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The trustees, who are also directors of the 
charity for the purposes of the Companies 
Act 2006, present their report with the 
financial statements of the charity for the 
year ended 31 May 2024.
The trustees have adopted the provisions of 
Accounting and Reporting by Charities: Statement 
of Recommended Practice applicable to charities 
preparing their accounts in accordance with the 
Financial Reporting Standard applicable in the UK 
and Republic of Ireland (FRS 102) (effective  
1 January 2019). The financial statements are also 

prepared to meet the requirements for a directors’ 
report and accounts for Companies Act purposes. 

Additionally, the accounts have been prepared in 
accordance with the accounting policies set out in 
note 1 to the accounts. The charity is a company 
limited by guarantee, incorporated on 29 May 2009 
(number 06919669) and registered as a charity on  
3 November 2009 (number 1132421).  The company  
was established under a Memorandum of 
Association which established the objects and 
powers of the charitable company and is governed  
by its Articles of Association.



Having cancer is one thing, but then to look 
at how you navigate life alongside cancer 
presents so many challenges not always 
addressed by the medical world, and that is 
why Trekstock exists.  We support and listen 
to this community and have reinforced our 
mission to empower young adults living with 
cancer. With the extraordinary support of 
our dedicated team and vibrant community, 
we have tackled challenges head-on and 
celebrated significant achievements.
Our work remains firmly rooted in the cancer 
landscape for young people aged 20-40 in the UK.  
By contributing to organisations like Cancer52 and 
partnering with organisations such as Teenage 
Cancer Trust, Young Lives vs Cancer, and Macmillan 
Cancer Support, we ensure our voice—and the 
voices of the young people we support—shapes the 
conversation around better care. This demographic 
faces unique challenges, from life-stage disruptions to 
financial strain and isolation. Trekstock continues to 
bridge these gaps by listening to our community and 
delivering services that meet their needs, both online 
and in person.

A cornerstone of our success lies in the courage 
and passion of our Ambassadors, whose voices 

amplify the experiences of young people with cancer, 
influencing healthcare and policy. Their bravery 
is instrumental in driving forward the change this 
community deserves.

Even in tough economic times, we were humbled by 
the steadfast support of our donors and thrilled to 
welcome The National Lottery Community Fund as a 
vital new partner, alongside new corporate supporters. 
Their belief in our mission fuels our ability to deliver 
impact where it is most needed.

As we look ahead, Trekstock remains resolute.  
We stand shoulder-to-shoulder with our community, 
continually refining our programmes, strengthening 
partnerships, and broadening our reach. Together, 
we are creating a brighter, more supportive future for 
young adults living with cancer.

A final thanks to the Board of Trustees time and 
commitment; we have strengthened the Board 
welcoming Julie Jeancolas, Dr Gemma Pugh and 
Chris DeMarco. Thanks also to the team for their 
passion and hard work, and of course our incredible 
community who inspire us daily.

Rachel Roxburgh  (pictured right)
Chair of Trustees, Trekstock

Our Chief Executive and  
Chair’s Introduction 
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My name is Ellen and I was first diagnosed 
with Acute Promyelocytic Leukaemia when 
I was just 9 years old and I had 6 months 
of intensive chemotherapy to save my life. 
Luckily, I went into remission but just under  
3 years later the cancer was back. 
At this time I also had a massive stroke and I was told 
that I may never walk or talk again, so I’d gone from 
an A Star student to someone who couldn’t even 
say my own name. I had to have daily rehabilitation 
of physiotherapy, speech and language therapy and 
occupational therapy whilst also being on intensive 
chemotherapy to save my life. I was fortunate that 
with support I started to regain my strength and 
speech but I have been left with right sided weakness 
and memory issues.

I have now been left with late effects from the 
treatment that I initially had and these include 
intracranial hypertension (which I’ve had 13 brain 
surgeries for), postural orthostatic tachycardia 
syndrome, epilepsy and heart failure, to name a few. 
Cancer really has impacted every aspect of my life 
but one thing that has brought me so much joy is 
musical theatre.

My love of musical theatre began whilst I was in Great 
Ormond Street Hospital where every week I looked 
forward to Saturday evenings when I would watch 
Andrew Lloyd Webber’s ‘I’d Do Anything’ and cheer 

on my two favourite performers Samantha Barks and 
Jodie Prenger. As soon as I was well enough my aunt 
arranged for me to meet the wonderful Jodie Prenger, 
and from here I started going to musicals with my 
aunt and meeting musical theatre performers at the 
stage doors.

In a sliding doors scenario I met Michael Xavier who 
invited me to speak and share my story at his annual 
Christmas with the Stars fundraiser in aid of Children 
with Cancer UK, a charity I credit with saving my 
life due to the research they fund. Through Michael 
I became connected further with musical theatre 
performers and ultimately the first ‘Monday at the 
Musicals’ was produced to and the rest is history as 
they say!

