

Loan 2,598 2,598 2,598

13,283 13,283 5,112
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Trustees:
Mrs E L Feldman
Mrs S Weiss
Mrs R Erblich
Mrs P Margolis
Mrs R Stern
Mrs S Friedman
Mrs T Feldman
Mrs G Lieberman
appointed 03 May 2023

Auditor:
B Olsberg
B Olsberg & Co.
Chartered Accountants 
3 Middleton Road 
M8 5DT

Registered Office:
15 Osbaldeston Road
London
N16 7DJ

Bankers: 
Barclays Bank UK PLC
1 Churchill Place
London E14 5HP
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     - Ken Poirot

GOLDSTAR CREATIVE MARKETING
Company Number 08532455
Charity Number 1155107
www.goldstarcreative.org 
0208 211 1020
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'The. Trustees, one of whom is a Director of' the Charity for the purpose of t'he
' 'Cornpan}es Act have. pleasure in presenting their report and financial. statements of

the'cher}tab}e company for the year' ended 31 May. 2622.. The trustees. have
adopted the provisions of the Statement of Recommended Practice (SORP)
.'Accounting and Reporting by Charities' issued in March 2005 in preparing the" .firia'nCial statements of the Charity.

, 6%QKCYXVKS OF 6OLQSTAR CRKA7XVK MAR}fFflt46
Go}dstar Creative Marketing. is governed by its Memorandum and Articles of

.Association. The charity's objects and, its.principal activities are:

1!,„To. develop the capacity and skills of the members of socIa}}y and
4CQnornfCal}y d}sadvantaged. commUn}ties tn Such a' way: that, . they, al e'. better
ab}e .to identify and helP. Neet their needs and to participate more 4}ly in
society.

Goldstar Creat!ve Marketing aims to ensure that people have better chances
ln life, with better access to training and development to improve life skills.

2., To. promdte any other exclusively charitable objects and. purposes as the
sprees. see fit, provided that they are regarded as charitable by the }aw of

England and V|I'ales.

The charity is organised so that the trustees meet regularly to manage its affairs.
. . ;:The, charity does not use voluntary assistance. Administration of the charity is desK
' with:by the trustees.

PVBLXC SRNKFXT
The trustees confirm they have referred to the guidance contained in the Charity: Cor!nrniss}on's general guidance on public benefit and in particular to its

:.supplementary public benefit guidance on advancing education when reviewiag the
. . char}ty"s aims and objectives and in planning future activities and setting grant

,making policy for the year.

LE@AC STATUS
T!he:company is limited by guarantee and is governed. .by its memorandum and

,irbclei of assoc}at}on dated' l6 May 2013. The company is a registered charity-
-:nUmber 4155N7.

FIRXIICXPM. ACTXVXTY AND RKVXKN OF THK YKAR
' The principal activities of the charity include:

~, The Go}dstar Employability and Soft Skills Programme for young woman
Tra/ning sessions and employabi}}ty training

:.."~: Supporting individuals as approved by the Trustees through our' Social'

Nelfare Programme



GOLOSTAR CREATXVE NARKFtXNS

%SPORT OF 'fHE TRUSTEES. FOR THE YEAR ENPEO M; %AY 202R (CHANT. ..)
ClveraN Summary

, - fn'@e last financial year our Emptoym'ent S. .Soft Skills has met many milestones,*:-, .:arid.'thfs project is well on the way to achieving our overall objective. of bettering
, ';,the:)tv(es. of Charedt young women, and helping them work towards a Qrtghter

econ(omic future.

: The Goldstar Employment 5 Soft Skitls programme has been developed to meet the
- specific needs of Grthodox 3ewish young women who, due to their cultural

requjrements, have limited acces~ to emptoyment and training opportunities, The
. 'cur(itcu(tun. .has been designed in line with our objective to promo(te success for both

th(e('(0'm(ploys and unemployed and to open new pa'thways to.employment for
woriteh. Extensive research with local businesses and charitabl 6rgantsattons was
undeit@ken in 2018-19„in which we learned about their concerns over the tack of
skttts of young women in the community when they access the workforce. A series
of pitot experien'ttal learning workshops confirmed this disparity and highlighted
;stdHa;sets which are missing particularly in this community. , our curriculum
addresses these areas.

. . ., From May —August 2021 we ran our first Train the Trainers, It+I accredited,', ,~tytng programme which. attracted a dynamic group of orthodox 3ewtsh women,
, with live experience of growing up within i;his hard to reach community. 19 out of

.20:participants successfully graduated the programme and are now @otdstar
, Accredtted Tr@iners. Women trained are both from i ondon and Manchester, to

-' '. : enable us. to broaden the geographic scope of our work and to increase our user
.. . „base.

Iri. September 2021 the:first programme training cohort launched in London, and
dUrtng the past months additional cohorts were added. Almost: 300 tearners have
,partaken tn the programme to date, with training taking place primarily. ln Lo~don—
0(Seminaries have run either the futl or concise version of our training, : and:tratntng
groups have taken. place withjo various community locatidns and organtsattonat
settings. A Manchester. cohort has just commenced, . and we are currently looking at

.: 'h'ow to expand our reach in Manchester, and to introdui;e the programme to
, :.6ateshead and other smaller Charedi locales.

. :
. In February. 2022, we received ATHE endorsement for our programme, and in April
we commenced working towards obtaining ATHE's Level 3 Ofquat recognised

. . .accreditation for.the programme. We are pleased to report that this accreditation
has now been achieved, and' our programme is Officially on the Ofquat register.

As part of our commitment to excellence, we continue to develop new resources to
supplement the programme, This year's focus was on creating culturally
ap(prostate training videos to enhance the curriculum. We used talent from within
the community, with women writing the scripts and acting out the scenes.

3



6OLSSYAR CREATXVE l4ARKETB46

RCPORT OF,THE TRUSTEES FOR THE YEAR ENSE@.31 NAY 2922 (CONT. ..)
, :. 'We-would Bke.to shate with you feedback received at all different levels-showing

the 3titpact of our work during this fiscal year, :

"Itis a real eye opener-on how. to prepare ourselves for working; Thank you, &"

', ".;:-:.. . '"Ae course is!very helpful and making me realise how to behave at work"

!,"-Tkankyo!u for such an enriching programme- Iam learning so-much every single weel' Ifeel
-':i~'",„j";. " "".;:. :;:;,;,.:.s!o.mu!ch more. confulent about entering the workplace. "

'f:, have received a lot ofnew information 'which makes 'me more colffNtnt and ready i@enter the
; '-;. ' -';;.', ":~;,'':,;;: '::-: -"war'kpl!ace/. ' It's such u:relief to feel that Ihave a lot more options than before Ibegan the

course,

'. '*It.'gaVe nie,a dtgerent outlook at my goals and myself tn generaL Ifeel so much trtore positive
. - about! working out whichj obs would best suit me and my chances ofactually getting tkem, '"

"-77ge course:has been extremely helpful in giving me an awareness ofethics in the workplace;
. . .thankyou so much for this wonderful opportunity ".

