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o Individuals who take professional advice relating to their philanthropy give 17 times more  on
average.

o Yet, wealthy individuals currently rate the quality of advice they receive from  professional
advisors at 5.9 out of 10.

o Recent Beacon Collaborative HNW Research findings include:
o 67% said they would be likely or very likely to consult a professional advisor if they  were

making a major gift.
o 3% of respondents said that professional advice would be the top factor influencing them  to

give a sizeable financial gift.
o This demand is particularly strong among donors in the under 40 age group.

o Fidelity Charitable Research demonstrated firms that offer charitable planning to their  clients
had:
o 6X the median assets of those who do not offer charitable planning
o 3X organic growth
o 1.3X new money; as well
o higher net promoter scores, higher trust levels

o Investing for Global Good A Power for Good 2022 (Camden Wealth Limited) research  indicated
for older generations there is a growing demand for and satisfaction in impact investing and  that
investors are seeking better services from wealth advisors. More than half indicated  that
sustainable investing is bridging the gap between younger and older generations, and almost  70%
reported sustainable investing is being embraced by the generation in charge of the  family's
wealth.

These findings provide an update on market research Philanthropy Impact undertook in 2016  and
suggest that double the number of private clients are now seeking professional advice in connection  with
their giving.

OVERVIEW OF 2021/22

Over the past 12 months, Philanthropy Impact has achieved a great deal. The following outlines  our
achievements:

Enhanced our training : the CPD certification and CISI Endorsement training programmes have  been
updated for our advisor training programme for professional advisors in support of their  client's
philanthropic journey and for wealth management advisors related to discussing with clients  their
values, motivations, ambitions and goals - capturing their impact and ESG preferences

Advocacy and campaigning : we have enhanced our advocacy efforts to ensure the voice of  advisory
firms and their private clients are heard among policy makers and in government. Our Public  Affairs
provides support to a nu mber of other charities.

Centre of excellence : we have effectively positioned Philanthropy Impact as a member  organisation
that acts as a centr e of excellence for philanthropy, social and impact investment advice.

Content management : we have delivered high quality technical and topical reports to active  members
through our contac t list.

Market awareness : we have increased awareness of Philanthropy Impact with our key stakeholders.

Key achievements over the past 12 months
o Ran an effective series of virtual "Walk in my shoes" events attracting around 20-30  participants

per session with an additional 100-150 streaming hits per session.
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