Trekstock are a small but mighty charity that support 
people in their 20s and 30s who have had a cancer 
diagnosis. They have been supporting me through 
my late effects and have built my confidence and 
through their programmes allowed me to meet others 
who have had a similar experience to myself. They’ve 
shown me how to live life alongside my late effects,  
I don’t know where I’d be without them!  I would not be 
thriving the way that I am today and that’s why I wanted 
Trekstock to benefit from this event.

Thank you to Trekstock for sharing my story in  
your annual report. Ellen Bisci, Trekstock 
Ambassador, ‘Monday at the Musicals’  
 fundraiser extraordinaire. 

Welcome from Ellen 
in Our Community 
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It is my privilege to present this year’s Annual 
Report for Trekstock and formally welcome 
and thank Rachel Roxburgh for joining 
Trekstock as our new Chair of Trustees. 
Rachel’s invaluable support and extensive experience 
have greatly benefited Trekstock over the last year. 
Her guidance and leadership have been instrumental 
in helping us navigate the challenges we faced and 
celebrate our achievements. Under Rachel’s stewardship, 
we have remained steadfast in our commitment to 
redefine life alongside cancer for people in their 20s and 
30s. Our comprehensive range of support services and 
resources, including information on exercise, wellbeing, 

nutrition, and more, continue to empower our community. 
Thanks to the collective efforts of our dedicated team, 
generous funders, and passionate supporters, Trekstock 
has continued to make a meaningful impact in the 
lives of young people affected by cancer. Thanks to 
the collective efforts of our dedicated team, generous 
funders, and passionate supporters, Trekstock has 
continued to make a meaningful impact in the lives of 
young adults affected by cancer.

Sophie Epstone, CEO & Founder

for the Year Ended 31 May 2024

Annual Report 2023/2024
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This year, we redefined our programmes under 
four pillars: Get Connected, Get Informed, 
Get Active, and Get Heard. This clarity has 
enhanced accessibility and impact, with new 
initiatives like “Find Your Voice” and “Renew” 
empowering a greater number of participants 
to build skills, confidence, and foster 
connections both online and in-person.
Our work is deeply aligned with the cancer landscape 
for young people aged 20-40 in the UK. We know this 
demographic faces unique challenges, including life-
stage disruptions, financial strain, isolation, and long-term 
physical and emotional impacts of cancer. 

Trekstock continues to address these gaps by:
•	 Combating Isolation: Peer support programmes like 

“Find Your Voice” and regional community meet ups 
foster connection, build skills and resilience.

•	 Enhancing Accessibility: Online and in-person 
offerings ensure support is available regardless of 
location or circumstances, supporting people through 
cancer treatment and beyond.

•	 Providing Tailored Information: Support with finance, 
employability, and menopause is offered as life-stage-
specific guidance, written by experts and young 
people with lived experience.

•	 Advocating for Representation: Focus groups and 
Ambassador-led initiatives amplify the voices of young 
people, ensuring their needs are heard in healthcare 
and policy discussions.

Despite economic challenges, we diversified income 
streams and embraced innovative fundraising events 
which continue to unite and inspire our supporters.  
We were also proud to have received 3-year funding to 
support the scaling up of our work from The National 
Lottery Community Fund. 

Our Objectives and Achievements
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At Trekstock, we don’t save lives by raising 
money for treatments or research.  We change 
lives by empowering those in their 20s and 
30s to live their best life alongside cancer.
We are the UK’s only charity providing physical and 
mental wellbeing support services for this age group 
who are diagnosed with, living with, and surviving any 
type of cancer. Hearing the words “you have cancer” 
changes everything. And when it happens in your 20s 
or 30s, it’s a hugely unexpected curveball. 

Cancer is hard to cope with at any age, but harder still 
at an age of possibility and promise; a time for ticking 
off milestones such as building a career, becoming 
independent, starting a family and navigating life as 
a young person. Trekstock exists to make sure those 
on the receiving end of those lifechanging words have 
the support they need to thrive beyond their diagnosis 
– whatever it looks like. Statistics show a rising 
number of people are receiving cancer diagnoses 
in their 20s or 30s, the latest data highlighting a 
significant increase over the last 20 years from 34 to a 
staggering 38 a day.

We have supported over 40,000 young people 
over the last 15 years, and we know our approach 
works. From providing expert information, inspiring 
events and impactful coaching to our award-
winning Menopause exercise support and RENEW 
programmes, we provide support that is tailored to the 
unique needs of those in their 20s and 30s:

•	 100% feel more optimistic about the future having 
completed our menopause programme

•	 100% of our event attendees feel informed  
and empowered

•	 97% say that our RENEW exercise programme 
helped get them moving again

•	 91% feel less isolated through our events and  
online community

•	 86% feel we support them in the ways they need

Why we do what we do

“Trekstock was my lifeline when I was 
totally lost in this cancer world. It’s thanks 
to them that I found my cancer humans 
and my confidence” Joe, 32

“There’s no other charity like it. They 
provide invaluable support when the fallout 
from cancer is ongoing.” Callum, 24
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We improve the physical and mental 
wellbeing of young people with cancer, 
providing tailored support, and  
connecting individuals with others who  
share similar experience.			 
Our Goal: as the rates of cancer in young people rise,  
we want to reach more people, earlier in their diagnosis 
and make sure every person diagnosed with cancer in 
their 20s or 30s gets the support they need, at the point 
of diagnosis.