"Imug congratulate Goidstar on producing a course that is quite literally one ofa kind Soft
!ikdEs have never been addressed in our seminary before and I can honestly see the change the
course has made. *'

"tints'l Goldstar came along Ididn't realise how much the girls in my seminary needed haft"„,s'kills training. "

"We never really prepared girls for the outside world by giving them soft' skills that would
actttally help them getj obs. 8e are so grateful that Goldstar has given our girls this much

- needed opportunity.
"

, '!

"Cegbtar' has made such a dtgerence to the girls in my seminary. They've become so much
metre st aware. and conftdent and ready to take on thej ob market which can be so daunting "

".Iused to think I'd never be able to contluer my stress levels at work But now I'm so much
, hetter at developing coping mechanisms for stress and, not releasing my tension on co0eagues.



6OU7STAR CREATXVF. KARKFf XNS'

', RRPQRT OF.,THE TRUSTBKS FOR THE YEAR HIDFD 3i NAY' 3022 (CONT. ..)
The'young peop/e we will be working with are so lucky —they' ll 1eai n all ofthis:in advance and
nof'hove fo go through what Iwe& through!.

. . ".The-course encouraged me to re-think things and Irealised how I'.d never .really been properly
, - aware efmy own qualNies and what lwas capab/e ofachieving. If 's been /ife-changing hqnesf/y„

'and I 'm exciting to share with this young learners and he/p the'm realise their potential. "

... '"Ifee/Nke fhe course was my first. introduction to the real me, Ijina/Iy got to properly
appreciatewhat I'm good at and what needs more work This has helped me so much socially
and at work '*

"The course he/ped me realise that ifI respecffu//y negotiate a higher salary, I'm nof a
, ,manipu/afive or self cen6'ed'person. It means'Ijust want fo fee/ valuedin myj ob and eai n what

I'm. worth. "

'
~ '!1t'sea//y puf, me. in the position fo think independently, and showed me how unprepared Iam for

, gof'ngfo:work".

"Thank you for fhe food for thought, Zd like to lake this further"

'

"gmpqt/fy has never been my strong point and I thought fhaf this isjusf tlie way Iam wired„Boy
., 'was lwrong! The.too/s Ip icked up during the workshop are totally coo/f"

'„'Facflifaforwas great and sens'itive to the needs of the community. Ifeei /isfened to,
"

"Iatw'ays felt /ike my role now is my role forever, But this has shown. me that my future is not
. .et@bed in stone. , Ihave the potential to chan ge if and be the best Ican be *

' "Icurrently have. an employee who shared that she: comple'ted some Go/dstar training
workshops. Ihave to admit„she came across so much more confident, positive and prepared for
thej ob than other job app/icanfs;

"

"My business, broughtin Go/dsfar to train up the young seminary graduates on our team on how
fo:deal with the different type ofcustomers we serve. The results were outstandmg.

"

', "I:a/ways found Charedi girls had great potential but somehow their interview skills let them
down, . 8uf whefi Iinterviewed the young lady who 'd taken Go/dsfar's interview workshop, I

, ,found'she was self-assured and came across so well, Ihired her and never regretted that
decis'/on, "



6OLQSTAR CRKATXVE NARKKTXNS

" RKPQRT CF THK TRUSTKKS FOR THE YKAR SMOKE 31 NAY 2022 (CONT...)
CASE STUDXKS

."

&&tarn

isa young Charedl mother hving in Hackney. She was employed as a/unior bookkeeper
!.';'.'~, ::-,'';:;.~';;." ":.--"':.;;.:: .ata'local cotttpany„However, site wasPustrated that despite having worked there ftn ftve years,

; ':she'd'been, aired no potential for career progression,

", 8%crt'Miriam contacted Goldstar, we immediately recommended that she. sign up for some of'

our soft skills workshops, with afocus on assertiveness and selfpresentation. owly empowered,
'„'„";'-: '~,,i.'„;:,i;;„;:'::. ;:-';,. ::PEW' yndert@ok" att, employment mapping exercise with one ofour consultants and as a result, she
" ';:„:.j&j;:;";.';,;":..:.'.„:,'„:dijickd to takean additional bookkeepingjualijcatton. She then roleplayedwlth our team on

:,. :;:::;how'to approach her boss to discuss increasing her wage and ta@ng on a more senior position
;,at:the company,

¹gotiations with her boss res&ted in an increase ofZl, 000pnt with no strings attached. She
now feels empowered. io further advance her career prospects.

SATSHKVA

:. ~er completing our Train The Trainers Programme, Batsheva currently works as an ofhce
manager at Misgav, . an organisation supporting young women with special needs, Her role

. ..„,„involves extensive teamwork necessitating exceptional collaborative and communic'ation'skills''
aiid Batsheva maintains that the. Goldstar Skills Programme has taught her to be more adept at
pos4vely and 8+sctively interacting and connecting with team members.

. . "i9oldstar has forced me to let go ofperfection,
"

she says. On embracing Goldstar 's

,prqgra'mme, .she has become more resilient and is able to ignore her. ineinctive predilection for' " faultlessnessjam team members; Internalising Goldstar 's lessons o' n. empathy and. listening
... sltEEEs has had aifir'ect'impact on her relarionship with all those at Mi sgav. She has not banished

all:expectations ofstagperformance but she moderates'these with kindness, . paWece attd a:more
seniitj ve,

'

gradual approach. 'I've learnt to slow down and not bulldoze" she says.

T+fncilltation and delivery techniques insttlledin, Go&star 's Train The Trainers Programme
' stoa'd ~sheva in good stead when faced with new stegmembers in need ofher direction

.:, '&Edsiar:. 's entphasis on preserving integrity and time management ski7ls also proved invaluable."Itried to tnaximise' the time allotted to me in my contract, "
she says, "without resorting to

doing overtime. "'

8he; fu& oPcially completed and gradttatedjom. the course but she continues to use the.seven-
module course books as sources ofadvice and inspi ration in her everyday life at work .She

. . - oPers trat'nt'ng and support to her team, and looks forward to opportunities:where she wilE able
to deliver' the Goldstar training to young people.