We provide direct support to patients dealing with 
cancer and its long-term impacts through a wide range 
of wellbeing programmes delivered in person and 
online provided free of charge to our beneficiaries.  
We are not prescriptive. Our focus over the next  
3 years is to scale up the following key programmes 
and services, developing previous service delivery, 
ensuring we reach a wider audience and meet the 
needs of minoritised groups.

We aim to:

•	 Expand our reach across the UK.

•	  Engage a broader spectrum of communities, 
improving outreach to a greater number of men, 
LGBTIQ+ individuals, and marginalised groups.

•	 Build stronger referral pathways with healthcare 
professionals and charities, so there’s no gap in 
support during and beyond treatment.

•	  Develop partnerships across the UK to ensure our 
services are integrated with those supporting young 
people living with cancer.

•	 Further increased awareness of physical activity as 
a key wellbeing tool for those diagnosed with cancer 
and be known as a champion for specific and relevant 
programmes devised by cancer rehabilitation experts.

•	 Continue tackling health inequalities for our 
community, lobbying for change.

Trekstock Leading the Way
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Throughout the years, our commitment to 
encouraging and supporting this community 
has remained unwavering, providing crucial 
assistance beyond medical treatment.
We take pride in our accomplishments, including the 
prestigious GSK Impact Award in 2022, and in our 
partnerships with some of the UK’s foremost cancer care 
experts and advocates. Our well-respected services 
have garnered recognition from the broader cancer 
charity sector, NHS England Cancer Team, and oncology 
teams nationwide, who confidently refer young adults 
to us. Furthermore, our work aligns seamlessly with the 
current NHS’s Long-Term Plan for cancer, underscoring 
the importance of our mission.

“The patients I refer to Trekstock get so much 
from their services, from a friendly voice 
at the end of the phone to comprehensive 
rehabilitation programmes post-cancer 
treatment.” Advanced Nurse Practitioner, 
Royal Marsden NHS Foundation Trust
Our partnerships with organisations like the Teenage 
Cancer Trust and Macmillan Cancer Support allow us 
to expand our reach and provide even more support to 
young adults facing cancer.

“Trekstock is so important because the charity 
makes young adults feel part of something 
at a time when they can feel most isolated.” 
Teenage Cancer Trust Lead Nurse, Newcastle.
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Why We’re Different

Trekstock is an amazing charity that helped 
me a huge amount when I was going through 
chemotherapy. They saved me just as much 
as the doctors did.” Lucy, 28

This ‘forgotten cohort’ of those diagnosed in their 20s 
or 30s is often overlooked as it comprises of neither 
children nor older cancer patients whose needs are met 
through dedicated mainstream cancer charities. We help 
them stay active, get the information they need on the 
topics that matter to them and meet others affected by 
the disease, and our services are also free.

Our vision is a future where everyone in their 
20s or 30s hearing the words ‘it’s cancer’ is 
given the age-appropriate support they need, 
at the right time.

With mainstream cancer services catering for an older 
demographic (50% of cancer diagnoses occur over 
the age of 70), our beneficiaries are often the youngest 
person on a ward by decades. They do not receive 
support that reflects their unique needs. Consequently, 
they feel isolated and unsupported by both mainstream 
services which are not age-appropriate, and by older 
patients whose concerns are markedly different from 
their own.
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Get Active: Physical Recovery and Wellbeing:  
Trekstock’s RENEW programme offers an 8-week 
exercise referral scheme, addressing the importance of 
physical activity in improving quality of life and countering 
long-term effects of cancer treatment.

•	 Alignment: By promoting physical activity through 
programmes like Renew alongside collaboration with 
partnerships organisations, Trekstock addresses the 
physical recovery needs of this group.

•	 Example: Online and in-person options ensure 
accessibility and flexibility, accommodating diverse 
lifestyles and geographical locations.

Get Connected: Peer Support and Community 
Building: Trekstock provides a platform for young 
people with or have had a cancer diagnosis to connect 
with others, creating a sense of belonging and reducing 
isolation through online and offline interactions.

•	 Alignment: This addresses the isolation faced by 
young adults by creating spaces for connection 
through workshops and Ambassador programmes.

•	 Example: Events like “Find Your Voice” foster 
empowerment and self-expression, helping individuals 
rebuild confidence and community after diagnosis.

Get Informed: Tailored  
Education and Resources: Trekstock offers resources 
and guidance on various aspects of life with cancer, 
including mental health, nutrition, and relationships, 
helping individuals navigate life alongside cancer more 
confidently.