COLBSTAR CREATIVE MARKETING

RKP9RI'. GF TBRTRUSTEES F~THE YEAR KÃ&E9 81:MAY:2022 (C9IIIT...)

OMtCON88'

: 'Ne. are very happy to report that we have received very good feedback from
' '

beneAciaries of the project. The. majority of young people participants rated. most
"i~rventions highly, between 7 and 8 on a scale of 1 to, 10, including

~: Strength of skills was rated at almost 9, when this was rated at just 6 prior
to the programme.
The young women considered the likelihood of a leadership rdle pr'ior to
involvement with Goldstar to be 6, but at the time of the questionnaire, they

',-::::;.':", ,'';:-".::::::.; .: .:
- '::feIt.that the likelihood'' of such roie for had increased'to 8.
~.

:.':,:Confi'dence. ln own abItles and raised aspirations were, rated, .8'.
'- '-"-':-:.':-":::::-'::::..

: '-'::::- . . '~. ' stings for life skiNs wire consistently high, including '. critical skills: 8;.::.d@clsion-. making: 8;. teamworking. " almost 9; assertiveness. 8+;
communicatIon: 8+.~:Increased understanding of workplace skills was rated 9+.
Increased understanding of employment opportunities was rated 8,
Young women gave high scores to the question on satisfaction with the
'workshops (8) and involvement in planning and aCtiviUes was scored highly
at 9.

, .:;Nerving. forward in 2022-2923 Goidstar's main objectives are

iviove to new premises. This would allow us to offer training in-house, set up
a resource. library, and to offer hotdesking and meeting rooms to women in

, the community who are seeking. to launch a business dr who are working
remotely:and' do. not have space to work from home.i . ..To set up. a mentoring programme where trainees can be
supported individually via volunteer mentors from within the community.

.Provide our Trainers with CPD training in coaching and rnentoring skiNs.
Expand. our reach and to impact more people. This includes:signing up more
Seminaries, and
Setting. up training sessions for those beyond education or not in.an .

educational framework.
Set',Up a support piogramme foi' young .people traAsitlonlng' to the workplace&
where we support:them during the first months of employment. Initially this

,will be triaHed as part of the pilot we are running in conjunction with Ingeus



Our lo'nger. term goals include. "

. » . . Developing a leadership programme to help women into senior and/or
leadership positions.

e .Increasing the reach of our programme and i".&eating partnerships with ether
. . . communities through adapting our curriculum to support the specific

requirements ot other SANE communities.
i . |htorking with similar communities. internationally, who. have shown an

interest ln our programme.

„Vfeare indebted to our funders for. funding our work, and for making it possible for,
;;, ':;-, , ;;-„,', ",. ':.:-',;u's, :.to.::reach sO many milestone. The key funders we wove like to mention in'clu'de'.f5@.ludo'r'Tr'ust„Reaching Communities, Awards for All and the Rosa Fund.

Funders;have. not only supported our work financially, :but haye provided with their
': ";:.=::-:;:.: "",". :::. . :,Input arid guldahce, .and fhis been been pivotal in. our development and progress

' -and"has. guided th0 way. 6oldstar runs its operations. Specifically, ' we woukl like to
' thank Nunky Lappin qf the Tudor Trust and 3uliette. Kelvin of Reaching Communities.

,-:In.the next months we are due to run a piiot programme in conjunction with Ingeus
(a DWP provider) to. support young women into employment, If successful we hope

.. t6: 8Xpand this partnership significantly as this support would' help our:programme
to become suskHnablei

, :ge,.are grateful to our Trustees, our Community Advisory (Educational) Board and
i;i!:,:.:,:-'"::.,:-::.::'"''':::;:::I':,.'I':.".

,;-,'YeuIth'Steering .group for their ongoing contributions and fde their input in
' ""-::-': ' ".dev4Opihg. and growing our programme.



6QI.@STAR CRKATXVK NARKKTXNO

;,
' gKPQRT''OIr'THK TRUSTKKS PQR TRK YKAR KNQKO 34 HAY ROAR (CONT. ..)

OR@ANX SATXQN
The. charity is managed by a committee of the trustees,

"XHVKSTNKNT PQNKRS ANO RESTNXCTXONS
The trustees have wide rangrng investment powers to invest the Chanty s assets as
they see fit in the furtherance of the Charity's objectives.

R@VXKN Ql" I'XNANCXAL. ACTXVXTXES AN9 AI'PAXRS
The. Anancial statements, for the period show a surplus of:641,139, (2021.-
X4'0, $50). The trustees consider the f!nancial position of the charity. to be:,':. .":::::::,'::.'.:,

'.: ',;. '.::::::;&tIsfactory'

r',';,,~;,', ,;'--';,::,',:.:(',:.-', .-,:.--, , TW tln8nCIal statern8nts cOnform to current statutory. reCIuirements and coNpiy. - with, :the Charity's gdverning document~.

"RKSKRVKS O'OI. XCY
'The trustees aim to hold free reserves at a level suNcient to protect services and

'„-
''

ensure. .a'dequate cashf low for the organisation's needs. :Thefuture plan is for the::;::'::orgar|lsation to. hold a rninimurn of six months of the organisations core runningcoSts. in. unrestricted:. reserves to ensure continuity of:service of the Charity's"' l!n'restricted operating costs.

, RXSK NANAOKMKNT
, The trustees. actively review the major risks which:the, charAy. faces on a regularbasiS' and, believe that maintaining reserves at current levels' combined. with an

annual review. of the. controls over key 'financial systems, w!Il provide sufAcient
resoUrces in the.event of adverse conditions, The trustees have also examinedother operational and business. risks faced by the charity and co'nfir!n that they. are
Satisfied

RRV'X%%:O. l' IMVKLOPMKNTS, ACFXVXTXKS AND ACIIXKVKNKNTS

,. 7''he, charity was a'ble to obtain funds and to promote its objectives

-, 784 YRUSTKKS

. ' '
.".-' The trustees @ho served the charitable company during the year were:-

Ãrs F, ,i Feidman

-.. . „:Mrs, I'frblich
Mrs 0 Irlargolis



;... '"; 5%5'PONSN@LXTXRS OF TRK TRUSTFRS

The director and trustees of Goldstar Creative Marketing (Limited by -Guarantee) for
, , „,the purposes of company iaw are ri sponsible for preparinj the Trustees Annual
;;, :Report.and the financial- statements in aeeordanee with"applicable law, and United
-..':KIhgdom Accounting Standards (United: Kingdom Gerierally Accepted Accounting

Pl acti ce).