•	 Alignment: Quarterly campaigns on topics like 
finance, employability, and menopause directly 
address gaps in practical and life-stage-specific 
cancer education.

•	 Example: Collaborations with organisations such as 
Macmillan ensure expert led resources are available 
nationally to young adults navigating complex 
challenges.

Get Heard: Advocacy and Representation:
•	 Alignment: Amplifying the voices of young people with 

cancer through focus groups and Ambassador-led 
campaigns fills a critical gap in public awareness and 
healthcare policy representation.

•	 Example: Focus groups with young people to 
understand the current needs of the people we 
support and how they would like to have their voices 
heard, through Trekstock.

By addressing these crucial areas, Trekstock’s 
programmes and services are well-aligned with the 
needs and challenges faced by young people in the UK 
dealing with cancer.

Key aspects of Trekstock’s alignment include:
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Meeting the community where they are by 
developing a strong regional presence in 3 key 
UK cities: London, Manchester, Newcastle
What we said we’d do: We will develop these three 
key regional hub cities chosen due to greatest 
need, population demographic, cancer diagnoses, 
engaged Healthcare Partners (HCPs) and existing 
clinical centres of excellence. We will partner with 
local organisations within each city to provide 
transformational community engagement. 

•	 Our achievements: We have rolled out our first city – 
Newcastle, partnering with Healthworks , both trusted 
voices in socially deprived areas, to reach marginalised 
groups with our physical activity programme ‘Renew’. 
We have started to lay groundwork to replicate this 
approach in London.

Increasing our capacity to deliver our vital services

What we said we’d do: To extend our services to 
more beneficiaries, we will appoint a Programmes and 
Community Officer to enhance programme delivery 
within the 3 hub cities. This position will emphasise both 
online and offline community engagement through 
events, outreach, and beneficiary support. While initially 
focusing on the 3 hub cities, it will later expand across the 
entire UK. The Officer’s focus will align with our strategic 
goal of promoting diversity and inclusivity. By addressing 
engagement barriers and building relationships with 
potentially underserved communities, this role will 
improve our service delivery and promote meaningful 
connections across the UK.

•	 Our achievements: We onboarded a Programmes 
Support Officer, kindly funded by The Foux Foundation, 
to bolster the delivery of the Programmes team and 
help recruit Ambassadors and support them in talking 
to new groups of young people.

Reaching diverse communities

What we said we’d do: Ensure all our programmes 
are co-designed and co-delivered with beneficiaries. 
Will we address a more diverse audience, considering 
diverse cultures and unique needs of ethnically diverse 
groups. Our demographic breakdown shows that our 
beneficiaries are female (88%), white and from the 
South-East. We continue to work to meaningfully embed 
the voice of lived experience into all service delivery at 
every level of our charity. By working with key charities 
to collaborate on addressing specific needs of different 
communities we will advance diversity, inclusivity and 
belonging across all our programmes, so that our service 
is accessible to all population cohorts across the UK.

•	 Our achievements: Our programmes team have 
been involved in the health inequalities working group 
for Cancer52 and have been building relationships 
with grassroots organisations and charities focused 
on minoritised communities, including Black Women 
Rising and OUTpatients, which serve the LGBTIQ+ 
communities. Lived experience is at the heart of 
everything that Trekstock does. As such our plans 
to reach a more diverse range of beneficiaries have 
seen us focus on recruiting more young people from 
different minority and ethnic backgrounds to become 
Ambassadors. They are helping spread the word 
about Trekstock and enabling us to speak to those 
harder-to-reach individuals. Currently, 40% of our 
Ambassadors identify as LGBTIQ+ or belong to non-
white ethnic groups.

Trekstock’s  Ambassador programme looks to empower 
young people to raise awareness of important issues 
while increasing reach and impact. These Ambassadors 
come from a range of backgrounds and experiences. 
Each has their own unique story and passion, from 
helping those in the LGBTIQ+ family to speaking up 
about incurable cancer and proper end-of-life care.

Over three years from 2023-2026 – our priority areas include: 
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What we said we’d do: We will develop relationships 
with stakeholders to ensure our services are embedded 
in their work. We want to ensure that every young adult 
in their 20s or 30s diagnosed with cancer hears about 
Trekstock’s services at diagnosis. Central to this strategy 
is developing relationships with key oncology healthcare 
and allied healthcare professionals who raise awareness 
of Trekstock in their individual Trust and increase 
referrals to our services, widening our reach. We 
currently have 50+ NHS Trusts referring to our services. 
By strengthening relationships with partners, we will 
continue to identify the best roles along the cancer 
pathway to engage and signpost to our services. 

•	 Our achievements: To increase male engagement, 
we have begun discussing collaborations with 
Movember, partnering with football clubs to deliver 
‘Renew’ sessions, and are planning a male programme 
led by our Ambassador, Af Marseh. Partnerships 
with academic institutions, such as Loughborough 
University, have facilitated research into barriers to 
physical activity, helping us tailor future initiatives to 
meet community needs.

Filling the gaps in services for our community and 
campaigning for better care. 
What we said we’d do: We will work to advocate for 
better services for menopause support post cancer. 
This will include advocating for better shared decision 
making and education of healthcare professionals on 
ways they can support their patients when dealing with 
early menopause because of a cancer diagnosis. The 
impact of long-term hormone deficit on young people 
is huge in terms of long-term health conditions and we 
are passionate to ensure young people get the right 
information at the right time. 	

•	 Our achievements: We are grateful for our 
partnerships with frontline healthcare professionals 
who refer young people to our services. We focused 
on strengthening our relationships with healthcare 
professionals and allied healthcare professionals 
across the UK, particularly in London, Manchester, and 
Newcastle. Over the year we have had the opportunity 
to engage with key groups, including:

The London Cancer Allied Health Professionals Network
The Royal College of Nursing (RCN)
The Royal Marsden Hospital
Manchester Foundation Trust, Manchester Royal 
Infirmary, Wythenshawe and North Manchester 
The Freeman Hospital, Newcastle
The British Psychosocial Oncology Society (BPOS)
The Christie NHS Foundation Trust
UKONS

The Northern Centre for Cancer Care (NCCC)

These engagements allow us to share our expertise 
and build stronger connections with healthcare 
professionals, ultimately enabling us to increase our 
learnings and better serve young people affected by 
cancer. We are so proud to have partnerships with 
the following charities: 
Teenage Cancer Trust 

Macmillan Cancer Support

Young Lives vs Cancer

Ellen MacArthur Trust

Our national policy and influencing activities continued  
to grow with team members being active members of: 
The Children and Young People with Cancer Coalition

Cancer 52 (a coalition of charities working to support and 
improve the care for people with cancer)

NHS Cancer Charity Forum

NHS England Task & Finish Group on Psychosocial 
Support recommendations of which go to the National 
Cancer Board

The All-Party Parliamentary Group on Children, 
Teenagers and Young Adults with Cancer (APPG 
CTYAC). This group aims to be the voice of young people 
with cancer and their families in the UK Parliament. 

We would like to extend our thanks to all the experts who 
have contributed their knowledge and experience to 
Trekstock’s work this year. Their insights and guidance 
have been instrumental in strengthening our programmes 
and ensuring we provide the best possible support to 
young people affected by cancer. Additionally, we have 
received significant funding from The Jane Goodman 
Trust to develop and launch the first wellbeing room 
specifically designed for young adult patients, launching 
at University College London Hospital in early 2025. 

Growing UK wide partnerships
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Driving forward physical activity 
offering as a key intervention during 
and post treatment
What we said we’d do: Continue getting young people 
active. The power of physical activity for those diagnosed 
with cancer is well documented. Trekstock is one of the 
only UK cancer charities to have conducted published 
research into specific interventions for 20s and 30s 
around cancer and physical activity. This confirms 
there are very few tailored interventions available when 
it comes to increasing or maintaining activity levels 
following a cancer diagnosis. Since 2014 Trekstock has 
been leading the way in providing programmes to keep 
people moving, with and beyond cancer.

•	 Our achievements: To make our services truly 
accessible 2023 saw us relaunching our ever popular 
‘Get Active’ programme – helping people connect with 
their bodies, become stronger and gain confidence. 
Traditionally we had offered an 8-week, in person, 
exercise programme but following feedback from our 
community, we are now offering the course online. 
Additionally, we can now offer more flexibility for those 
whose health may prevent them attending every 
session and so providing a wider range of activities on 
an ‘on demand’ basis.

Notably, 100% of attendees at initial workshops 
reported feeling more empowered and connected.

Our Aims - Looking ahead, we are 
committed to: 

Refining our offerings:
•	 Ensuring our services are needs-led and co-designed 

with our community
•	 Maintaining accessibility for all individuals  

seeking support

Strengthening partnerships:
•	 Advocating for young people with cancer through 

participation in working groups and key discussions
•	 Developing collaborations with like-minded charities, 

companies, and organisations

Improving our data
•	 Collaborating with our Programmes Committee to 

enhance monitoring and evaluation tools
•	 Upskilling our team in data literacy to facilitate  

data-driven decision-making

Expanding our reach:
•	 Adopting a digital-first approach to engage with a 

wider audience
•	 Utilising focus groups and community insights to shape 

the next phase of our services
•	 Supporting young people across the UK at every stage 

of their treatment
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Our overall objective is to increase the number 
of young adults accessing our services, to 
improve their mental, physical wellbeing and 
quality of life. ￼	
•	 60% of young people being treated for cancer will 

find Trekstock and engage with our services  
(an increase from 45% at present).	

•	 Young people living with and beyond cancer who 
access our services will feel less isolated, more 
connected and confident to navigate life after a 
cancer diagnosis.