. .. Comp'any, iaw requires the trustees to prepare financial. statements for each
fina'neiai. year. which give a true and fair view of the state of affairs of the charitable
.company and of the incoming resources and. application of resources, including the
'Jneorne and expenditure, of the charitable company for that, period. : 1n preparing'
'tfiese financial statements, the trustees are required to:

Select su@able accounting policies and then appiy them consistently;
~ Gbserve the methods and principles in the Charities. .SQRP,' ~:.:Make judgments and estimates that are reasonable and. prudent;: ' ~ . ;State whither applicable UK Accounting Standards 'ham been followed,

subject to any material departures disclosed and explained in the financial
statements;

~ -Prepare the financial statements on the going corioerri basis unless it is
inappropriate to presume that the charitable company will continue in
operation,

The trustees are responsible for keeping proper accounting records that disclose
wIth reasonable accuracy at any time the financial position of the charitable

. „,eornpariy:. and enable there to ensure that the fi'nancial statements comply with the
"-;:,':Companies:Aet 2606. The trustees are also responsible for safeguarding:the:assets
';. of. the chailtable company and, hence for taking reasonabie steps for the prevention
,,'apd. detection of'fraud and other irregularities.

: . :,SX@NK,:, HALF OF T8% TRUSTEES:

Dated. 03 November 2022



2622 RM2 ROAR

UnreStricted Restricted total
Funds Funds Funds

', -; scone. And Ixpenditure

- 7 Ije44enunli .Qesources
'„,.-;,;- SjChi$@g;Prograrnrne"';:;-'. ""Sec'jsl;%i'„Ifare'Pmgramrne

„Sjeal@r::grants-' General

2 84,692,123,480 '
2CI8,172 125,4i34 '

3,400 3,4M . 8,83.0
2 639 5 100 . 7. :739 . 42,525 .

90,731 128,580: 219,311 178,809

Neie'u'ress Ixpended
@rect charitatIle Expenditure 3 59,814 116435 D6,249 135 176,

'

Covernenee Lusts
A~uhtancy

, Professional Fees
:,Sank::Char je2s and fees

1,923

1„923 13483

- ""fetil Resources Rxyanded

.'.,:,,: ';:. "':":::.,;.::,-:est 4Acoslgno. lkeseurces is/f

6i 737 116435 178,172

25 014
54 008

. :,:There were no recognised gains and losses for 2022 other than those Included in, the at3ove
Statement of Financial. Activities.

. The notes', forfn part of these accounts



5,113 6,804

Ctlrrient Asseti.

'Cash at Sank
7,967

110'7665
12,725
64,228

Creditors payabie within one Year 6
7

Net Correct Aeseta2f(Liabilities)
113,820

118;633

70,991'

77,493, ,

116„633 77 493

RIP+gSI!ffKD. SY
Restricted Funds
Unrestricted Funds

64,625
54,008

52,481
25,014

'fOYAL CRASQTY KINGS 118,633 7.'7,496

"Fh7e7 truateeS are satisfied that the charity is entitled to exemption. , from the provisions of the
'cor'npanles Act 2006 (the Act) relating to the audit of the financial statements for the period
by yirtue of section 477, and that no member or members have requested an audit

' pursuant to section 476 of the Act.

. 'The trustees'acknowledge their responsibilities for:
(i). 2 . ensuring tbat the charity keeps adequate. accounting records which comply with

.section 386 of the Act, and,
(ii)7 preparing financial statements which give a true and fair view of the, state of

affairs' of the charity as at the end of-the financial year and of its profit. or loss for
the financial year in accordance with the requirements of sections. 394 and 395,
and which otherwise comply with the requirements of the. Act, relating to financial
statements, so far as applicable to the charity.

T' he financial stat
an Its.behalf. b .

, ;, ,.::,-:::.'::::;;:;.::;:,:::;.. ':, R:::Orkite)ice
4rlr7ecter

ts wer'e appmved by the trustees on 03 November 2022 and signed

., Company Reelskratlon Number: 08532455



ai objectIyes of the charity and which hNie nat bien"j-'::,':-'-'-=':::;:;:::;:.„':„,::;-'-:;;:;:'trustees"ih furtherance of the gener
r"&',,::;-,,':.'.

"-.;:;;,;-,:,:;.:;; .';, :;;;;disignate'd. for other. purposes.

-::;:-.:;: . , „..." There ate no designated or, restrict ed funds in, relet. ion to the activities of. the 'charitable

FOR THE YEAR %NORD 31 HAY.202K

ig ACCOVI4VXt48 PCLXCIES
Aei:oun5ny convention

C. ;, flee finant3aj statements have been prepared under the hjstoricaj cost cqnventieh and"in
.'-;, ;, ::::"':,:;-::.,-;:.',„.'::,."corda'nce. w'jth the'Financial Reporting standard for Smaller Entitles: (effective3anuary'. ..':,;.

"..-:,::;:;":,:-':;.; '. , :;:«2995):arid comply with the'statement of Recommended practice 2005 'Accounting and
'Riporting by Charities'.

-':. '::.Funcf:Aoeountiny
,',Antral, fundi are unrestricted funds which are avaijabje fee use at the discretion. of the.

::,, ;+coming resources.
; ';;, ;, :.- ";-"",:::.'Ail;, ::fncorning resources are included in the SOFA when the -Ch'arltable company. is,legally

'entItted to the income and thi„amount can be quantified With i'easonable accuracy.7!

:ReloUI'cea aarpewklgl
AIJ".expenditure is accounted for on an accruals basis and. has been dassifred under headings

, , that aggrega'te all posts related to the category. vNere costs cannot be directly;attributed'::...-:.;-:,::.',.::,.-',:::-;:::.;:.: ',to partjcuiar headings they hage been allocated to activities. on a basis" consistent With the
uie'of resources.

R': Sift,5kQIe Ffograrnnre

', donations for the above. programme were received as follows;

'Awards for All
- London Faith

Postcode Society
Safellve's {your best friends)
The NatiOnal LOttery COmmunity Fund
Tudor Trust
other grants

610,000
S.SOQ

f.19,710
ES,SOO .