•	 Through our wellbeing programmes young people in 
their 20s and 30s living with and beyond cancer will 
feel more informed about their options, their long-
term health and feel more hopeful. 			 

•	 Through ‘Renew’ young people living with and beyond 
cancer will feel confident to get active safely during 
and after treatment.

Fundraising - Challenges and 
Opportunities
Our fundraising strategy focused on diversifying 
income through building multi-year support from 
corporate partners and grant funders, relationship 
fundraising and providing an excellent supporter 
experience across all fundraising opportunities. 
Our innovative Merch for Good merchandise store 
has innovatively combined fundraising with brand 
engagement, reinforcing our financial sustainability 
while raising awareness. We were thrilled to bring back 
Trekstock’s signature event, “Trek This City,” which 
united our community, fundraisers, and sponsors in a 
shared mission. We will continue to grow participation 
and fundraising through this event in future years. 

While this year brought achievements, we also faced 
challenges, particularly in building back momentum for 
event participation post covid, and managing fluctuating 
cash flow. We navigated the challenges posed by the 
COVID-19 pandemic and the subsequent cost-of-living 
crisis by maintaining a dynamic, flexible and joined up 
approach to modifying our strategies as needed, to 
ensure the continued success of our fundraising efforts 
and delivery of our programmes. We are thankful for 
the resilience and dedication of our fantastic team and 
Trustees, who through hard work and dedication, ensured 
we adapted despite the challenges we faced.

Our Impact
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Our aim fundraising is to ensure the financial 
stability and security of Trekstock to give us 
confidence in facing the ongoing challenges 
impacting the wider fundraising environment. 

To achieve this, we’ve We’ll focus on building diverse 
and sustainable income streams. We’ll develop our 
fundraising activities to meet the changing habits of 
our valued supporters and adopt new approaches to 
drive new income. We’ll also make strategic investment 
in fundraising capacity and skills to ensure we are fully 
resourced to deliver these plans.

We’ll build a phased and balanced fundraising plan 
to provide predictable cash-flow and enable optimal 
management by our lean fundraising team.  This income 
plan will include impactful and strategic partnerships 
with High Value Individuals, Trusts & Foundations, multi-
year corporate partnerships and growing our community 

supporters. Trekstock is fortunate to have established 
relationships with several individuals who will support this 
work on a pro-bono basis.

Opportunities abound, we aim to:

•	 Maintain positive relationships with existing grant  
funders and grow support from Trusts and 
Foundations. Continue refining our programme 
offerings to meet evolving community needs and 
matching them with the right funding partner.

•	 Deepen partnerships with corporate and 
pharmaceutical stakeholders to secure multi-year 
funding and pro-bono support.

•	 Expand our reach through innovative campaigns  
and collaborations.

•	 Grow our portfolio of challenge and participation 
events to provide engagement opportunities for 
supporters and partners.

Future Growth
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2023/2024 was a strong year for fundraising 
from Trust & Foundations. Trekstock was 
successful in raising funds from the following 
sources, to whom we are most grateful: 

•	 The National Lottery Community Fund

•	 Macmillan Cancer Support

•	 The Jane Goodman Trust

•	 Foux Foundation

•	 St. James’ Place Foundation

•	 Bernard Sunley Foundation

•	 The Albert Hunt Trust 

•	 The NEXT Foundation 

•	 Schroder Charity Trust 

•	 Unmask Cancer 

•	 The Hospital Saturday Fund 

Looking ahead, Trust & Foundation income will continue 
to be a core income stream as Trekstock strives to both 
focus on high value giving and ensure a more balanced 
fundraising portfolio. We’ll invest in specialist resources 
and skills to ensure that we maintain and grow networks 
and secure build long-term relationships in this vital 
income stream.

Trust & Foundations

17



Developing strategic partnerships requires 
significant time and resources, but we are 
pleased that during this year we’ve seen the 
results of our hard work. We’ve secured multi-
year corporate partnerships, who share our 
passion for our mission. 
They’ve taken part in Trek This City, provided 
employability advice and helped deliver some of our 
activity, including Whistles Style nights for our community. 
This year, we continued to work collaboratively with 
pharmaceutical companies with a focus on oncology, to 
improve the patient experience and secure vital funding 
towards our core services and programmes. 

We would like to thank and acknowledge our corporate 
partners and supporters from the pharmaceutical 
industry throughout 2022/23;

•	 Whistles Limited 

•	 MSD

•	 Lucy Locket 

•	 Gunnercooke 

•	 Hamilton Hodell

•	 Lawrence Stephens 

•	 Dunnhumby

Looking ahead, we’ll continue to improve our corporate 
stewardship strategy to deliver the best experience 
for our partners and their employees in supporting our 
work. We’ll grow a portfolio of engagement opportunities, 
which will include fundraising campaigns/activities and 
volunteering/skills sharing to build long-term mutually 
beneficial partnerships that will support Trekstock’s 
future growth. This will include the launch of a bespoke 
corporate World Cancer Day fundraising campaign 
in February 2025. We’ll continue to work with the 
pharmaceutical industry to amplify the patient voice, 
improve experience and outcomes and provide funding 
for our vital programmes of work. 

Corporate Partnerships
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Fundraising
Historically, community fundraising has been a core 
area of income generation for the charity. However, 
in the years following the Covid-19 pandemic there 
has been a downward trend in regular community 
fundraising. Recent fundraising trends show that appetite 
for participation events is growing back. We will meet 
this demand by developing our portfolio events and 
campaigns to support our incredible community of 
fundraisers who so generously donate their time and 
money towards our work. We’ll also explore cost-effective 
fundraising technology to help our supporters safely and 
efficiently collect donations wherever they are.

As ever we remain incredibly grateful to all those 
fundraisers who continue to complete challenges and 
raise vital funds for our work such as Ellen Bisci who 
organised the musical showcase, Monday at the Musicals 
and Claire Sacco who hosted a gala dinner in Newcastle.

Merch for Good
Our innovative Merch for Good store remains on of 
Trekstock’s most unique income generating activations. 
We remain indebted to the incredible roster of artists who 
have donated exclusive artwork and time to support our 
mission. Due to limited resources income and growth has 
been modest over the past year.

Looking ahead, we will engage new artists in 2024/5 with 
a view to launch a new collection in 2025. We’ll invest to 
ensure that we have adequate team capacity to drive 
forward planned growth of this unique venture. 

Community Fundraising



A New Cancer Care Paradigm
The pandemic catalysed a major reappraisal of the 
charity sector. Many organisations have had to question 
the relevance and effectiveness of their services. On top 
of this, the strain on UK healthcare is growing and cancer 
services continue to be overstretched. The urgency of 
this situation means that reliance on charities such as 
Trekstock for practical and emotional support is only set 
to grow. We will deliver a fresh new take on our brand in 
the new year and develop the next phase of our digital 
service provision.

At the heart of our new approach is the affirmation that 
navigating a cancer diagnosis in your 20s and 30s is a life 
of parallels. In an era that should be filled with exploration 
of early adulthood and personal milestones, a cancer 
diagnosis can be particularly devastating. The challenge 
will be to create a simple and confident brand that 
challenged the status quo of cancer care charities and 
established them as an authority in the space without 
alienating anyone within Trekstock’s target demographic.

For Cengizhan, being part of a community like Trekstock, 
which accurately reflected his experience of cancer, was 
crucial. Seeing yourself reflected in the Trekstock brand, 
rather than encountering older people in other literature 
aimed at cancer patients, leads to a reduction of isolation.

Cengizhan explains: “Having cancer can be isolating 
and reaching out or stepping into a community can be 
an nerve-wracking process. Finding the appropriate 
words to say, concerns about validity or having the 

‘right’ outlook - can create a bit of insecurity. “But people 
need people. Attending meet-ups, going on trips and 
having conversations twisted the bulb until light began 
to flicker. Isolation, like cancer, breeds languishment 
but occupying spaces and conversations jolted 
revelation. The paranoia, the humour, the grief – it was 
all there. In moments where feelings weren’t entirely 
mirrored by others, nods of community members - now 
whom I consider friends – validated my experience. 
The singularity and obscurity of experiences were 
understandable, for we have all dealt with our own.”  
- Cengizhan, Trekstock

Trekstock’s bold new identity will ensure they can reach 
and resonate with more young people, like Cengizhan, 
facing life after a cancer diagnosis, providing the vital 
support they need and deserve and marking the 
significant difference Trekstock makes.

“Given the evolving landscape in the cancer space 
and Trekstock’s 15th anniversary, this feels like the 
right time to refresh our brand in collaboration with our 
community. By doing so, we can ensure that Trekstock 
remains a relevant and leading voice for individuals 
in their 20s and 30s living with cancer, whom we are 
dedicated to supporting.” - Rachel Roxburgh, Chair of 
Board of Trustees

We are going to be redefining what life looks like 
alongside cancer for people in their 20s and 30s.  
We look forward to sharing this with you. Join our 
journey at www.trekstock.com

Looking Ahead to The Future
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Governance and Leadership
Our Board of Trustees has worked tirelessly to provide 
strategic oversight and support the executive team. We 
remain committed to maintaining the highest standards 
of governance, ensuring transparency, and upholding 
our mission to improve the lives of young adults 
living with cancer.  This year we added an additional 
subcommittee’s to our existing Finance & Risk group, 
including a new Programmes committee chaired by 
Louise Soanes, Chief Nurse at Teenage Cancer Trust.  

Gratitude and Acknowledgments
This year’s successes are a testament to the unwavering 
dedication of our staff, volunteers, partners, and 
supporters. To the Trekstock team and our Board of 
Trustees led by Rachel Roxburgh, thank you for your 
passion, vision, and commitment. To our community 
of young people, your strength and stories inspire 
everything we do.