K107,601
830,0{}0
F34 li61

E208 172



QOLQSTAR CRgATXVE MARK~6
NClTKS TC THI FXNANCXAL STATgNRiIiTS

'FO'R THE YEAR %80@ilS5. HAY 204l4t:.

2622 '

2OX2: . 2022
Unwstricteel Reetl lcted . TetelFunds: Fends. Fungi

'8-,
, Oirict-:Cbriteble Kxyendlture

' . P2ropmNme Development
, :kent, 8ncl 'in'sllrence
'Skills end Treinfrig Services
PrlntIn j, Postage, Stationery 'h. Advertising

= '.

:,fQV@i'y'ncf subsistence
!~-."~';-'4i;.;::,:;::„--"".':.":.;:;.;.,:4orep~i .running costs.
f:.,-,

':,
", ;"&":"..":.'", ,':,:,".'':.

,@ctiiiIst. 'Ajpmfs
i';-;. :.".~"'. ,&.K'."",.'~".

';. ::"'!'."P~@gsfoflei 'Fees '

1,.-,, ::„:..
'.-;-',:„",':,;,:,'- ',::WPicriy5on

0@Pr1ecl@kNn

; ...,Rcp@ir3:4'rnelnteMnce

6,253
16,645
9,588
3,391
3,897'

10,952

1,368
1,95.1
5,358

.411

. 51,727
30,884

12,765
8,000

1,776

11,283

51,727
30,884
6,253

29,410
.I/, 588

3,391
, 5j873
19,952
11283

1.,368
1;951
5,358

411

1.9,046
41,520

5,988
21,032
16,873
: 2$29
:

" 1596
13,730,
3,930
1,105
2,788
5j245

~99 24 W0 495 . 599 249 . 195 990

'i. --.:.F'iIIOid:.Aisets
Fixtures h:

Fitbnys
Clfflce

%4iulpfAent
betel

AS et:130ne 2021
Additjons
As:et 31 Nay 2022

1,042

1 042

g,000 104042
600 600

9 600. 10 042

As et 1 3une 2021

,;:„„;,':;...'„,.„:;ACet;31' Ney. .2022

2,700 3,538
1 890 1951
'4 590 5 499

14



GOk.OSCAR CRSAfXVR NARKSTXICG
NQTES TO THE FXNA'NCXAL STATIRKNTS

:Fg THE YEAR St45CXr 3%:NAY ROAR (Cont. 9.)

2022 22k: 2022: ROki

Vnr eel.'icteci Restrictetci . .Total. To4af
Francis Ptrngsl Ftrnda:Fends

6,656
. 144

1 167

5(656 12,581
444, . 144

1 262 '

~IOS7' . . 12 725

O'.
'

Cre@korIs
5UAdry 2,5i,4

2 59S
2,ii:4 . 3,364~295 2 598
5 112 . 5'962

This indudes f55,500 designated fo'r removal costs, and sundry increased
expenditure to be incurred in the foIlowing year



Dl@EPENQKNT EXAMINER"S REPORT TO THE TRUS'TERS QF
QOLOSTAR CREATXVE HARKKTXNO

iI:rejmrt'on the flnancia& stitements of the Trust fo the year ended 31 i4ay 20'Z2 which are
set out on pages 5-8.
Ijeepectlire:responeibE1INes of trustees, end exerniner
'fhe trustees'(who are also the di ectors of the cqmpany for: the purposes of company law)
are respphsjble fdr the preparation of the accounts. The trustees. consicjer that, an @udil is
,n'ot rjaquired' for.this year under'section 144(2) of'the charitIes. Act 2011 (the 20'l1 A'ct) and'that an independent examination is requested by the t.ustees. The charity's gross. income
was 6219,311 and I am qualified to uhdeitake examination by being a qualified fnember of-,

, the, LC.A.I.W.

Having satiefied myseif that the charity is not subject to audit under company law and is
;..:;,''..:;;:;i,:„";:;;:,:;:,:.':,:,," .;„::,':,ellgIbie' for;.'independent ~mination, .it: is my re'sponsibility'to:
;; - '", .;,;:„-,:",,;-:,:":;;:,j'::;::,. '::.."' ',:~' ." Examine the accounts under sect1on 145' of the 201.1'Act;

~ To follow the procedures laid down in the general Directions ghren, by the Charity. - ',' COmmisslon under secbon 145 (53('b) Of the 2011 Act; end
To,state whether particular matters have come to my attentlbn,

Reels of inelependent examiner's report
;,,:-:;;,". ::.-::::;,: ':::;::,:.".,«':.My:inramin'elks' was carried out in accordance with the General Directions given by the", '

charIty commissioners. An examination includes a review of the accounting records kept. by':the charity and a comparison of the accounts presented with those records. It'also
'include's consideration of any unusual items or disclosures in the accounts„and seeldng
exp!anatlons from you as trustees concerriing any such matters. The procedures'
u'rjdertaken -do not provide all the evidence that would be required in an audit, and
consequently no opinion. is given as to whether the accounts present"a "true and fair view"

; aha. the report is jimjted to those matters set out in the statement below.

, &chipendent examiner'e statement
. .

'
In'.oon'nection with my examination, no matter has come to my attention

(1) Mfhich gives me reasonable cause to believe that in,any material respect
the:requirements to keep accounting records in accordance with Section 386 of th' e
Companies Act 2006; and to prepare accounts which accord with the accounting
.records, comply with the accounting requirements of section 396 of tlie Coepanlei
Act 2006 acrid with the methods and principles of the Statement of ltecommended
p'ractice: Accounting and Reporting by Charities have not been met; or

(2) to'which, in my opinion, attention should be drawn in order to enable a
proper. understanding of the accounts to be reached. .

:NOMSERO
O' OLSSKR6 L:CO
QHARYSREO ACCOUNTANTS

,
', „8:-Hg&OL'STON %D N8 SDT 03 November 2M'

16



GOLDSTAR CREATIVE MARKETING
England & Wales  -  Charity number 1155107

Accounts



 
 

 
 
 

GOLDSTAR CREATIVE MARKETING 
LIMITED BY GUARANTEE 

DIRECTORS’ AND TRUSTEES’ REPORT AND FINANCIAL STATEMENTS 
FOR THE YEAR ENDED 31 MAY 2021 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

COMPANY NUMBER 08532455 (England and Wales) 
CHARITY NUMBER 1155107 

 
 
 



 
 

GOLDSTAR CREATIVE MARKETING 

CONTENTS OF THE FINANCIAL STATEMENTS 

FOR THE YEAR ENDED 31 MAY 2021 

 
 
 
 
 
 
 

         Page 
 
Legal and Administrative Information       1 
 
Report of the trustees         2 
 
Statement of financial activities       6 
 
Balance sheet          7 
 
Notes to the financial statements       8 
 
Independent Examiner’s Report                11 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 



1 
 

GOLDSTAR CREATIVE MARKETING 

Legal and Administrative Information 

 
 
 
 
 

Trustees Mrs E L Feldman  
 Mrs S Weiss 
 Mrs R Erblich 
 Mrs P Margolis 
 Mrs R Stern 
 Ms D Joseph  
    
  
Company Number 8532455 
      
Charity Number 1155107 
        
Registered Office 15 Osbaldeston Road 
 London 
 N16 7DJ 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 



2 
 

GOLDSTAR CREATIVE MARKETING 

REPORT OF THE TRUSTEES FOR THE YEAR ENDED 31 MAY 2021 

 
The trustees, one of whom is a director of the Charity for the purpose of the Companies Act have 
pleasure in presenting their report and financial statements of the charitable company for the year 
ended 31 May 2021.  The trustees have adopted the provisions of the Statement of 
Recommended Practice (SORP) 'Accounting and Reporting by Charities' issued in March 2005 
in preparing the financial statements of the Charity. 
 
OBJECTIVES OF GOLDSTAR CREATIVE MARKETING 
Goldstar Creative Marketing is governed by its Memorandum and Articles of Association.  The 
charity’s objects and its principal activities are: 
 

1. To develop the capacity and skills of the members of socially and economically 
disadvantaged communities in such a way that they are better able to identify and help 
meet their needs and to participate more fully in society. 
 
Goldstar Creative Marketing aims to ensure that people have better chances in life, with 
better access to training and development to improve life skills.   

 
2. To promote any other exclusively charitable objects and purposes as the trustees see fit, 

provided that they are regarded as charitable by the law of England and Wales. 
 
The charity is organised so that the trustees meet regularly to manage its affairs.  The charity 
does not use voluntary assistance.  Administration of the charity is dealt with by the trustees 
 
PUBLIC BENEFIT  
The trustees confirm they have referred to the guidance contained in the Charity Commission’s 
general guidance on public benefit and in particular to its supplementary public benefit guidance 
on advancing education when reviewing the charity’s aims and objectives and in planning future 
activities and setting grant making policy for the year. 

 
LEGAL STATUS 
The company is limited by guarantee and is governed by its memorandum and articles of 
association dated 16 May 2013.  The company is a registered charity - number 1155107. 

 
PRINCIPAL ACTIVITY AND REVIEW OF THE YEAR 
The principal activities of the charity include:  
  

 The Goldstar Employability and Soft Skills Programme for young woman  
 Training sessions and employability training  
 Supporting individuals as approved by the Trustees through our Social Welfare 

Programme  
 
Goldstar’s main focus in 2020-2021 has been to finalise the content of the Goldstar 
Employability and Soft Skills training curriculum and to train a team of women to become 
accredited to deliver the training on our behalf. We have also marketed the programme 
extensively, and pitched the project to Seminaries, and the response has been overwhelmingly 
positive.  
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GOLDSTAR CREATIVE MARKETING 

REPORT OF THE TRUSTEES FOR THE YEAR ENDED 31 MAY 2021 (CONT…) 

At the start of the year we were almost ready to finalise the curriculum, but the COVID 
pandemic put a brake on things, and forced us to reassess our model of delivery. We adjusted 
content and digitalised resources and course materials, preparing for the possibility of having to 
deliver the programme remotely.   
  
The Goldstar programme has been developed to meet the specific needs of Orthodox Jewish 
young women who, due to their cultural requirements have limited access to employment and 
training opportunities.  The curriculum has been designed in line with our objective to promote 
success in ensuring advanced job opportunities for both the employed and unemployed and to 
open new pathways to employment for women. Extensive research with local businesses and 
charitable organisations was undertaken in 2018-19, in which we learned about their concerns 
over the lack of skills of young women in the community when they access the workforce. A 
series of pilot experiential learning workshops confirmed this disparity and highlighted skills sets 
which are missing particularly in this community, and the curriculum focusses on these areas.  
  
In order to develop an inspirational programme which covers the entire spectrum of employment 
and soft skills training we collaborated with a wide range of contributors, drawing on the skills 
of educational consultants, teachers, youth workers, and other educational professionals. The 
result is a robust and well-researched curriculum comprising of seven modules over forty-seven 
lesson. Lessons have been designed to be immersive and engaging and contain a wealth of 
experiential learning activities and access to culturally appropriate resources.   
  
We have successfully recruited a dynamic group of potential trainers from across the country, 
and our first cohort of the Train the Trainers programme, which is now ILM accredited, is 
currently underway.  Upon completion trainers will become Accredited Trainers and have an 
immediate pathway to employment and will fan out to deliver the Goldstar programme in a wide 
variety of settings.   
  
Currently our primary focus in on bringing the programmes to Seminaries which cater for 
students (aged 16-19), who are planning on transitioning from education to the 
workplace. At least 3 Seminaries have already committed to offering the Goldstar programme in 
the academic year of 2021-22. Simultaneously we are seeking to offer the programme to NEET, 
the unemployed, those on a low-income and others seeking to upskill due to progression or a 
change in employment.  
  
Grants from the Tudor Trust, London Community Response Fund and Delapage have been 
significant to the development of the programme. We are also grateful to the Rosa Foundation, 
Awards for All and other funders, who have requested to remain anonymous for their support 
particularly to help us move beyond COVID and the challenges it presented.  
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GOLDSTAR CREATIVE MARKETING 

REPORT OF THE TRUSTEES FOR THE YEAR ENDED 31 MAY 2021 (CONT…) 

Going forward in 2021-2022 Goldstar’s main objectives are:  
  

 To set up a mentoring programme where trainees can be supported individually.  
 Expand our reach and to impact more people. This includes signing up more Seminaries, 

and setting up training sessions for those beyond education or not in an educational 
framework.  

 Get the programme externally accredited as a Level 3 qualification  
 Provide ongoing CPD to our Accredited Trainers  

 
Our long-term vision is to develop a leadership programme for women seeking to enter or 
progress to senior roles.  
 
ORGANISATION 
The charity is managed by a committee of the trustees. 
  