As we reflect on the past year and look forward to the 
future, I am confident that Trekstock will continue to 
innovate, grow, and transform lives. 

Sophie Epstone, CEO & Founder

Governance and Leadership
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Our Board
Our Board must consist of no less than three elected 
members, who are concurrently Directors under 
company law. Trustees regularly review the membership 
of the Board to ensure that the necessary skills and 
perspectives needed for effective governance are in 
place, taking account of the need for political impartiality, 
gender balance and representation of the demographics 
of the UK. 

All new members of the Board undergo an induction 
programme that includes a briefing on their role and 
responsibilities, a meeting with all Trekstock staff, one or 
more beneficiaries, a comprehensive set of governance 
documents in addition to general guidance such as ‘The 
Essential Trustee’ published by the Charity Commission. 

The Board of Trustees ensures the charity has a clear 
vision, mission and strategic direction and is focused on 
achieving its annual plans and objectives signed off by 
the Board. This involves monitoring and acting to ensure 
that performance and impact are achieved, as well as 
being the guardians of the fundamental values and ethos 
of the charity. Sub-committees, comprising trustees and 
non-trustees, meet more regularly with key staff. 

Our Chair & Trustees 
Trekstock’s Board of Trustees is comprised of experts 
from a range of sectors, including finance, marketing, 
legal, healthcare, cancer care and importantly those with 
lived experience. We are fortunate to have renowned 
cancer specialists on our board, including Louise Soanes, 
the Chief Nurse at Teenage Cancer Trust, and during this 
report year welcomed Research Lead at Anthony Nolan 
Dr Gemma Pugh and Alison Hill from Barts Health NHS 
Trust to our Board, alongside Julie Jeancolas and Chris 
DeMarco. 

Our long-standing Chairman, Rob Challis, stepped down 
as Chair in 2024 and will remaining of the Board as a 
Trustee, and we are delighted to announce that Rachel 
Roxburgh took over as Chair. Rachel brings over 30 years 
of experience working in the charity sector, including 
roles at Cancer Research UK, Dallaglio RugbyWorks, and 
The Duke of Edinburgh’s Award. With Rachel’s leadership 
and the continued expertise of our Board of Trustees, 
Trekstock is well-positioned to continue providing 
exceptional support to young adults facing cancer and to 
expand our reach even further.

Our Income and Expenditure

Structure, Governance and Management
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Our Team
At Trekstock, we are fortunate to have a small but mighty 
staff team of passionate and driven individuals who 
work closely with an inspirational group of Young Adult 
Ambassadors. These Ambassadors have experienced 
cancer firsthand and input their valuable insights and 
feedback into all aspects of Trekstock’s programme 
delivery. This collaborative approach ensures that our 
programmes and services are tailored to the specific 
needs and experiences of young adults facing cancer, 
and that we remain true to our mission of providing 
support that resonates with those we serve. Our 
Young Adult Ambassadors are an integral part of our 
organisation, and their voices help shape and guide 
our work, ensuring that we continue to provide the best 
possible support to young adults affected by cancer.

Frequency of Board Meetings 
On average, the Board meets four times per year 
with the charity’s operational executive team. Each 
meeting has a formal agenda and minutes are taken 
by one member of the Board. Members of the Board 
also meet more regularly and sit on sub committees to 
review and approve the medium-term strategic plans 
and goals, receive and examine reports on the charity’s 
financial position, monitor and support service delivery 
and fundraising activities and consider policies and 
procedures in areas such as risk management and legal 
and regulatory compliance. Informal meetings such 
as these will be held as regularly as required and may 
happen on the telephone or via video conference.

Recruiting Trustees
Each year the Trustees review the skills and expertise 
of the Board. All members, in addition to the Executive 
team, can recommend a Trustee to the current Chair. 
A candidate will go forward for Board approval only if 
both the Chair and CEO agree they are appropriate. We 
are grateful to Reach Volunteering for supporting us pro 
bono with new Trustee recruitment in 2024.

Risk Policy
The Trustees have a duty to identify and review the 
risks to which the charity is exposed and to ensure 
appropriate controls are in place to provide reasonable 
assurance against fraud and error. The risk policy and 
risk register are overseen by the CEO and reviewed at 
Board meetings throughout the year.

Staff Team & Volunteers
The small team of staff and volunteers at Trekstock are 
the backbone of the charity. Their passion, dedication, 
and commitment are invaluable in helping us achieve 
our goals and allowing us to extend our reach in the most 
effective way possible.

The rest of the Trekstock team, including programme 
staff and fundraisers, have worked hard to develop 
relationships with key supporters and influencers, 
driving the charity’s growth. They have also ensured 
that our services are delivered effectively, allowing us 
to reach more young adults than ever before. The staff 
remuneration is set and reviewed annually by the CEO and 
Board of Trustees to ensure that it remains competitive 
and aligns with the charity’s values and objectives.
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