INVESTMENT POWERS AND RESTRICTIONS 
The trustees have wide-ranging investment powers to invest the Charity's assets as they see fit in 
the furtherance of the Charity's objectives. 
 
REVIEW OF FINANCIAL ACTIVITIES AND AFFAIRS 
The financial statements for the period show a surplus of £40,150, (2020 - £35,110). The trustees 
consider the financial position of the charity to be satisfactory. 
 
The financial statements conform to current statutory requirements and comply with the 
Charity's governing documents.                                  
 
RESERVES POLICY 
The trustees aim to hold free reserves at a level sufficient to protect services and ensure adequate 
cashflow for the organisation’s needs. The future plan is for the organisation to hold a minimum 
of six months of the organisations core running costs in unrestricted reserves to ensure continuity 
of service of the Charity’s unrestricted operating costs.  
 
RISK MANAGEMENT 
The trustees actively review the major risks which the charity faces on a regular basis and 
believe that maintaining reserves at current levels combined with an annual review of the 
controls over key financial systems, will provide sufficient resources in the event of adverse 
conditions.  The trustees have also examined other operational and business risks faced by the 
charity and confirm that they are satisfied     
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GOLDSTAR CREATIVE MARKETING 
 

REPORT OF THE TRUSTEES FOR THE YEAR ENDED 31 MAY 2021 
 

REVIEW OF DEVELOPMENTS, ACTIVITIES AND ACHIEVEMENTS 
 
The charity was able to obtain funds and to promote its objectives. 
 
THE TRUSTEES 
 
The trustees who served the charitable company during the year were:- 
Mrs E L Feldman 
Mrs S Weiss 
Mrs R Erblich 
Mrs P Margolis 
Mrs R Stern 
Ms D Joseph  
RESPONSIBILITIES OF THE TRUSTEES 
The director and trustees of Goldstar Creative Marketing (Limited by Guarantee) for the 
purposes of company law are responsible for preparing the Trustees Annual Report and the 
financial statements in accordance with applicable law and United Kingdom Accounting 
Standards ( United Kingdom Generally Accepted Accounting Practice). 
 
Company law requires the trustees to prepare financial statements for each financial year which 
give a true and fair view of the state of affairs of the charitable company and of the incoming 
resources and application of resources, including the income and expenditure, of the charitable 
company for that period.  In preparing these financial statements, the trustees are required to: 
 

 Select suitable accounting policies and then apply them consistently; 
 Observe the methods and principles in the Charities SORP; 
 Make judgments and estimates that are reasonable and prudent; 
 State whether applicable UK Accounting Standards have been followed, subject to any 

material departures disclosed and explained in the financial statements; 
 Prepare the financial statements on the going concern basis unless it is inappropriate to 

presume that the charitable company will continue in operation. 
 
The trustees are responsible for keeping proper accounting records that disclose with reasonable 
accuracy at any time the financial position of the charitable company and enable them to ensure 
that the financial statements comply with the Companies Act 2006.  The trustees are also 
responsible for safeguarding the assets of the charitable company and hence for taking 
reasonable steps for the prevention and detection of fraud and other irregularities. 
 
SIGNED ON BEHALF OF THE TRUSTEES: 
 
………………………………………………… 
R ERBLICH – TRUSTEE 
Dated    19 August 2021                                          
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GOLDSTAR CREATIVE MARKETING 
 

STATEMENT OF FINANCIAL ACTIVITIES 
FOR THE YEAR ENDED 31 MAY 2021 

               
 

  2021  2021  2021  2020 
  £  £  £  £ 
 Unrestricted 

Funds 
Restricted 

Funds 
Total 

Funds 
 Total 

Funds 
 

NOTE        
GENERAL FUND         
         
Income And Expenditure         
         
Incoming Resources         
Soft Skills Programme 2 19,454  106,000  125,454  40,000 
Social Welfare Programme  8,830  -  8,830  22,750 
Smaller Grants – General  33,276  9,249  42,525  9,467 
  61,560  115,249  176,809  72,217 
         
Resources Expended         
Direct Charitable Expenditure 3 43,135  92,041  135,176  35,406 
         
Governance  Costs         
Accountancy  1,483  -  1,483  1,440 
Professional Fees  -  -  -  240 
Bank Charges and fees  -  -  -  21 
  1,483  -  1,483  1,701 
         
Total Resources Expended  44,618  92,041  136,659  37,107 
         
Net Incoming Resources  16,942  23,208  40,150  35,110 
         
Net Incoming Resources B/f  8,072  29,272  37,344  2,234 
Net Incoming Resources  C/f  25,014  52,480  77,494  37,344 
         

 
 
 
There were no recognised gains and losses for 2021 other than those included in the above 
Statement of Financial Activities. 
 
 
The notes form part of these accounts 
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GOLDSTAR CREATIVE MARKETING 
 

BALANCE SHEET AS AT 31 MAY 2021 
  

2021 
 

2020 
Note 

       
  

      £ 
 

      £ 
 

£ 
 

£          

Fixed Assets 4 
  

6,504 
   

292          

Current Assets 
        

Debtors 5 12,725 
   

30,850 
 

     
Cash at Bank 

 
64,228 

   
10,903 

  
  

76,953 
   

41,753 
  

         

Creditors payable within one Year 6 (5,962) 
 

70,991 
 

 (4,701) 
 

37,052 
Net Current Assets/(Liabilities)  

  
77,495 

   
37,344          

Net Assets 
   

77,495 
   

37,344          

REPRESENTED BY 
        

Restricted Funds 
   

52,481 
   

29,272 
Unrestricted Funds 

   
25,014 

   
8,072          

TOTAL CHARITY FUNDS 
   

77,495 
   

37,344 
 
The trustees are satisfied that the charity is entitled to exemption from the provisions of the 
companies Act 2006 (the Act) relating to the audit of the financial statements for the period by 
virtue of section 477, and that no member or members have requested an audit pursuant to 
section 476 of the Act. 
 
The trustees acknowledge their responsibilities for: 

(i) ensuring that the charity keeps adequate accounting records which comply with 
section 386 of the Act and, 

(ii) preparing financial statements which give a true and fair view of the state of affairs of 
the charity as at the end of the financial year and of its profit or loss for the financial 
year in accordance with the requirements of sections 394 and 395, and which 
otherwise comply with the requirements of the Act relating to financial statements, so 
far as applicable to the charity.  

 
The financial statements were approved by the trustees on 19 August 2021 and signed on its 
behalf by: 
 
R Erblich 
Director    
 
Company Registration Number: 08532455  
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     GOLDSTAR CREATIVE MARKETING 
 
NOTES TO THE FINANCIAL STATEMENTS  

 
FOR THE YEAR ENDED 31 MAY 2021 

 
1. ACCOUNTING POLICIES 
 Accounting convention 
 
 The financial statements have been prepared under the historical cost convention and in 
 accordance with the Financial Reporting Standard for Smaller Entities (effective January 
 2005) and comply with the Statement of Recommended Practice 2005 'Accounting and 
 Reporting by Charities'. 
 
 Fund Accounting 
 General funds are unrestricted funds which are available for use at the discretion of the 
 trustees in furtherance of the general objectives of the Charity and which have not been 
 designated for other purposes. 
 
 There are no designated or restricted funds in relation to the activities of the charitable  
 company. 
 
 Incoming resources 
 All incoming resources are included in the SOFA when the charitable company is legally 
 entitled to the income and the amount can be quantified with reasonable accuracy. 
 
 Resources expended 
 All expenditure is accounted for on an accruals basis and has been classified under 
 headings that  aggregate all costs related to the category.  Where costs cannot be 
 directly attributed to particular headings they have been allocated to activities on a basis 
 consistent with the use of resources. 
 

2. Soft Skills Programme 
 

Donations for the above programme were received as follows; 
 

Awards for All - Covid Response £10,000 
Awards for All Main Programme £10,000 
Delapage Ltd £53,000 
Equip £2,000 
LCR - City Bridge £32,826 
Mayor of London Covid grant £7,200 
Rosa £18,000 
Tudor Trust £27,000 

 £160,026 
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GOLDSTAR CREATIVE MARKETING 
NOTES TO THE FINANCIAL STATEMENTS  

FOR THE YEAR ENDED 31 MAY 2021 
     

  2021 2021  2021  2020 
 Unrestricted  

Funds 
Restricted 

Funds 
Total 

Funds 
 Total 

Funds 
         
3.  Direct Charitable Expenditure       
         
 Salaries -  19,046   19,046   5,692  
 Programme Development -  41,520   41,520   - 
 Rent and insurance 5,988   -  5,988   4,159  
 Skills and Training Services 17,017   4,015   21,032   7,123  
 Printing, Postage, Stationery & Advertising 6,873   10,000   16,873   756  
 Travel and subsistence 2,329   -  2,329   477  
 Computer running costs 1,590   -  1,590   - 
 Specialist Appeals 200  13,530   13,730   15,751  
 Professional Fees -  3,930   3,930   310  
 Subscription 1,105   -  1,105   798  
 Depreciation 2,788   -  2,788   - 
 Office and Sundry Expenses 5,245   -  5,245   340  
  43,135   92,041  135,176   35,406  
         
 
4. FIXED ASSETS       
   Fixtures &  Office  Total 
 Cost  Fittings  Equipment   

   £  £  £ 
        

 As at 1 June 2020  1,042   -  1,042  
 Additions    9,000   9,000  
 Disposals  -  -  - 
 As at 31 May 2021  1,042   9,000   10,042  

        
 Depreciation       
 As at 1 June 2020  750   -  750  
 Charge  88   2,700   2,788  
 Disposals  -  -  - 
 As at 31 May 2021  838   2,700   3,538  

        
 As at 31 May 2021  204   6,300   6,504  
 As at 31 May 2020  292   -  292 
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GOLDSTAR CREATIVE MARKETING 
NOTES TO THE FINANCIAL STATEMENTS  

FOR THE YEAR ENDED 31 MAY 2021 (Cont…) 
 

  2021  2021  2021  2020 

  Unrestricted 
Funds 

Restricted 
Funds 

 Total 
Funds 

 Total 
Funds 

         
5. Debtors        

Income Accrued  12,581  -  12,581    30,706 
Loan       144         -     144       144 

     12,725         -  12,725  30,850 
          
         
6. Creditors         
 Sundry  3,364  -  3,364  2,662 
 Loan            2,598          -  2,598  2,039 
   5,962          -  5,962  4,701 
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INDEPENDENT EXAMINER’S REPORT TO THE TRUSTEES OF 

GOLDSTAR CREATIVE MARKETING 

I report on the financial statements of the Trust for the year ended 31 May 2021 which are set out 
on pages 5-8. 

Respective responsibilities of trustees and examiner 

The trustees (who are also the directors of the company for the purposes of company law) are 
responsible for the preparation of the accounts.  The trustees consider that an audit is not 
required for this year under section 144(2) of the Charities Act 2011 (the 2011 Act) and that an 
independent examination is requested by the trustees.  The charity’s gross income was £72,217 
and I am qualified to undertake examination by being a qualified member of the I.C.A.E.W. 
 
Having satisfied myself that the charity is not subject to audit under company law and is eligible 
for independent examination, it is my responsibility to: 

 Examine the accounts under section 145 of the 2011 Act; 
 To follow the procedures laid down in the general Directions given by the Charity 

Commission under section 145 (5)(b) of the 2011 Act; and 
 To state whether particular matters have come to my attention.    

Basis of independent examiner’s report 
My examination was carried out in accordance with the General Directions given by the Charity 
Commissioners.  An examination includes a review of the accounting records kept by the charity 
and a comparison of the accounts presented with those records.  It also includes consideration of 
any unusual items or disclosures in the accounts, and seeking explanations from you as trustees 
concerning any such matters.  The procedures undertaken do not provide all the evidence that 
would be required in an audit, and consequently no opinion is given as to whether  the accounts 
present a “true and fair view” and the report is limited to those matters set out in the statement 
below.   
 
Independent examiner’s statement 
In connection with my examination, no matter has come to my attention: 
 
 (1) which gives me reasonable cause to believe that in any material respect  

the requirements 
 to keep accounting records in accordance with Section 386 of the  

Companies Act 2006; and 
 to prepare accounts which accord with the accounting records,  

comply with the accounting requirements of section 396 of the Companies 
Act 2006 and with the methods and principles of the Statement of 
Recommended Practice: Accounting and Reporting by Charities 
have not been met; or 
 

 (2)  to which, in my opinion, attention should be drawn in order to enable a  
proper understanding of the accounts to be reached. 

B OLSBERG 
B OLSBERG & CO 
CHARTERED ACCOUNTANTS 
3 MIDDLETON RD  M8 5DT                                                                   19 August 2021 
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